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Outstanding  Achievement  by  a  Newspaper 

In  recognition  of  the  best  overgll  work  by  a  newspaper 
in  the  1986  competition 

Metro  Division  Community  Division 


P 


.52 


"The  Register  clearly  has  the  best 
reporting.  It  is  a  fertile  environment 
for  good  writing.  It  is  exceptionally 
Strang  on  planning  and 
projects — and  it  all  shows." 

Judges'  comment 


"The  ideas,  and  their  execution  were 
outstanding.  The  Reno  Gazette-Journal 
clearly  serves  the  readers  well. 

What  better  test  is  there?" 

Judges'  comment 


Editor  of  the  Year 


Williom  Steinauer, 
managing  editor  of  the 
Visalia  (Calif.)  Times  Delta 

"Bill  Steinauer's  efforts 
have  resulted  in  the  most 
improved  newspaper  in 
Gannett  this  year." 

Nominators'  comment 
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A  subsidiary  of 


Harris  Graphics’  NP-1472  inserter,  BOSS-60 
packaging  system  and  NP-100  programmed 
palletizer  are  designed  to  bring  new  productivity 
to  newspaper  mailrooms. 

The  NP-1472  has  the  versatility  to  adapt  to  any 
inserting  job  quickly  and  easily.  It  produces 
packages  of  up  to  300  broadsheet  pages  in  many 
jacket  formats  and  automatically  repairs  in¬ 
complete  sets. 

The  BOSS-60  automates  packaging  by  doing 
the  work  of  two  conventional  lines  in  haif  the  floor 
space  and  with  haif  the  labor.  The  integrated  func¬ 
tions  produce  high  quality,  strapped  or  unstrapped 
bundles  at  up  to  50  per  minute. 

The  NP-100  neatly  palletizes  stacks  or  bundles 
quickly,  for  better  product  protection  and  improved 


storage/retrieval.  A  programmabie  logic  system 
controls  all  functions. 

Alone,  each  is  a  dependable  unit  that  pays  off 
investment  with  lower  operating  costs  and  in¬ 
creased  speed. 

Together,  the  three  form  an  integrated  system 
that  wili  raise  mailroom  efficiency  higher  than  it’s  ever 
been.  Each  machine  is  designed  to  work  smoothly 
with  the  others,  moving  product  from  press  to  pallet 
quickly,  precisely,  and  with  a  minimum  of  labor. 

The  NP-1472,  BOSS-60,  and  NP-100  bring  more 
than  automation  to  material  handling.  They  deliver 
productivity. 

For  more  information,  write  Harris  Graphics, 
Bindery  and  Forms  Press  Division,  Champlain, 

NY  12919. 


HARRIS 

GRAPHICS 

Bindery  and  Forms  Press  Division 
RO.  Box  518  •  Champlain,  New  York  12919 


Intemational 


NP-1472  Newspaper  Inserter 


BOSS-60  Packaging  System 


NP-100  Programmable  Palletizer 


“With  PMC’s  and  Tribune 
TV  Log’s  imagination 
and  cooperation,  we  got 
what  we  were  after.” 


“We  wanted  a  television  book 
customized  for  The  Herald’s 
readers,  a  book  that  would 
respond  to  their  lifestyles  and 
their  requests.  It  wasn’t  easy, 
but  with  PMC’s  and  Tribune  TV 
Log’s  imagination  and 
cooperation,  we  got  what  we 
were  after.  What’s  more,  our 
readers  are  using  the  book  and 
they’re  happy.” 


Joann  Byrd 

Executive  Editor  of  The  Herald 
Everett,  Washington 


You  can  give  your  readers  ^iiat  they’re  looking  for 
in  a  weekly  television  magazine  too,  with  the  help  of 
PRINT  MARKETING  CONCEPTS. 

PMC  is  the  acknowledged  leader  in  sales  and 
production  of  weekly  TV  magazines  for  newspapers. 

And  our  magazines  are  guaranteed  to  pay  for 
themselves  and  return  a  profit  to  your  newspaper. 

We  give  your  readers  the  most  comprehensive 
TV  magazine  available,  con^lete  with  the  most 
accurate  and  up-to-date  listings  from  TRIBUNE 
TV  LOG.  You  choose  the  format  you  want  with 
rolling  logs  and  multi-line  grids. 

PMC  is  the  only  company  that  will  give  you  an 
alphabetized  cable  TV  movie  listing,  a  comprehensive  weekly  sports  breakout,  and 
for  your  late-night  viewers,  a  night -owl  grid.  Your  television  magazine  will  be  customized  to  meet 
the  requirements  of  your  market  and  have  a  seven-day  shelf  life  for  your  advertisers. 

Let’s  talk  more  about  PMC’s  innovative  sales  strategy,  your  editorial  needs,  and  the  actual 
profit  we  can  guarantee  your  newsp^)er.  Call  Charles  Dye,  Mona  Stewart  or  Jack  Minch  at 
(713)780-7055  and  hear  how  PMC’s  program  can  benefit  your  newspaper. 


PRINT  MARKETING  CONCEPTS 
3100  Wilcrest  •  Suite  197 
Houston,  TX  77042 
(713)780-7055 
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JANUARY 

8-10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Embassy 
Suites  and  Conference  Center,  Green  Bay. 

12-13— Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

16-18 — Challenging  the  Censors:  A  World  News  Media  Action  Conference, 
organized  by  The  World  Press  Freedom  Committee  and  the  Edward 
R.  Morrow  Center  of  Public  Diplomacy  (Tufts  University),  Inter-Conti¬ 
nental  Hotel,  Hyde  Park  Corner,  London. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadwev  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-28 — International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

25- 31— Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Acapulco  Princess  Hotel,  Acapulco,  Mexico. 

26- 30— National  Association  of  Advertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

29-31 — North  Carolina  Press  Association  Institute,  Carolina  Inn,  Chapel  Hill. 


FEBRUARY 

1-3— SNPA  Editorial  Clinic,  Ritz-Carlton/Buckhead  Hotel,  Atlanta. 

8-12 — National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-14 — Arkansas  Press  As^iation,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15— Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D.C. 

21-23 — Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

25-26— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Back  Bay  Hilton  Hotel,  Boston. 

28-3/4— Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7— National  Newspaper  Association,  Governmental  Affairs  (Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

18-20— Newspaper  in  Education  (Conference,  Westin  Hotel,  Chicago. 
21-24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

25- 27— America  East  Conference.  Hershey  Lodge  and  Convention  (Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Ass(x:iation,  Red  Lion  Inn,  Omaha. 

Seminars/Workshops/Clinics 

JANUARY 

11- 14— SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh 

News  &  Observer,  Raleigh,  N.C. 

12- 17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— The  Poynter  Institute  for  Media  Studies.  Writing,  Thinking,  and 

Teaching  (Conferei'ce,  St.  Petersburg. 

21-23 — International  Newspaper  Promotion  Ass(x:iation  Seminar,  How  To 
Make  Great  Advertising... That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 
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By  Doug  Borgstedt 


M  5EE  THE  MEDIA  AS  *  IT  SHOULD  BE  KEPT 
ONE  OF  THE  MOST  IMPORTAHT  AS  FREE  AS  HUMANLY 
FORCES  IN  THE  CDUNTRY-  "  POSSIBLE^  ” 


"I  BELIEVE  THE  PRESS  *  SO  WHY  ARE 

OlWHT  TO  BE  ALLOWED  YOU  FICKIMG  ON 

TO  CKITICI2E 


About  Awards 


Zenger  winner.  John  R.  Finnegan,  editor  of  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dispatch  is  the  1986  winner  of 
the  University  of  Arizona’s  John  Peter  Zenger  Award. 
Finnegan  was  honored  for  his  six  years  as  chairman  of  the 
Freedom  of  Information  Committee  of  the  Associated 
Press  Managing  Editors. 

FAMU  Chair  named  for  Reeves.  President  Frederick  S. 
Humphries  recently  announced  the  establishment  of  the 
Garth  C.  Reeves,  Sr.  Eminent  Scholars  Chair  in  Journal¬ 
ism  at  Florida  A&M  University.  Reeves  is  editor  and 
publisher  of  the  Miami  Times  and  a  Florida  A&M  gradu¬ 
ate. 

Gannett  best.  The  Reno  (Nev.)  Gazette-Journal  and  the 
Des  Moines  Register  were  named  the  top  newspapers  for 
1986  in  the  annual  Best  of  Gannett  competition  among  the 
company’s  media  properties. 

William  Steinauer,  managing  editor  of  the  Visalia 
(Calif.)  Times-Delta  was  named  Editor  of  the  Year,  a  new 
award. 

D.J.  teacher  of  the  year.  Alyce  S.  Culpepper,  journalism 
teacher  and  student  media  adviser  at  South  Plantation 
High  School,  Fort  Lauderdale,  Fla.,  was  named  the  1986 
National  High  School  Journalism  Teacher  of  the  Year  by 
the  Dow  Jones  Newspaper  Fund. 

Health  winners.  Gloria  Hochman  of  the  Philadelphia 
Inquirer  won  $1,000  and  first  prize  in  the  New  Jersey 
Health  Products  Council’s  medical  writing  contest  for  her 
story  on  Alzheimer’s  disease. 

New  Jersey  Bell  winners.  The  New  Brunswick  (N.J.) 
Home  News  was  the  daily  newspaper  winner  in  New 
Jersey  Bell’s  contest  for  enterprise  reporting.  The  news¬ 
paper  won  for  its  series  showing  that  the  state’s  parole 
officials  were  underreporting  crimes  by  parolees. 

The  Ridgewood  Newspapers  won  in  the  weekly  division 
for  stories  that  led  to  the  resignation  of  a  village  manager 
for  lying  publicly. 
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Nonstop™  Publishing 
from  Sli  and  Tandem 

“At  Washington  State  Univer¬ 
sity,  we  have  a  twenty-terminal 
System/2S.  It’s  a  small  system 
by  comparison,  but  you  wouldn’t 
know  it  by  the  way  System 
Integrators  treats  us. 

“When  we  call,  they’re  in 
Pullman  as  fast  as  physically 


possible.  And  the  service  tech¬ 
nicians  won’t  leave  until  we’re 
completely  satisfied. 

“When  SII  bid  on  the  system, 
we  gave  them  our  custom  specifi¬ 
cations.  They  turned  around  and 
delivered  the  best  system  and  ser¬ 
vice  contract  over  a  five  year 


were  very  high.  And  since  we’ve 
been  on-line,  the  performance 
has  been  fantastic.” 

To  find  out  for  yourself,  give 
System  Integrators  a  call  at 
916-929-9481.  They’ll  show  you 
how  great  service  can  make  a 
great  system  even  better. 


period.  They 

of^tun-'  ^  System  Integrators,  Inc. 

dards,  which  8nd 


<«»TANDEMCXDMPUTERS 


y 


/ 


Bruce  Spotleson 
General  Manager/Chief  Operating  Officer 
Tribune  Publishing  Company  Inc. 

Lewiston.  Idaho 

Mr.  Spotleson  is  a  subscriber  to  E&P  and  an 
E&P  Classifled  advertiser. 

He  recently  filled  two  key  management  posi¬ 
tions  through  E&P  Classifled. 

We  asked  him  to  comment  on  his  experience 
with  E&P  Classifled.  Here  is  what  he  had  to 
say:  “We’ve  been  able  to  draw  a  full  spec¬ 
trum  of  resumes  from  around  the  U.S.  for 
every  management  opening  we’ve  had  — and 
we’re  in  a  small  to  medium  size  market  in 
Lewiston,  Idaho.  That  says  quite  a  bit  about 
the  power  of  E&P  Classifled!  I  had  many 
more  qualified  applicants  than  I  was  able  to 
interview  in  person.  ...” 

Considering  all  the  variables  in  hiring,  we 
can’t  guarantee  that  you’ll  find  the  right 
employees  through  E&P  Classifled,  but  we 
are  confident  it’s  your  best  bet.  Call  212  675- 
4380  to  place  your  order.  , 

To  subscribe  to  E&P  for  the  latest  newspaper 
news  every  week,  mail  the  subscription  card 
in  this  issue  to  us. 

Editor  &  Publisher 

11  West  19th  Street  •  New  York,  N.Y.  10011 


Editorial  workshop 


By  Roy  H.  Copperud 


Lend  Me  Your  Ears  No.  635 

The  following  was  taken  from  Copy  Talk,  in-house 
critique  of  the  Canadian  Press  association.  Bob  Taylor, 
editor: 

Have  an  ear.  Listen  as  you  write.  Can  you  imagine 
yourself  ever  saying,  “The  experience  had  negative  reper-  | 
cussions  on  her  acting  career”? 

Of  course  not.  That’s  some  pompous  ass  talking,  not 
you.  So  why  write  that  way? 

If  you  were  speaking  to  the  reader  face  to  face,  you 
would  be  embarrassed  to  use  such  claptrap  as  negative 
repercussions.  You  would  say  something  like  “the  experi-  | 
ence  hurt  her  acting  career.” 

Or  if  you  saw  a  bus  passenger  get  into  an  argument  about 
the  fare,  you  wouldn’t  tell  a  friend  later  that  the  man  was 
finally  arrested  "'after  a  verbal  altercation." 

You  would  say  he  was  arrested  “after  a  row”  or  even 
“after  having  words"  or  some  ordinary  turn  of  phrase. 

When  pompous  asses  spout  claptrap,  don’t  quote  them 
directly.  Protect  the  reader  by  translating  it  into  reported  i 
speech. 

For  instance,  we  could  easily  have  spared  the  reader 
The  rainfall  has  had  “a  severe  detrimental  effect”  on  fall 
vegetables,  said  so-and-so. 

Just  ditch  the  direct  quote  and  substitute  everyday 
English:  The  rain  has  badly  damaged  fall  vegetables, 
reported  so-and-so. 

Here’s  another  example:  Hyatt  Financial  Corp.  said 
Tuesday  it  has  entered  into  an  agreement  to  purchase  the 
pipe  division. 

In  everday  English:  Hyatt  Financial  Corp.  said  Tuesday 
it  has  agreed  to  buy  the  pipe  division. 

(When  did  you  last  see  to  buy  in  a  news  story?  Or  to  try 
rather  than  to  attempt?  Or  to  join  in  or  take  part  in  rather 
than  to  participate  in?) 

An  example  of  sociologese:  Instead,  she  opted  for  a 
local  boardinghouse  .  .  .  where  the  owners  provide  food, 
a  social  setting  and  a  safe  environment. 

Translation:  Instead,  she  chose  (or  decided  on)  a  local 
boardinghouse  .  .  .  where  the  owners  provide  food,  com¬ 
panionship  and  safety. 

A  final  example:  Other  witnesses  said  ...  the  officers 
had  frequent  recourse  to  a  local  private  detective  agency 
to  conduct  surveillance  on  their  own. 

More  simply:  Other  witnesses  said  .  .  .  the  officers 
often  hired  a  local  private  detective  agency  to  watch  their 
own  men. 

Wayward  Words 

Some  time  ago  I  derided  the  use  of  the  Latin  preposition 
cum  as  pretentious.  To  those  who  know  no  Latin  — 
nearly  everyone  —  it  is  meaningless;  to  those  who  know 
what  it  means  it  conveys  nothing  that  cannot  be  as  easily 
and  neatly  said  in  English.,  The  dictionary  gives  the 
English  translation  of  cum  as  “together  with;  plus,”  and 
cites  as  an  example  of  use  “her  attic  cum  studio.”  Why  not 
her  attic-studio”?  And  how  about  “songwriter  cum  horse¬ 
man  Bill  Bacharach”?  “Songwriter  plus”  and  “songwri¬ 
ter  together  with”  sound  equally  stupid.  How  about 
“songwriter-horseman”? 

*  ♦  ♦ 

Pricey  (high-priced,  expensive)  looks  like  new  slang. 
Chances  are  it  will  be  around  for  a  while,  expecially  in 
reference  to  luxury  goods  and  other  purchasables. 
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WdrFAST  Relief... 


Pul  Cary  Flying  Pasters  on  Your  Press 


Relief  From: 

Spending  millions  of  dollars 
for  new  press  equipment. 

By  adding  Cary  Rying  Pasters  to  your  exist¬ 
ing  single-width  press,  you  don't  need 
double-width  equipment! 

Relief  From: 

Production  deadlines. 

You’ll  get  your  paper  “on  the  street”  faster, 
extending  your  editorial  and  advertising 
deadlines.  And  that  means  increased  cir¬ 
culation  and  revenues. 


FAST?  You  bet  Cary  is  Fast! 

With  a  Cary  Flying  Paster,  the  press  NEVER  stops  or 
even  slows  down  during  the  entire  press  run.  A  built-in 
automatic  infeed  and  tension  control  speeds  make- ready, 
provides  perfect  web  control  during  press  stops,  and  is 
the  proven  performance  leader  for  running  color. 

Forget  about  "stop  the  presses”  to  change  paper,  getting 
back  into  register,  roll  stubs,  and  wasted  newspapers. 

Call  Cary  today.  See  why  there  are  over  500  units  in  oper¬ 
ation  worldwide.  Talk  to  us  about  our  analysis  of  your 
needs,  training,  folfow-up,  and  highly  responsive  service. 
Let  us  show  you  wt»at  ‘  unsurpassed  reliability”  and  “sim¬ 
plicity  of  operation”  really  mean. 


Cary  Flying  Pa^rs.  Take  me  -or  up  to  12-  for  FAST  relief. 


15800  W.  Overland  Drive  Automatic  Infeeds  •  Web  Guides  •  Dryers  •  Chiilstands 
New  Berlin,  Wl  53151  Flying  imprinters  •  Silicone  Applicators  •  Ribbon  Decks 

(414)  786-2509  Specializing  in  Converting  Newspaper  Prases 

Telex  26-9670  to  Commercial  Heat-Set  Presses. 


t 


Metro:  Joe  Foils, 
The  Detroit  News. 


Community:  David  Rossie, 
I  Press  &  Sun  Bulletin 
at  Binghamton,  N.Y. 


William  Steinauer,  managing  editor 
of  the  Visalia  (Calif.)  T imes  Delta. 

"Bill  Steinauer's  efforts  have  resulted 
in  the  most  improved  newspaper  in  Gannett 
this  year." 

,  Nominators' comment 


OUTSTANDING  ACHIEVEMENT  IN  PUBLIC  SERVICE 


The  Clarion-Ledger  and  Jackson  (Miss.) 

Daily  News,  for  efforts  in  the  courts  and  in  the  news  and 
editorial  columns  to  open  to  public  view  the  workings  of  the  boord 
that  runs  tax-supported  colleges  and  universities. 


The  New  Mexican  at  Santa  Fe, 
for  a  campaign  against 
alcohol-related  highway  deaths. 


EDITOR  OF  THE  YEAR 

I 


THE  BEST  OF 

OUTSTANDING  ACHIEVEMENT  BY  A  NEWSPAPER 


Community:  RENO  (NEV.)  GaZETTE-JOURNAL 
"The  ideas,  and  their  execution  were  outstanding. 
The  Reno  Gazette  Journal  clearly  serves  the  readers 
well.  What  better  test  is  there?" 

Judge's  comment 


Metro:  Rochelle  Sharpe, 
Gannett  News  Service,  for  stories  on  the 
new  militancy  in  the  abortion  debate. 


Community:  (Tie)  Denes  Husty, 

News-Press  at  Fort  Myers,  Fla.,  for  coverage 
of  a  murder  trial,  which  also  won  first  place  in  Spot  News. 


(Tie)  Martha  T.  Moore, 

The  Courier-News  at  Bridgewater,  N.J., 
for  o  selection  of  news  and  enterprise  features. 


The  Des  Moines  Register, 

for  its  campaign  to  seek  solutions  to 
the  state's  deteriorating  economy. 


Metro:  The  DES  MOINES  REGISTER 
"The  Register  clearly  has  the  best 
reporting.  It  is  a  fertile  environment 
for  good  writing.  It  is  exceptionally  strong 
on  planning  and  projects — and  it  all  shows." 

Judge's  comment 


OUTSTANDING  ACHIEVEMENT  IN  WRITING 


ACHIEVEMENT 


BY  AN  INDIVIDUAL 


OUTSTANDING 


EH  1986 


SPOT  NEWS 

Metro:  The  DETROIT  NEWS,  fora  staff  effort  involving  coverage  of  a  bungled  raid  in  which  two  policemen  died. 
Community;  Denes  Husty,  NEWS-PreSS  at  Fort  Myers,  Fla,,  for  coverage  of  murder  trial. 

SPOT  NEWS/STAFF 

Community:  FLORIDA  TODAY  at  Brevard  County,  for  coverage  of  the  Challenger  disaster  including  an  "Extra"  edition. 

FEATURE  WRITING 

i  Metro:  Ken  Fuson,  T HE  DES  MOINES  REGISTER,  for  a  selection  of  work. 

Community:  Martha  T.  Moore,  T^ E  Courier-News  at  Bridgewater,  N.J.,  for  a  selection  of  work. 

SPORTS 

Metro:  Joe  Falls,  The  DETROIT  NEWS,  fora  selection  of  work. 

Community:  Commercial-News  at  Danville,  III.,  for  staff  reports  on  the  effects  of  an  athletic-eligibility  rule. 

INVESTIGATIVE/IN-DEPTH  NATIONAL 

Metro:  Rochelle  Sharpe,  Gannett  News  Service,  for  a  series  on  the  transformation  in  the  anti-abortion  movement. 
Community:  Charles  Ettinger,  T HE  IDAHO  Statesman  at  Boise,  for  a  series  on  the  sale  of  the  Bonneville  Power  Administration. 

BUSINESS/CONSUMER  REPORTING 

Metro:  Gene  Erb,  The  Des  Moines  REGISTER,  for  a  series  on  the  migration  of  manufacturing — and  jobs — from  the  U.S.  to  Mexico. 
Community:  M. A.J.  McKenna,  ROCKFORD,  (ILL.)  REGISTER  STAR,  fora  profile  on  Lands'  End,  a  catalog  company. 

COLUMNS 

Metro:  Jim  Gajinon,  T HE  Des  MOINES  REGISTER,  for  a  selection  of  work. 

'  Community:  David  Rossie,  Press  &  Sun  Bulletin  at  Binghamton,  N.Y.,  for  a  selection  of  work. 

EDITORIAL  COMMENTARY 

Metro;  Richard  Doak,  The  Des  Moines  Register,  for  a  selection  of  work. 

Community:  Bruce  Bledsoe,  Reno  (Nev.)  Gazette-Journal,  fora  selection  of  work. 

’  EDITORIAL  CARTOONING 

Metro;  Jim  Borgman,  The  CINCINNATI  ENQUIRER. 

Community:  Doug  MacGregor,  NORWICH  (CONN.)  BULLETIN. 

INVESTIGATIVE/IN-DEPTH  LOCAL 

Metro:  Cindy  Loose,  Ric  Bohy  and  Armand  Gebert,  The  DETROIT  NEWS,  for  a  special  report  on  the  local  Arab  Community. 
Community:  Steve  Young,  ArguS  LEADER  at  Sioux  Falls,  S.D.,  fora  series  on  justice  for  native  Americans. 

'  SPECIALTY  REPORTING 

Metro:  Laura  Milner,  The  TENNESSEAN  at  Nashville,  for  medical  reporting. 

Community:  Kate  Santich,  Reno  (Nev.)  Gazette-JOURNAL,  for  reporting  on  medical  quackery  in  Nevada. 

STAFF  ENTERPRISE 

Metro:  TimeS-Union  at  Rochester,  N.Y.,  for  the  series  "As  We  Age." 

Community:  The  CouRIER-News  at  Bridgewater,  N.J.,  fora  series  on  New  Jersey's  immigrants. 

BLACK-AND-WHITE  PHOTOGRAPHY 

Metro:  (Tie)  Dennis  Floss,  DEMOCRAT  AND  CHRONICLE  at  Rochester,  N.Y.,  for  capturing  a  dramatic  moment  at  a  fire  scene. 

(Tie)  Michael  Schwarz,  TimeS-Union  at  Rochester,  N.Y.,  for  a  selection  of  photos. 

Community:  J.  D.  Schwalm,  T HE  Clarion-Ledger  and  JACKSON  (MISS.)  Daily  News,  for  coverage  of  a  river  baptism. 

COLOR  PHOTOGRAPHY 

Metro:  Michael  Keating,  The  Cincinnati  Enquirer,  for  two  photographs  of  Pete  Rose's  record-breaking  hit: 
Community:  (Tie)  Dean  Koepfler,  Statesman-Journal  at  Salem,  Ore.,  for  a  selection  of  work. 

(Tie)  Michael  Brown  and  Malcolm  Denemark,  FLORIDA  TODAY  at  Brevard  County,  for  coverage  of  the  shuttle  disaster. 

GRAPHICS 

Metro:  George  Longfellow,  The  CINCINNATI  ENQUIRER,  fora  selection  of  work.  vv 

Community:  Jim  Mazzotta,  News-PreSS  at  Fort  Myers,  fora  selection  of  work. 
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AStdryofTelesis 


V. 


Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F progress,  intelligently  planned. 
W  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchar^e  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object’  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
false  systems  and  false  principles  of 
government,  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  crusade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— The  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
true  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  ^11 
and  a  growing  family  of  new,  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

PACIFICtljTELESIS,. 

Group 

Pacific  Bell  PacTel  InfoSystems  Nevada  Bell 
Pacific  Telesis  International  PacTel  Sp^trum  Services 
PacTel  Personal  Communications  Pacific  Bell  Directory 
PacTel  Publishing  PacTel  Finance  PacTel  Properties 
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Charges  and  allegations 

With  developments  in  the  “Irangate”  controversy  taking  the  spot¬ 
light  in  Washington,  there  is  danger  the  Patricia  Lara  case  will  be 
forgotten.  It  should  not  be. 

The  Freedom  of  Information  Committee  of  the  American  Society 
of  Newspaper  Editors  has  distributed  a  recap  of  the  Lara  case 
including  an  exchange  of  letters  with  Elliott  Abrams,  Assistant 
Secretary  of  State  for  Inter- American  Affairs,  and  the  Society  presi¬ 
dent.  It  was  Abrams  who  went  on  prime-time  television  (E&P,  Nov. 
22,  page  6)  to  quell  the  criticism  over  her  deportation  which  had 
occurred  because  her  name  came  up  in  the  Immigration  and  Natur¬ 
alization  Service’s  “lookout  book.” 

For  those  of  us  who  contend  she,  and  others  who  are  caught  in  this 
web  of  the  McCarran- Walter  Immigration  Act,  should  be  given  due 
process,  told  of  the  charges  against  them  and  given  a  chance  to  defend 
themselves,  Abrams  said  in  his  letter:  “Ms.  Lara  was  not  told  of  the 
‘charges’  against  her  because  there  were  no  ‘charges.’  She  was 
simply  ineligible  for  admission  to  the  United  States  because  of  her 
activities  in  support  of  terrorist  groups  and  the  Cuban  government.” 
Furthermore,  “she  was  not  arrested;  sht  was  detained  because  she 
chose  to  challenge  our  determination  that  she  not  be  admitted.”  How 
cute  can  you  get? 

ASNE  now  reports  that  “two  weeks  after  Lara  was  deported, 
another  Colombian  journalist,  Olga  Bejar,  was  held  overnight  at  the 
airport  in  Miami.  Bejar  stopped  in  Miami  on  Oct.  26  as  she  was  en 
route  from  Europe  to  Mexico  to  visit  her  sister.  Her  name  also 
appeared  on  the  INS  lookout  book.  She  was  held  at  a  Miami  hotel  and 
released  the  next  day.  The  INS  director  in  Miami  made  a  decision 
that  Bejar  was  not  a  security  risk  in  spite  of  being  in  the  lookout 
book.” 

It  makes  you  wonder  about  the  impartiality  of  the  system,  doesn’t 
it?  What  is  so  wrong  or  difficult  or  hazardous  about  letting  the  Laras 
of  the  world  defend  themselves  against  those  non-existing 
“charges”? 

Assault  on  the  press 

The  rabble-rousing  speech  by  White  House  communications  direc¬ 
tor,  Patrick  J.  Buchanan,  before  a  Cuban- American  rally  in  Miami  is 
the  most  serious  attack  on  the  nation’s  press  to  come  from  the 
President’s  office.  He  claims  he  was  reflecting  the  views  of  President 
Reagan  who  up  until  now  has  been  critical  of  the  press  while  avoiding 
a  direct  attack  of  this  nature. 

Buchanan  said:  “All  newsmen  should  remember  that  they’re 
Americans  first  and  newsmen  second.  All  who  don’t  feel  that  should 
tell  us  so.  We  will  know  which  stations  not  to  watch  and  which 
newspapers  not  to  read.” 

The  implication  here  is  that  all  “loyal”  newspeople  should  not 
report  anything  derogatory  about  their  President,  otherwise  they 
are  not  Americans.  Truth,  or  the  search  for  it,  is  not  to  be  considered. 
A  loyal  press  should  support  the  regime  at  all  costs.  It  meets  the 
Soviet  definition  of  “freedom  of  the  press.” 

We  hope  the  President  doesn’t  intend  to  brand  all  his  critics  as 
disloyal  Americans,  as  Buchanan  seems  to  be  doing. 
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Letters  to  the  Editor 


Newspapers  should  offer  ‘flighting’  to  retailers 


My  greatest  thanks  to  Joycelyn 
Marek.  She  has  initiated  something 
that  newspapers  have  needed  for  a 
long  time.  I  suggest,  however,  it  is  a 
mistake  to  think  only  of  this  in  terms 
of  agencies  and  national  accounts. 
Retailers  can  profit  by  this  also. 

The  Honey  Baked  Ham  Co.  is  a 
group  of  retail  specialty  food  stores. 
We  were  using  only  tv  to  advertise 
our  major  holidays  in  a  North  Car¬ 
olina  market.  In  June,  I  converted  our 
ad  schedule  from  100%  tv  to  100% 
newspaper.  We  ran  exactly  the  same 


ad  five  times  —  three  times  in  zone, 
twice  full  run  (one  of  the  full  runs  we 
added  color).  I  increased  my  average 
sales  gains  by  over  40%  and  I 
decreased  my  advertising-to-sales 
expense  by  over  25%.  1  did  the  same 
thing  in  a  good-sized  Florida 
market  —  from  100%  tv  to  100% 
newspaper  —  and  enjoyed  even  bet¬ 
ter  results. 

What  did  these  two  papers  offer  me 
that  made  us  try  this  drastic  departure 
from  our  normal  advertising  strategy? 
They  offered  discounts  fok  repeating 


our  ad  and  they  offered  zone  pack¬ 
ages  frequently  throughout  the  week. 
One  of  the  essential  elements  of  effec¬ 
tive  advertising  is  frequency.  Both  of 
these  newspapers  offered  attractive 
incentives  to  advertise  frequently. 
And  it  worked! 

So  why  aren’t  "flighting"  benefits 
being  offered  to  retailers? 

Robert  A.  Stefanowski 

(Stefanowski  is  marketing  director  for 
Honey  Baked  Ham  Co  of  Georgia.) 


Barking  up  the  wrong  tree 


To  this  former  English  teacher, 
E&P's  articles  about  journalism 
school  weaknesses  seem  to  be  bark¬ 
ing  up  the  wrong  tree. 

Dean  Head’s  nice  distinctions 
sound  great,  for  example  (Nov.  29), 
though  I  wish  he  had  remembered 
that  Elements  of  Style,  which  he 
invokes,  deplores  the  use  of  “peo¬ 
ple”  as  the  plural  of  “person.” 

But  can  he  enforce  his  distaste  for 
qualified  absolutes?  To  put  the  ques¬ 
tion  more  bluntly,  can  he  persuade 
teachers  to  give  failing  grades? 

Probably  not,  and  the  reason 
applies  to  most  areas  of  study. 

A  recent  New  York  Times  piece 
shows  mediocrity  or  worse  at  Har¬ 
vard:  71%  of  students  graduating  cum 
laude  or  better;  the  Harvard  Crimson 
publishing  a  directory  of  gut  courses; 
an  associate  dean  describing  faculty 
as  “intimidated  by  students.” 

The  reporter  didn’t  ask  why, 
though  he  should  have. 

The  Revolting  Generation  faced 
down  higher  eduation  in  the  late  ’60s 
and  early  ’70s.  It  shouldn’t  have  mat¬ 
tered  when  required  courses  were 
made  elective:  good  teachers  can 
teach  clear  writing  in  any  essay 
course  if  they’re  given  authority  and 
encouragement. 


Correction 

Due  to  a  typographical  error  in  the 
Nov.  15  E&P  listing  of  the  Top  25 
Sunday  newspapers  based  on  ABC 
Fas-Fax  circulation  totals  for  the  per¬ 
iod  ending  Sept.  30,  the  total  increase 
for  the  Atlanta  Journal  &  Constitu¬ 
tion  was  incorrect. 

The  Journal  &  Constitution  had  a 
gain  of  19,387  over  the  same  period 
last  year  —  not  9,387. 
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Both  were  transferred  to  students. 

Lots  of  colleges  rushed  to  put  stu¬ 
dents  on  their  boards.  More  — 
maybe  all  —  began  to  give  out  ques¬ 
tionnaires  on  which  students  grade 
their  teachers.  Questions  ask  about 
teachers’  skills  as  entertainers  as  well 
as  about  their  mastery  of  their  sub¬ 
jects. 

Faculty  promotions  and  tenure,  of 
course,  do  not  come  readily  to  those 
teachers  in  whose  courses  few  stu¬ 
dents  enroll. 

Hence  gut  courses;  hence  faculty 
intimidation;  hence  university  popu¬ 
larity  contests  instead  of  rigorous 


Without  coming  to  the  area,  writer 
Debra  Gersh  did  a  fair  and  credible 
job  of  reporting  on  the  controversy 
surrounding  the  Upper  Delaware  Riv¬ 
er  Valley. 

However,  the  writer  of  the  headline 
misrepresented  my  position  in  a  man¬ 
ner  which  could  cause  me  great  harm. 


teaching  like  Cornell’s  Strunk’s. 

The  implications  are  pretty  scary. 
How  do  you  get  the  vote  back  once 
it’s  granted? 

We  have,  once  again,  misapplied 
democracy  to  a  realm  in  which  only  a 
meritocracy  is  appropriate.  Maybe 
we  could  get  the  U.S.  Marines  to 
teach  a  few  good  men  how  to  write 
English  —  or  run  a  college. 

Estelle  Sinclaire 

(Sinclaire  is  art  critic  for  the  Princeton 
(N.J.)  Packet  Publications.) 


It  is  not  correct  to  state  that  1  have 
sided  with  “the  National  Park  Ser¬ 
vice’s  attempt  to  condemn  private 
land.” 

The  article  fails  to  support  such  an 
assertion,  nor  could  it,  because  I 

(Continued  on  pa^e  45) 


Drive  IT  Forever 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside.... You  will  be  makins  a  mistake  if  you  do.” 

FRANK  E.  JOHNSON,  executive  editor,  The  Arizona  Daily  Star. 
Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-9  72-3550  or 
212-645-3000/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 

SPECIAL 

130  Fifth  Avenue,  New  York,  N.Y  10011 


Disagrees  with  headline 
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A  Miopping 

m  X  JT  O 


86%  of  all  adults  in 
the  MSA  read  the 
Springfield  Newspapers 
during  the  week! 


The  latest  Belden  Market  Study  tells  us  Springfield,  Massachusetts  is  the 
market  that  gets  that  kind  of  extraordinary  coverage.  And  that  86%  can  be 
reached  with  just  one  simple,  single  media  buy.  So  extraordinary  is  it,  that 
among  the  nation’s  315  MSA’s,  the  Springfield  Newspapers  rank  high 
among  the  top  5%  in  coverage.* 


More  Whopping  Coverage  Statistics! 


•  64%  of  all  adults  each  day 

•  80%  of  all  adults  on  Sunday 

•  82%  of  all  adults  aged  25  to  34 


•  88%  of  all  adults  aged  35  to  44 

•  89%  of  all  adults  earning  $50,000  or  more 

•  82%  of  all  college  graduates 


If  you’d  like  a  copy  of  our  latest  Belden  Study  No.  4,  we’ll  send  one  along  for  the  asking.  Call 
Dwight  L.  Brouillard,  Advertising  Director,  at  413-788-1108. 
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What’s  a  newspaper? 

California  libel  suit  claims  an  ‘alternative’  weekly  publication  is  not  a 
newspaper  and  should  not  be  protected  under  the  state’s  defamation  iaw 


By  M.L.  Stein 

A  libel  suit  against  an  alternative 
San  Diego  weekly  publication  has 
raised  fears  that  California’s  more 
than  300  weekly  newspapers  could 
lose  their  libel  protection  under  the 
state’s  defamation  law. 

The  case,  which  has  drawn  a  bevy 
of  experts  lining  up  for  the  plaintiff 
and  defendant,  recalls  the  Carol  Bur¬ 
nett  libel  case  against  the  National 
Enquirer.  Both  sides  intend  to  invoke 
rulings  in  the  case  as  the  controlling 
authority  if  there  is  a  trial. 

David  Kronemyer,  a  San  Diego 
lawyer,  is  suing  the  tabloid  San  Diego 
Reader  for  $6  million  over  an  April 
1982  story  that  he  claims  wrongfully 
indicated  he  and  his  father  were 
involved  in  embezzling  money  from 
the  estate  of  the  deceased  president 
the  city’s  historical  society. 

Kronemyer  contends  the  free-dis- 
tribution  Reader,  which  describes 
itself  as  “San  Diego’s  Weekly,”  is  not 
a  newspaper  and,  therefore,  does  not 
come  under  the  protection  of  the 
retraction  provision  in  California’s 
defamation  statute. 

Section  48(a)  of  the  defamation  law 
declares  that  a  newspaper  publishing 
a  full  retraction  of  an  allegedly  libel¬ 
ous  statement  within  21  days  cannot 
be  held  liable  for  punitive  damages  in 
a  libel  suit  —  only  actual  damages. 

However,  48(a)  does  not  precisely 
define  the  term  newspaper,  an  omis¬ 
sion  that  is  expected  to  provoke  con¬ 
siderable  argument  in  Kronemyer’s 
suit. 

The  offending  statement  in  the 
April  15,  1982  issue  appeared  under 
the  head  “Baily’s  Million.”  The  story 
by  Paul  Krueger  said  the  district 
attorney’s  office  had  begun  an  inves¬ 
tigation  of  allegations  that  Krone¬ 
myer  and  his  father  Robert,  also  an 
attorney,  had  embezzled  $645,000 
from  the  estate  of  the  late  Joshua  L. 
Baily  and  had  written  themselves  into 


his  will  for  another  $425,000. 

David  Kronemyer  demanded  a 
retraction  and  the  Reader  published  a 
partial  retraction  on  April  22,  stating 
that  the  lawyer  was  not  the  subject  of 
a  criminal  investigation. 

Declaring  the  retraction  unsatisfac¬ 
tory,  Kronemyer  filed  suit  against  the 
Reader,  its  publisher  James  Holman, 
editor  James  Mullin  and  Krueger. 

Mullin  told  E&P  that  he  is  now 
convinced  that  “We  did  not  have  to 
publish  as  thorough  a  retraction  as  we 
did.  We  made  one  innocuous  error  in 
saying  the  son  had  written  himself 
into  the  will;  in  fact,  he  was  the  execu¬ 
tor  of  the  will.” 


Before  the  case  goes  to  trial,  San 
Diego  Superior  Court  judge  Arthur 
Jones  will  hear  arguments  this  month 
on  whether  the  Reader  qualified  as  a 
newspaper  in  1982. 

Mullin  said  a  ruling  against  the 
Reader  “could  conceivably  jeopar¬ 
dize  any  newspaper  not  operating 
with  daily  deadlines.” 

“It  is  certainly  possible  that  all 
weekly  papers  would  have  serious 
cause  for  concern,”  he  commented. 

He  was  backed  by  an  array  of  sup¬ 
porters  ranging  from  Bruce  B.  Brug- 
mann,  editor  and  publisher  of  the 
alternative  Bay  Guardian  in  San 
Francisco  to  Anthony  Newhall,  presi¬ 
dent  of  the  California  Newspaper 
Publishers  Association  and  publisher 
of  the  weekly  Newhall  Signal.  The 
two  are  among  eight  experts  who 
have  made  legal  declarations  on 
behalf  of  the  Reader. 

Among  the  others  are  Tom  Gold¬ 


stein,  a  University  of  California, 
Berkeley,  journalism  teacher,  lawyer 
and  former  New  York  Times  reporter; 
and  Jonathan  Kotler,  an  attorney  and 
chairman  of  graduate  studies  at  Uni¬ 
versity  of  Southern  California  (USC) 
School  of  Journalism. 

The  Los  Angeles  Times  has  editor¬ 
ially  taken  the  Reader’s  side,  stating, 
“If  a  publication  looks  like  a  newspa¬ 
per  and  feels  like  a  newspaper  and 
reads  like  a  newspaper,  it’s  a  newspa¬ 
per.” 

Among  those  who  have  filed  decla¬ 
rations  for  Kronemyer  are  Daniel  L. 
Brenner,  a  UCLA  law  professor  and 
First  Amendment  specialist;  Kenneth 


S.  Devol,  California  State  University, 
Northridge,  journalism  professor, 
who  teaches  media  law;  Stanford 
University  professor  William  L.  Riv¬ 
ers,  and  use  law  professor  Matthew 
L.  Spritzer,  a  media  law  specialist. 

The  Bay  Guardian  in  its  Nov.  26- 
Dec. 3  issue,  called  Kronemyer’s  suit 
“the  year’s  most  important  libel 
case,”  adding  that  a  decision  against 
the  Reader  “could  imperil  the  state’s 
300  weekly  newspapers.” 

“The  Burnett  case  gave  them  (the 
plaintiff)  the  opening,”  Brugmann 
told  E&P.  “If  the  Reader  is  disquali¬ 
fied  as  a  newspaper,  not  just  alterna¬ 
tive  papers  but  all  weeklies  are  in 
danger.  Lots  of  community  weeklies 
don’t  cover  news  like  a  daily  and 
don’t  have  the  same  deadline  pres¬ 
sures.” 

Nevertheless,  Brugmann  con¬ 
tinued,  both  the  alternatives  and 
(Continued  on  page  14) 


Mullin  said  a  ruling  against  the  Reader  “could 
conceivably  jeopardize  any  newspaper  not  operating 
with  daily  deadlines.” 
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Lawsuit 

(Continued  from  page  13) 


other  weeklies  serve  an  important 
role  as  news  and  information  provid¬ 
ers  in  their  communities. 

Newhall  said  “some  weeklies 
would  be  in  jeopardy”  if  the  Reader 
legally  loses  in  newspaper  status, 
although  he  opined  the  San  Diego 
paper  falls  into  a  “gray  area”  in  terms 
of  content,  “specializing  in  muckrak¬ 
ing  and  feature  stories.” 

However,  in  his  declaration, 
Newhall,  a  past  membership  chair¬ 
man  of  CNPA,  said  that  in  his  view 
the  National  Enquirer  would  not 
qualify  for  CNPA  membership  while 
the  Reader  is  “totally  qualified  for 
membership”  because  it  conforms  to 
the  definition  of  a  newspaper  accord¬ 
ing  to  the  organization’s  bylaws.  The 
Reader  is  not  a  CNPA  member  but  the 
Bay  Guardian  is. 

Newhall  stressed  that  he  was  not 
speaking  or  acting  for  CNPA,  which 
has  not  taken  an  official  position  in 
the  suit. 

The  pro-plaintiff  declarations  gave 
strong  indication  that  Kronemyer  will 
rely  heavily  on  the  Burnett  decision. 

In  Burnett  v.  National  Enquirer 
Inc.,  the  actress  complained  she  was 
libeled  in  a  1976  Enquirer  gossip  item 
that  said  she  had  engaged  in  a  drunken 
argument  with  Henry  Kissinger  in  a 
Washington,  D.C.,  restaurant. 

The  judge  in  the  Los  Angeles  trial 
ruled  the  Enquirer  was  not  a  newspa¬ 
per  under  section  48(a)  and  he  was 
upheld  by  an  appellate  court. 


any  defendant  in  a  defamation 
action  —  for  instance  defamatory 
statements  in  magazines  or  by  indivi¬ 
duals  are  not  protected  ...” 

According  to  Brenner,  48(a)  oper¬ 
ates  as  a  “safety  valve”  for  publica¬ 
tions  whose  reporters  must  file  for 
daily  deadlines,  putting  them  under 
“pressures  and  limitations.” 


deadline  pressure  is  the  right  stan¬ 
dard”  to  apply  in  connection  with  the 
Reader. 

The  editorial  went  on:  “The  Cali¬ 
fornia  law  was  intended  to  encourage 
the  discussion  of  public  issues,  which 
is  what  the  San  Diego  Reader  was 
doing  in  the  Kronemyer  story.  Its 
activity  is  what  the  law  was  meant  to 


“If  a  publication  looks  like  a  newspaper  and  feels  like 
a  newspaper  and  reads  like  a  newspaper,  it’s  a 
newspaper.” 


Devol,  who  noted  in  his  declaration 
that  he  had  been  “retained”  by 
Kronemyer  to  review  materials  in  the 
libel  suit,  said  the  Reader  is  not  a 
newspaper  under  California  law  or 
“the  usual  journalistic  meaning  of  the 
word.” 

The  journalism  professor  said  his 
review  of  nine  1982  Reader  issues 
convinced  him  the  tabloid  lacked 
news  “in  the  usual  meaning  of  the 
word.” 

Also,  he  continued,  “There  was 
little  evidence  of  ‘breaking  stories,’ 
most  of  the  editorial  matter  was  of  a 
feature  nature  as  opposed  to  ‘hard 
news’  and  much  appeared  to  be  gos¬ 
sip  in  tone.” 

Devol,  who  has  been  an  expert  wit¬ 
ness  for  plaintiffs  in  other  libel  cases, 
said  further:  “Newspapers  dealing 
with  breaking  stories  have  less  lead 
time,  hence  are  not  required  to  meet 
the  same  high  standards  of  high  care 


“If  we  get  a  precedent  reflecting  the  notion  that 
weekly  papers  are  ineligible  for  protection  from  the 
retraction  statute  because  they  often  write  stories  not 
on  tight  deadline,  it  would  be  a  disaster  for  those 
papers.” 


A  key  to  the  decision  was  the 
court’s  opinion  that  the  supermarket 
tabloid  was  not  a  newspaper  because 
it  offered  little  or  no  coverage  of  poli¬ 
tics,  sports  or  crime  and  because  its 
stories  were  prepared  between  one 
and  two  weeks  in  advance  of  publica¬ 
tion  and  thus  it  had  plenty  of  time  to 
verify  for  accuracy. 

In  supporting  the  plaintiff  in  the  San 
Diego  case,  UCLA’s  Brenner  con¬ 
cluded  the  Reader  is  not  a  newspaper 
under  48(a),  adding:  “As  the  Burnett 
court  points  out.  Section  48(a)  was 
designed  as  a  specific  protection  for 
libel  committed  by  newspa¬ 
pers  ...  It  is  not  available  to 


that  are  publications  with  more  lei¬ 
surely  deadline  schedules,  such  as 
books,  monthly  magazines  or  weekly 
periodicals  containing  feature  mate¬ 
rial.” 

Noting  in  his  declaration  that  many 
Reader  stories  fall  into  investigative 
and  interpretive  stories.  Rivers,  who 
also  sides  with  the  plaintiff,  said  that 
although  he  once  worked  as  an  inves¬ 
tigative  reporter  for  a  magazine,  he 
did  not  consider  those  stories  to  be 
news,  “nor  do  the  Reader’s  accom¬ 
plishments  amount  to  news.” 

In  discussing  news  lead  time  in  its 
Nov.  25  editorial,  the  Los  Angeles 
Times  said  ”...  it’s  not  clear  that 


protect.” 

CNPA  legal  counsel  Terry  Francke 
told  E&P:  “If  we  get  a  precedent 
reflecting  the  notion  that  weekly 
papers  are  ineligible  for  protection 
from  the  retraction  statute  because 
they  often  write  stories  not  on  tight 
deadline,  it  would  be  a  disaster  for 
those  papers. 

“The  plaintiff  is  contending  the 
Reader  does  not  write  under  tight 
deadlines.  This  would  apply  to  a  good 
many,  if  not  most,  weeklies  and  may 
apply  to  feature  stories  in  dailies  or 
Sunday  (newspaper)  magazines.” 

If  the  case  goes  to  trial,  Francke 
predicted  CNPA  “would  take  a  long 
look  at  entering  an  amicus  brief’  on 
behalf  of  the  Reader. 

Kronemyer’s  attorney,  Paul  R. 
Kennerson,  disputed  fears  that  a  vic¬ 
tory  for  his  client  on  the  issue  of 
whether  the  Reader  is  a  newspaper 
would  threaten  hundreds  of  other 
papers. 

“There  is  no  cause  for  wholesale 
panic  in  the  newspaper  industry,”  he 
said.  “The  Reader  is  not  a  newspaper 
because  it  does  not  report  news.  It  is  a 
counterculture  publication  with  no 
time  restraints.  It  could  have  pub¬ 
lished  the  story  about  my  client  the 
next  week  or  the  week  after  that.  And 
since  the  Reader  is  not  a  newspaper,  a 
retraction  does  not  save  its  skin.” 

Along  with  his  declaration.  Reader 
editor  Mullin  submitted  a  summary  of 
22  news  subjects  covered  by  the 
Reader  in  1981-82,  as  compared  with 
San  Diego’s  two  dailies,  the  Union 
and  Tribune.  The  Reader  published  13 
of  the  stories  before  they  appeared  in 
the  dailies,  he  contended. 

The  Reader  is  a  mix  of  news  fea¬ 
tures  and  art,  entertainment  and 
restaurant  guides  and  reviews.  The 
weekly  leads  off  with  “City  Lights,” 
a  news  feature  section,  some  of  which 
concerns  community  affairs.  A  recent 
story  involved  the  paving  of  a  street 
on  which  the  mayor  lives,  raising  the 
(Continued  on  page  21) 
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Hanging  tough 

Despite  revenue  declines  and  a  drastic  cost-cutting  internaliy, 
Metro  Sunday  Newspaper  organization  officials  reniain  optimistic 


By  Andrew  Radolf 

Officials  of  Metro  Sunday  News¬ 
papers  told  members  at  the  annual 
meeting  that  the  organization  will 
emerge  from  its  “drastic”  cost-cut- 
ting  earlier  this  year  as  a  more  effec¬ 
tive  national  sales  agent  for  Sunday 
newspaper  magazines. 

MSN’s  revenues  were  hit  hard  in 
September  1985  when  eight  newspa¬ 
pers  went  “back  to  back”  with  either 
Parade  or  USA  Weekend  and  two 
other  members,  Phoenix  Newspapers 
Inc.  and  the  Indianapolis  Star, 
dropped  their  Sunday  magazines. 

The  sudden  increase  in  “back-to- 
back”  papers  coupled  with  the  two 
terminations  resulted  in  a  combined 
$7. 2-million  revenue  loss  in  1986  for 
the  43-magazine  network  and  a  loss  in 
direct  income  to  MSN  of  $548,000, 
said  Anthony  Martone,  vice  president 
for  finance  and  administration. 

MSN  was  buffeted  further  by  the 
overall  softness  in  national  advertis¬ 
ing  in  1986  and  especially  by  a  reduc¬ 
tion  in  tobacco  advertising  that 
exceeded  the  organization’s  projec¬ 
tions,  said  MSN  president  Sterling 
Dimmitt.  Other  losses  came  in  the 
areas  of  direct  response  advertising 
and  in  advertising  in  comics  sections, 
he  said. 

The  volume  drop  in  Sunday  comics 
sales  were  steep  enough,  Dimmitt 
noted,  to  warrant  a  5%  reduction  in 
the  full  100-member  comics  network 
rate. 

However,  some  of  the  revenue 
losses  were  offset  by  gain  of  $15  mil¬ 
lion  in  new  business  in  various 
categories  including  apparel,  home 
furnishings,  business  and  finance  and 
cosmetics,  said  Dimmitt. 

MSN  members  also  should  con¬ 
sider  restructuring  their  overall  pric¬ 
ing  policies,  Dimmitt  said,  remarking 
that  this  was  the  “most  difficult  ele¬ 
ment”  in  repositioning  the  network. 

Dimmitt  said  a  recent  strategic 
planning  session  involving  MSN 
staff,  board  members  and  outside 
consultants  concluded  the  magazine 
network  “can  be  a  premium  product” 
if  it  is  “properly  differentiated”  from 
other  national  media.  He  said  the  net¬ 
work’s  strength  was  derived  from  the 
“strong  reader  response”  and  high 


demographics  of  Sunday  newspaper 
magazines. 

However,  Dimmitt  also  said  net¬ 
work  members  should  think  about 
“legitimizing”  the  “off-card  rates” 
given  by  some  members  to  mail  order 
advertisers  and  eliminate  selling 
space  through  ad  brokers  instead  of 
MSN. 

Stephen  Hamblett,  MSN  chair¬ 
man  and  president  of  the  Provi¬ 
dence  Journal  Co.,  told  the  meeting 
that  MSN  was  confident  it  “had 
stopped  the  slide”  in  advertising 
revenues.  He  added  that  25%  of  the 
magazine  network’s  43  members 
were  “showing  revenue  gains”  this 
year. 


Hamblett  said  an  increase  in 
MSN’s  commission  from  10%  to  12%, 
plus  its  $2  million  in  cost  reductions, 
will  enable  the  organization  “to  put 
itself  into  the  black.” 

Another  bright  spot,  Hamblett 
said,  was  the  recent  strategic  plan¬ 
ning  session  “to  come  up  with  new 
ideas”  including  marketing  strate¬ 
gies,  new  product  ideas  and  better 
ways  of  positioning  Sunday  newspa¬ 
per  magazines  in  the  marketplace. 

The  cost  reductions  included  a  cut 
in  the  workforce  from  66  employees 
to  56  people,  which  produced  a  26% 
savings  in  salaries  and  fringe  benefits. 
Selling  expenses  were  reduced  by 
29%;  while  there  was  a  14%  reduction 
in  operating  and  support  depart¬ 
ments. 

Overall,  operating  expenses  were 
cut  by  23%,  said  Martone,  who  added 
that  the  adoption  of  “more  flexible 
operating  budgets”  will  “allow  more 
investment  back  into  (MSN)  opera¬ 
tions.” 

Thomas  Craddock,  MSN’s  comics 
sales  director,  was  among  those  who 
were  let  go.  MSN  officials  said  Crad¬ 


dock’s  job  became  redundant  when 
the  comics  and  magazine  sales  staffs 
were  merged. 

Lewis  G.  Green,  MSN  vice  presi¬ 
dent  for  sales,  pointed  out  that  MSN’s 
network  has  gone  from  “65%  exclu¬ 
sive  to  65%  back  to  back,”  with  the 
result  that  selling  efforts  have  suf¬ 
fered. 

“Media  giants  like  Gannett  had  us 
targeted  for  demise,”  Green  stated 
and  said  “our  own  actions”  further 
fueled  speculation  that  MSN  was 
mortally  wounded.  (Gannett  Co. 
owns  USA  Weekend.) 

Green  launched  a  counterattack  on 
Parade  and  USA  Weekend,  saying 
publishers  should  “treat  them  for 


what  they  are:  freestanding  inserts 
with  editorial.  Charge  them  a  stuffing 
fee.” 

Saying  Parade  and  USA  Weekend 
cost  the  Metro  network  “$21  million 
in  ad  revenues  in  1986,”  Green  quer¬ 
ied,  “Are  they  worth  it  to  you?” 

Green  also  told  MSN  members  that 
although  the  sales  staff  was  reduced, 
the  “restructured”  team  was  “highly 
motivated”  and  had  developed  an 
effective  sales  strategy. 

“We’ve  expanded  categories  and 
heightened  interest  among  a  wide 
variety  of  advertisers  in  a  very  short 
time,”  he  said.  “No  longer  are  we 
dependent  on  one  category  (tobacco) 
for  more  than  half  of  our  business.” 

The  MSN  meeting  ended  on  a  posi¬ 
tive  note  when  Robert  O.  Jordan, 
chairman  of  Saatchi  &  Saatchi 
Compton,  gave  some  tips  on  how  to 
sell  the  Metro  network  effectively  in 
an  era  of  megamergers  among  both 
advertisers  and  agencies. 

The  network’s  strongest  points,  he 
said,  include  the  high  level  of  afflu¬ 
ence  of  its  readers  and  the  fact  they 
(Continued  on  page  21) 
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wounded. 
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Single  copy  sales 

This  segment  of  newspaper  circulation  is  growing  in  some  markets 


By  Debra  Gersh 

One  of  the  potentially  most  significant  changes  in  news¬ 
paper  circulation  patterns  is  the  growing  importance  of 
single  copy  sales,  yet  it  remains  one  of  the  least  noticed 
and  least  understood  developments,  according  to  Ed 
Mumford  of  the  Philadelphia  Inquirer  anA  Daily  News. 

Mumford,  speaking  with  Virginia  Dodge-Fielder  of 
Knight-Ridder  Inc.  before  the  Newspaper  Research 
Council,  noted  that  most  estimates  place  single  copy  sales 
at  some  20%  of  daily  newspapers  sold  nationally. 

“For  some  major  metropolitan  newspapers,  single  copy 
accounts  for  as  much  as  75%  to  80%  of  all  copies  sold,”  he 
told  the  group  at  the  NRC  fall  conference  in  Boston.  “In 
fact,  if  it  were  not  for  increases  in  single  copy  sales  in 
recent  years,  some  markets  would  have  suffered  net 
declines  in  daily  circulation.” 

Fielder  noted  that  comparison  of  national  studies  done 
in  1977  and  1982  shows  a  6%  point  drop  in  the  proportion 
of  people  getting  both  weekday  and  Sunday  delivery,  and 
the  proportion  getting  any  home  delivery  fell  during  that 
same  period  from  68%  to  65%. 

Citing  a  1982  study  by  the  Newspaper  Advertising 
Bureau,  Fielder  said  some  17%  of  all  newspaper  readers 
nationally  are  habitual  single  copy  buyers  and  an  addi¬ 
tional  22%  are  occasional  buyers,  amounting  to  an  average 
39%  of  all  newspaper  readers  who  habitually  or  occasion¬ 
ally  purchase  single  copies. 

“In  larger  markets,  the  proportions  are  substantially 
higher,”  she  continued.  “For  example,  more  than  half  the 
readers  of  newspapers  with  500,000-plus  circulation 
choose  to  buy  their  newspaper  single  copy.  As  you  know, 
single  copy  buying  is  most  prevalent  in  central  cities, 
particularly  in  the  Northeast,  that  have  heavily  used  mass 


transit  systems,  an  active  street  life  downtown,  strong 
newspaper  competition  and  a  large  number  of  single  copy 
sales  outlets.” 

Mumford  said  there  are  a  host  of  minor  factors  contrib¬ 
uting  to  the  increase  in  single  copy  sales  and  cited  three 
major  points:  dissatisfaction  with  home  delivery  service, 
hitting  small-  and  medium-sized  markets  particularly 
hard;  changing  lifestyles;  and  the  declining  importance  of 
newspapers  in  the  daily  lives  of  Americans. 


Fielder  said  that  the  top  two  reasons 
for  stopping  home  delivery  were  having 
no  time  to  read  and  problems  with 
home  delivery. 


Citing  a  1984  study  that  interviewed  some  3,000  former 
subscribers.  Fielder  said  that  the  top  two  reasons  for 
stopping  home  delivery  were  having  no  time  to  read  and 
problems  with  home  delivery. 

Once  they  quit  home  delivery,  many  former  subscribers 
buy  single  copies  of  the  paper  three  or  more  times  a  week 
and  others  begin  home  delivery  of  another  newspaper, 
Fielder  continued,  adding  that  reasons  given  by  the  former 
group  usually  cite  dissatisfaction  with  content  or  cycle, 
while  the  latter  group  usually  mentions  problems  with 
delivery,  billing  or  a  preference  to  buy  the  paper  from  a 
vending  machine  or  store. 

But,  Mumford  said,  even  if  home  delivery  were  made 
problem-free,  the  trend  toward  increasing  single  copy 
(Continued  on  pa}{e  44) 


Home  delivery  outpaces  single  copy  hikes 
at  the  New  York  Times 


Unlike  many  major  metropolitan  newspapers  that  are 
seeing  much  of  their  circulation  gains  in  single  copy  sales, 
the  New  York  Times  is  finding  that  its  increases  are  not 
necessarily  on  the  newsstand  but  in  home  and  office 
deliveries. 

According  to  Leonard  Harris,  New  York  Times  director 
of  corporate  relations,  increases  over  the  past  six  months, 
as  measured  by  the  Audit  Bureau  of  Circulations,  show 
that  in  the  newspaper  designated  market,  single  copy  sales 
are  up  0.4%,  while  home  (and  office)  delivery  is  up  4.5%. 

In  the  Northeast  corridor,  which  stretches  from  Boston 
to  Washington,  D.C.  (excluding  the  NDM),  newsstand 
sales  are  up  0.6%,  and  home  delivery  is  up  19.6%,  Harris 
said. 

For  the  Times’  national  edition,  during  the  past  six 
months  the  highest  gains  are  seen  in  the  Southeast,  where 
newsstand  sales  are  up  15%,  while  home  delivery  is  up 


41.3%.  The  lowest  national  gains  are  seen  in  Texas,  with 
newsstand  sales  up  10.5%,  while  home  delivery  is  up 
15.1%.  For  the  most  part,  Harris  said,  national  increases 
in  home  delivery  have  outpaced  single  copy  sales  by  about 
3-to-l. 

Harris  noted  that  the  Times  holds  a  philosophy  that 
strongly  believes  in  home  delivery,  primarily  because  it 
likes  to  know  who  its  customers  are  —  for  the  benefit  of 
both  advertisers  and  editors  —  and  because  newsstand 
sales  carry  the  risk  of  not  making  a  sale  and  being 
returned. 

“We  believe  that  the  best  way  to  sample  demand  is 
through  newsstand  and  vending  machine  sales,”  Harris 
said,  adding  that  if  those  single  copy  sales  are  good,  the 
paper  will  undertake  a  subscription  drive  in  that  area.  “We 
strongly  believe  in  converting  (single  copy)  readers  to 
home  delivery,”  he  said. 
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An  ethical  question  for  newspapers 

Is  it  OK  to  back  your  editorial  positions  with  financial  contributions? 


Several  Florida  newspapers,  which 
in  1978  had  backed  up  their  anti¬ 
casino  editorials  with  financial  contri¬ 
butions,  this  year  declined  to  donate 
money  to  the  effort  to  defeat  a  ballot 
proposition  to  legalize  casino 
gambling  —  even  though  their  edito¬ 
rial  opposition  remained  strong. 

The  ballot  proposition  went  down 
to  defeat  on  November  4. 

In  1978,  Florida  newspapers  con¬ 
tributed  almost  $150,000  to  the  anti¬ 
casino  effort.  However,  their  dona¬ 
tions  also  fueled  criticisms  that  the 
newspapers  were  slanting  their  news 
coverage  according  to  where  they  put 
their  money. 

Andrew  Barnes,  president  of  the 
St.  Petersburg  Times,  said  that 
although  he  still  believes  it  is  “per¬ 
fectly  acceptable  to  back  your  edito¬ 
rial  positions  with  contributions,"  the 
Times  did  not  donate  funds  this  time 
because  any  ensuing  controversy 
“might  weaken”  the  impact  of  its  edi¬ 
torials. 

“People  get  more  interested  in  the 
controversy  than  in  what  you  are 
saying.  The  argument  becomes 
whether  it’s  proper  for  us  to  give 
money  and  not  whether  there  should 
be  casino  gambling  in  Miami 
Beach,”  Barries  said.  “We  were  as 
strong  editorially  as  we  possibly 
could  be,  but  we  declined  to  give 
money.” 

In  1978,  the  Times  had  contributed 
$25,000  to  the  anti-casino  campaign. 

John  Haile,  editor  of  the  Orlando 
Sentinel,  which  had  given  $12,500  in 
1978,  said  the  newspaper  decided  not 
to  contribute  this  year  because  the 
anti-casino  group,  No  Casinos  Inc., 
had  “other  places  (it)  could  go  for  the 
money.” 

Haile  also  expressed  concern  that 
the  Sentinel’s  readers  might  believe 
that  a  contribution  to  the  anti-casino 
effort  would  influence  its  news  cover¬ 
age. 

Knight-Ridder  Inc.  and  its  four 
Florida  newspapers  contributed 
$25,000  to  the  anti-casino  campaign  in 
1978.  This  time,  instead  of  the  corpo¬ 
ration  or  its  newspapers  contributing, 
13  company  executives  made  indivi¬ 
dual  contributions  totaling  $53,000  to 
No  Casinos. 

Among  the  contributors  were 
Knight-Ridder  chairman  Alvah  Chap¬ 
man  Jr.  and  his  wife,  who  gave 


$15,000. 

Frank  N.  Hawkins  Jr.,  KRl  vice 
president  for  corporate  relations, 
explained  that  the  company  has  a  new 
policy  against  contributing  to  political 
campaigns. 

“It  wasn’t  appropriate  for  the  com¬ 
pany  to  contribute  to  a  political  cam¬ 
paign,”  said  Hawkins,  who  gave 
$350.  “It’s  certainly  appropriate  for 
us  as  citizens.” 


Pete  Weitzel,  managing  editor  of 
KRI’s  Miami  Herald,  expressed  his 
view  that  the  public  perceives  a  news¬ 
paper’s  coverage  in  a  more  favorable 
light  when  it  knows  “there  hasn’t 
been  a  corporate  contribution.” 

The  Tampa  Tribune,  however, 
backed  up  its  editorial  opposition  to 
casino  gambling  by  donating  $25,000 
worth  of  advertising  space  to  the  No 
Casinos. 

Tribune  publisher  Richard  F.  Pitt¬ 
man  described  the  donation  “in  kind” 


News  Corporation  Ltd.  of  Sydney, 
headed  by  Rupert  Murdoch,  has 
offered  to  acquire  for  about  $1.2  bil¬ 
lion  all  of  the  outstanding  shares  of 
the  Melbourne-based  Herald  and 
Weekly  Times  Ltd.,  Australia’s 
largest  newspaper  and  television 
company. 

HWT’s  board  responded  that  it 
would  accept  the  bid,  which  on  a 
$7.80  per-share  basis  represented  a 
40%  premium  over  the  market  price. 

Murdoch  said  once  the  acquisition 
is  completed,  he  was  prepared  to  sell 
whatever  HWT  assets  were  neces¬ 
sary  to  comply  with  Australia’s  anti¬ 
trust  laws. 

But  Australia’s  foreign  minister, 
Bill  Hayden,  has  called  for  an  investi¬ 
gation  of  Murdoch’s  effort  to  acquire 
the  chain. 

Hayden  said  he  is  disturbed  that  the 
acquisition  will  give  Murdoch’s  News 


as  a  business  decision  which  had  no 
effect  on  the  fairness  of  the  newspa¬ 
per’s  coverage. 

“Editorially  we  opposed  it,  but  we 
covered  the  activities  of  both  sides  on 
the  issue,”  Pittman  said. 

Jacquie  Basha,  a  former  journalist 
and  an  official  of  the  pro-casino 
group.  Citizens  for  County  Choice  on 
Casinos,  expressed  the  view  that 
newspaper  contributions  compro¬ 


mise  not  only  the  paper  itself  but  also 
the  reporters  working  for  it.  How¬ 
ever,  Basha  said,  newspaper  Journal¬ 
ists  covered  the  casino  issue  fairly. 

Jack  Eckerd,  president  of  No  Casi¬ 
nos,  was  not  surprised  that  newspa¬ 
pers  did  not  contribute  to  the  anti¬ 
casino  campaign  this  time  because  of 
the  past  criticisms. 

However,  Eckerd  felt  that  newspa¬ 
per  editorials  in  opposition  to  the  bal¬ 
lot  measure  were  “worth  more”  to 
the  cause  than  any  monetary  contri¬ 
bution  newspapers  could  make. 


Corp.  a  newspaper  monopoly  in  vari¬ 
ous  Australian  cities. 

The  acquisition  would  give  News 
Corp.  newspapers  in  every  Australian 
state  and  capital  city  and  in  many 
regional  areas. 

The  Herald  media  empire  was 
assembled  by  Murdoch’s  father.  Sir 
Keith  Murdoch,  who  became  editor 
of  the  Melbourne  Herald  in  1921  and 
later  built  the  national  newspaper 
group.  Rupert  Murdoch  stated 
acquiring  the  company  would  have 
special  “emotional”  significance  for 
him. 

He  tried  to  acquire  HWT  in  1979 
but  was  thwarted  by  the  intervention 
of  a  rival  newspaper  group,  John  Fair¬ 
fax  &  Sons  Ltd.  of  Sydney. 

Murdoch’s  bid  for  HWT  and  media 
dominance  in  Australia  has  provoked 
a  local  outcry  in  the  country,  particu- 
(Continued  on  page  45) 


“We  were  as  strong  editorially  as  we  possibly  could 
be,  but  we  declined  to  give  money.” 


Murdoch  seeks  to  expand  in  Australia 
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Siding  with  the  Soviets 

U.S.  government  protests  libel  judgment  won  by  California 
businessman  against  Soviet  newspaper  Izvestia 


By  M.L.  Stein 

The  Soviet  Union,  which  is  trying 
to  overturn  a  $413,000  libel  judgment 
won  by  a  California  businessman 
against  its  newspaper,  Izvestia,  has 
obtained  an  unusual  ally:  the  United 
States  government. 

Justice  Department  attorneys,  act¬ 
ing  for  the  State  Department,  filed 
papers  in  Los  Angeles  federal  court 
on  Dec.  5  declaring  that  the  judgment 
is  damaging  “bilateral  relations”  with 
the  Soviets  and  could  result  in  recip¬ 
rocal  measures  against  the  U.S. 

Arms  talks  between  the  two  nations 
may  be  jeopardized  by  the  case,  the 
U.S.  claimed. 

The  government’s  action  was  the 
latest  in  a  series  of  fast-moving  devel¬ 
opments  that  have  vaulted  the  case 
into  the  diplomatic  arena. 

It  all  started  last  October  when  Palo 
Alto  exporter  Raphael  Gregorian  was 
awarded  the  judgment  in  federal 
court.  He  claimed  his  multimillion- 
dollar  medical  equipment  export  busi¬ 
ness  was  ruined  when  Izvestia  labeled 
him  a  spy,  which  he  has  denied. 

The  Soviet  Union  did  not  respond 
to  the  suit  and  has  since  claimed  the 


judgment  is  void  because  U.S.  courts 
have  no  jurisdiction  over  it. 

In  the  papers  filed  by  the  U.S., 
Thomas  W.  Simons,  deputy  assistant 
Secretary  of  State,  contends  the  case 
is  a  “serious  irritant  in  Soviet-Ameri- 
can  relations.” 

“Those  relations,”  he  continued, 
“are  of  special  importance  to  us  in 
maintaining  a  stable  environment  and 
are  conducive  to  working  bilaterally 
with  the  Soviet  Union  on  critical 
world  issues  such  as  arms  control.” 

Simons  referred  specifically  to  the 
failed  arms  negotiations  between 
President  Reagan  and  Soviet  leader 
Gorbachev  at  Reykjavik,  Iceland, 
and  to  current  arms  talks  between  the 
two  countries  in  Vienna  and  New 
York. 

Gregorian’s  attorney,  Gerald 
Kroll,  was  not  impressed. 

“It's  amazing  that  the  United 
States  government  would  come  in  and 
support  the  Soviets  against  an  injured 
American  citizen,”  he  said.  “The 
Soviets  tried  to  destroy  my  client  and, 
at  the  eleventh  hour,  our  government 
is  willing  to  sacrifice  an  American  for 
some  dubious  foreign  policy  goal.” 

The  U.S.  documents  did  not  take  a 


position  oi.  the  Soviet  insistence  that 
it  is  immune  from  being  sued,  but  they 
argued  that  the  Russians  have  a  right 
to  pursue  that  claim. 

Arguments  on  dismissal  of  the  judg¬ 
ment  and  the  U.S.  intervention  in  the 
case  are  scheduled  to  be  heard  in  Los 
Angeles  federal  court  on  Jan.  16. 

In  other  developments,  Los 
Angeles  federal  Judge  David  Kenyon 
ordered  the  Bank  of  America  in  New 
York  to  turn  over  Soviet  assets  to 
satisfy  the  judgment. 

The  funds  were  frozen  by  the  bank 
pending  the  Russian  action  to  over¬ 
turn  the  $413,000  judgement.  But 
Judge  Kenyon  ordered  Bank  of 
America  to  appear  in  court  Jan.  18  to 
explain  why  it  should  not  be  held  in 
contempt  for  refusing  his  order  to 
release  the  Soviet  money. 

Meanwhile,  the  Bank  for  Foreign 
Trade  of  the  U.S.S.R.  has  filed  a  $  1.6- 
million  suit  in  New  York  against  Bank 
of  America  and  Kroll,  protesting  that 
its  money  is  frozen  although  it’s  not  a 
party  in  the  Gregorian  casec. 

So  far,  Kroll  has  managed  only  to 
seize  a  typewriter  worth  about  $500 
from  an  Izvestia  correspondent  in 
Washington,  D.C. 


Judge:  insurance  firm  has  to  pay  publisher  only 
half  of  a  $3-million  damage  judgment 


A  California  appeals  court  has 
halved  a  $3-million  damage  judgment 
awarded  newspaper  publisher  Dean 
Lesher  from  Travelers  Insurance 
Co.,  which  defended  him  against  anti¬ 
trust  suits  by  several  Contra  Costa 
County  newspapers. 

The  First  District  Court  of  Appeal 
upheld  $1.5  million  of  the  judgment 
against  Travelers  on  the  grounds  that 
it  did  not  properly  defend  Lesher, 
causing  him  to  accept  unfavorable 
settlements  in  the  court  cases. 

On  the  other  hand,  the  court 
knocked  out  $1.5  million  in  punitive 
damages  Lesher  received  in  a  lower 


court,  ruling  there  was  insufficient 
evidence  that  Travelers  had  delib¬ 
erately  or  consciously  disregarded 
Lesher’s  rights. 

The  publisher's  lawyer,  Thomas 
Kemp,  expressed  surprise  at  the 
appellate  court’s  action  and  said  he 
would  recommend  that  Lesher  appeal 
to  the  state  Supreme  Court. 

Lesher,  president  of  East  Bay 
Newspapers  and  Lesher  Newspapers 
in  Northern  California,  publishes  the 
Contra  Costa  Times  and  other  dailies 
and  shoppers  in  Northern  and  Central 
California. 

He  and  others  were  sued  in  1976 


and  1977  by  the  Sorrell  group,  which 
claimed  Lesher  tried  to  put  the  Pitts¬ 
burg  (Calif.)  Post  Dispatch  out  of 
business  by  hiring  away  employees, 
buying  the  Pittsburg  Press,  and  other 
tactics. 

Another  plaintiff  was  the  publisher 
of  the  Wednesday  Shopper  in  Diablo 
Valley,  which  said  Lesher  also  tried 
to  drive  it  out  of  business. 

The  suits  were  settled  in  1 978-79  for 
a  total  of  $1.5  million  and  an  agree¬ 
ment  by  Lesher  to  buy  the  Pittshnrp 
(Calif.)  Post  Dispatch  for  $512,000. 

Travelers,  which  had  insured 
(Continued  on  paf>e  21) 
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Clint  writes  a  column 

Actor  Clint  Eastwood,  the  mayor  of  Carmel-by-the-Sea,  Calif., 
begins  writing  ‘an  occasional’  column  for  the  local  weekly  newspaper 


By  M.L.  Stein 

Clint  Eastwood,  who  has  suc¬ 
cessfully  combined  careers  of  movie¬ 
making  and  politics,  has  taken  on  yet 
another  job:  writing  a  column. 

The  actor,  who  recently  was 
elected  mayor  of  Carmel-by-the-Sea, 
Calif.,  is  writing  an  occasional  col¬ 
umn  for  the  weekly  Carmel  Pine 
Cone. 

Eastwood  agreed  to  write  the 
unpaid  column,  “Mayor’s  Report,” 
after  several  weeks  of  prodding  by 
publisher  Bill  Brown  and  editor  Mac 
McDonald,  the  latter  said. 

His  first  piece  lead  off  with  con¬ 
gratulations  to  several  persons  for 
staging  Carmel’s  70th  birthday  celeb¬ 
ration,  but  most  of  it  was  devoted  to  a 
swipe  at  his  political  opponents,  parti¬ 
cularly  councilman  James  Wright. 

The  previous  week  the  Pine  Cone 
had  run  a  page  one  story  about  East¬ 
wood’s  local  critics.  Wright,  the  only 
holdover  from  the  previous  council, 
described  himself  as  a  “lone  wolf,” 
who  opposed  a  move,  led  by  East- 
wood,  to  approve  the  rebuilding  of  a 
motel  and  restaurant. 

“I  would  much  prefer  to  be  a  team 
member,”  Wright  told  the  Pine  Cone, 
“but  I’ve  come  to  realize  it’s  not 
going  to  happen.” 

Howard  Nieman,  a  local  financial 
investor,  charged  that  Eastwood, 
“uses  his  gavel  like  a  gun”  in  shutting 
off  opponents  during  council  meet¬ 
ings. 

In  his  column,  Eastwood,  who  has 
just  finished  a  new  movie.  Heart¬ 
break  Ridge,  defined  wolves  and 
coyotes  as  “pack  animals  that  tear 
their  victims  apart.” 

Of  Wright’s  assertion  that  he 
wanted  to  be  a  team  player,  Eastwood 
wrote: 

“This  is  just  not  true.  Councilman 
Wright  has  made  no  move  what¬ 
soever  to  be  a  team  player  in  the  time  1 
have  known  him.” 

Noting  that  Wright  had  stopped 
attending  meetings  of  the  general  plan 
committee,  the  mayor  likened  the 
councilman  to  a  “spoiled  child  pick¬ 
ing  up  his  toys  and  going  home.” 

The  column  has  received  mixed 
reaction  from  readers,  editor 
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Peace  and  harmony 


Eastwood's  column  will  appear 
periodically  in  the  Carmel  (Calif.)  Pine 
Cone. 

McDonald  told  E&P. 

“Most  people  like  to  see  the  col¬ 
umn,  but  some  expressed  surprise  at 


ing  Clint  Eastwood  as  mayor  is  wear¬ 
ing  off.  He  and  council  members  are 
taking  serious  positions  on  serious 
issues.” 

Eastwood  ran  on  a  platform  of  step¬ 
ping  up  business  development  in  Car¬ 
mel,  a  position  strongly  opposed  by  a 
faction  which  wants  to  maintain  the 
community’s  exclusive,  residential 
character. 

McDonald  said  Eastwood’s  copy 
comes  in  “pretty  clean”  as  a  com¬ 
puter  printout. 

Neither  Eastwood  nor  Wright 
responded  to  E&P  phone  calls.  A 
woman  at  city  hall  said  all  interviews 
with  Eastwood  must  be  arranged 


Howard  Nieman,  a  local  financial  investor, 
charged  that  Eastwood  “uses  his  gavel  like  a  gun” 
in  shutting  off  opponents  during  council  meetings. 


Eastwood  going  after  his  enemies,” 
he  continued.  “The  glamour  of  hav- 


through  his  “personal  assistant.”  She 
didn’t  respond  either. 


Bomb  scare  at  San  Francisco  Chronicle 


The  San  Francisco  Chronicle 
building  was  ordered  evacuated 
recently  while  bomb  squad  officers 
examined  two  trunks  shipped  to  the 
newspaper  by  an  ex-convict  who  had 
killed  a  former  district  attorney  two 
days  earlier. 

Employees  were  allowed  to  re¬ 
enter  the  building  a  half-hour  later 
after  police  found  only  470  pounds  of 
legal  documents  and  other  papers  in 
the  steamer  trunks. 

They  had  been  sent  by  Malcolm 
Schlette,  72,  who  had  fatally  shot  for¬ 
mer  Marin  County  district  attorney 
William  Weissich  and  then  killed  him¬ 
self.  Schlette  reportedly  had  nursed  a 
grudge  against  Weissich  for  prose¬ 
cuting  him  on  an  arson  charge  in  1955. 

The  trunks  were  addressed  to 
Chronicle  reporter  William  Gordon. 
Gordon  said  a  man,  who  refused  to 
identify  himself,  had  telephoned  him 
two  weeks  earlier,  saying  he  would 
ship  him  documents  concerning  a 


In  the  trunks  were  old  legal  briefs, 
letters,  transcripts  and  newspaper 
clips  relating  to  Schlette’s  case.  He 
had  served  20  years  for  arson  and 
parole  violation  and,  according  to 
police,  had  targeted  Weissich  and 
four  other  law  enforcement  officials 
for  revenge  killing. 

Canada  dailies 
win  legal  costs 

The  Canadian  federal  government 
has  been  ordered  to  pay  costs 
incurred  by  the  Hamilton  Spectator 
and  the  Toronto  Globe  and  Mail  aris¬ 
ing  from  their  successful  challenge  of 
a  law  prohibiting  publication  of  infor¬ 
mation  contained  in  search  warrants. 

Lawyers  for  the  newspapers 
argued  that  their  challenge  of  the 
criminal  code  ban  on  publication  was 
an  important  constitutional  question 
affecting  the  rights  of  large  sections  of 
the  population. 
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Printing  the  names  of  ‘johns’ 

At  the  request  of  city  officials,  the  two  Trenton  (N.J.)  daily  newspapers 
have  begun  publishing  the  names  of  Johns  in  prostitution  arrests 


By  Marie  Kelly  Loftus 

Trenton,  N.J.,  city  officials  have 
asked  the  two  metropolitan  newspa¬ 
pers  to  begin  printing  the  names  of 
johns  in  prostitution  arrests. 

Since  asked  several  weeks  ago, 
both  the  Trenton  Times  and  the  Tren- 
tonian  have  honored  the  request. 
They  are  printing  Johns’  names,  if 
they  cover  the  arrest.  Although  both 
papers  are  only  one  block  apart,  their 
philosophies  concerning  the  issue  dif¬ 
fer  greatly. 

At  first,  they  were  concerned  that  a 
John  might  follow  the  example  of  a 
young  professional  who,  in  1977, 
committed  suicide  after  his  name 
appeared  in  print.  Until  that  time, 
both  papers  had  printed  the  names  of 
Johns. 

“But,  after  the  suicide,  both  papers 
pulled  back  like  mad,"  said  Wilson 
Barto,  city  editor  of  the  Tre’  *onian. 

“However,  all  along  we’ve  been 
printing  the  names  of  the  women.  We 
should  have  been  naming  them 
(Johns),”  he  added. 

City  officials  approached  both 
papers,  which  are  located  in  the  heart 
of  the  prostitution  district,  after  a 
builder  expressed  an  interest  in  devel¬ 
oping  residential  areas  of  the 
depressed  city  —  if  it  were  cleaned 
up.  When  the  request  was  made,  the 
Trentonian’s  police  reporter  was 
already  working  on  a  story  concern¬ 
ing  the  spread  of  prostitution  into  resi¬ 
dential  areas. 

The  Trentonian  decided  to  begin 
immediately  printing  the  names  of 
Johns,  but  the  Trenton  Times  held 
back.  The  Trentonian  wrote  its  story, 
a  warning,  and  another  story  about  its 
intentions  and  then  began  using 
Johns’  names. 

The  Trenton  Times  waited  and 
then,  quietly,  began  using  names  in 
specific  cases. 

Since  then.  The  Trentonian  has 
covered  all  the  arrests  prominently. 
The  Times  has  covered  only  large 
prostitution  sweeps. 

“It’s  not  a  matter  of  setting  a  policy 
at  the  request  of  the  mayor.  We  deter¬ 
mine  when  to  run  it  based  on  the  news 
value  at  the  time,”  explained  Linda 
Grist  Cunningham,  the  executive  edi¬ 


tor  of  the  Times. 

Cunningham  explained  the  Times  is 
treating  each  arrest  in  the  manner  that 
it  treats  drug  arrests.  Is  it  an  impor¬ 
tant  enough  story  to  cover? 

“Unlike  the  Trentonian,  which  has 
adopted  this  thing  as  its  own  newspa¬ 
per  cause,  we’re  treating  these  arrests 
according  to  their  news  value,”  she 
said.  “We  don’t  feel  we  should  be  an 
arm  of  the  law.” 


ported  the  papers’  move  to  print  the 
names.  In  1977,  printing  the  names 
almost  wiped  out  the  problem,  he 
said. 

“Prostitution  has  always  been  a 
problem  because  we  are  a  capital  city 
and  the  largest  urban  area  in  the 
county,”  Lucherini  said.  “When  we 
first  did  it,  Trenton  almost  dried  up  as 
far  as  prostitution  is  concerned.” 

Lucherini  and  Mayor  Arthur  J. 


“It’s  not  a  matter  of  setting  a  policy  at  the  request  of 
the  mayor.  We  determine  when  to  run  it  based  on  the 
news  value  at  the  time,”  expiained  Linda  Grist 
Cunningham,  the  executive  editor  of  the  Times. 


“Linda’s  really  off  on  this  one. 
You’re  not  an  arm  of  the  law  if  you’re 
printing  what  the  police  are  doing. 
We’re  not  investigating  for  them,” 
said  Barto. 

Barto  said  the  papers  have  a  com¬ 
mitment  to  their  community  and  that 
if  printing  the  names  embarrasses 
Johns  into  moving  out  of  the  city,  then 
the  names  should  be  printed. 

Last  year  there  were  70  prostitutes 
and  101  Johns  arrested;  this  year  the 
number  has  more  than  doubled,  said 
Richard  A.  Lucherini,  the  city’s 
public  safety  director.  Lucherini  sup- 


Holland  said  the  effort  is  reducing 
prostitution  in  the  area,  but  Cunning¬ 
ham  said  she  doesn’t  see  a  difference. 

“I  don’t  know  if  its  helped  clean  up 
the  streets  or  not  helped  clean  up  the 
streets,”  she  said. 

Barto  said  readers  have  written 
supporting  the  move;  Cunningham 
said  her  readers  haven’t  expressed  an 
interest  one  way  or  the  other.  Holland 
said  he  has  received  only  one  call 
opposing  the  policy. 

“1  honestly  think  that  people  don’t 
really  care.  1  don’t  think  it’s  an  issue 
with  our  readers,”  Cunningham  said. 


Speakes  to  leave  White  House  post 


Larry  Speakes,  the  chief  White 
House  press  spokesman  for  the  past 
5'/2  years,  announced  he  will  resign 
his  $75,000-a-year  post  on  February  1 
to  become  senior  vice  president  for 
communications  at  Merrill  Lynch. 

Speakes’  salary  in  his  new  post  is 
reported  to  be  $250,000  a  year. 

In  a  letter  signed  “From  one  great 
communicator  to  another,”  President 
Reagan  accepted  his  resignation 
“with  deepest  personal  regret”  and 
told  Speakes  he  had  served  with 
“coolness  under  pressure,  profes¬ 
sionalism  and  effectiveness  at  times 
of  crisis  and  calm.” 

Speakes  has  served  longer  as  chief 
presidential  spokesman  than  any 


other  person  since  James  Haggerty, 
President  Eisenhower’s  press  secre¬ 
tary. 

Speakes  became  chief  White 
House  spokesman  when  press  secre¬ 
tary  James  Brady  was  shot  in  the  head 
and  gravely  incapacitated  during 
David  Hinckley’s  March  31,  1981 
attempt  on  President  Reagan’s  life. 

Brady,  throughout  his  ongoing 
rehabilitation,  has  continued  to  hold 
the  title  of  press  secretary.  Speakes 
was  given  the  formal  title  of  “princi¬ 
pal  deputy”  after  he  assumed  the 
chief  spokesman  role. 

Speakes  departure  had  been 
expected  and  he  said  that  his 
{Continued  on  pufte  26) 
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La  Opinion  publishes  new  immigration  law  guide 


La  Opinion,  a  Spanish-language 
daily  in  Los  Angeles,  has  printed 
500,000  copies  of  a  free  guide  to  the 
provisions  of  the  new  immigration 
law. 

The  guide,  which  will  be  distributed 
throughout  California,  defines  such 
issues  as  amnesty  for  illegal  immi¬ 
grants,  sanctions  against  employers 
of  illegal  immigrants,  anti-discrimina¬ 
tion  provisions  of  the  law  and  guest 
worker  programs. 

There  also  is  a  list  of  community 
centers  offering  help  to  aliens  in  sev¬ 
eral  cities. 

La  Opinion  publisher  Jose  Lozano 
said  the  guide  was  written  by  newspa¬ 


per  staff  members.  It  has  been 
endorsed  by  the  Mexican-American 
Legal  Defense  and  Education  Fund 
(MALDEF)  and  by  U.S.  Rep. 
Edward  Roybal  of  Los  Angeles. 

The  instruction  booklet  also  was 
inserted  in  La  Opinion’s  weekly  sup¬ 
plement,  Los  Vecinos,  which  is  deliv¬ 
ered  free  to  about  200,000  households 
in  Los  Angeles  County. 

Sergio  Munoz,  La  Opinion’s 
executive  editor,  said,  “There  is  a  lot 
of  fear  and  confusion  about  the  new 
law  among  both  immigrants  and 
employers.  Employers  are  already 
firing  people  who  may  be  eligible  for 
amnesty  under  the  law.  We  want  to 


properly  inform  people." 

Antonia  Hernandez,  MALDEF’s 
general  counsel,  said  the  booklet  will 
help  her  organization’s  effort  to  crack 
down  on  attorneys,  notary  publics 
and  others  trying  to  make  money  by 
offering  advice  on  how  to  qualify  for 
amnesty. 

“We  are  extremely  concerned 
about  misleading  advertising,"  Her¬ 
nandez  continued.  “We  are  monitor¬ 
ing  these  people  and  if  we  find  an 
attorney  or  notary  public  who  is  doing 
this  we  will  recommend  suspension  to 
the  state  bar  or  to  the  state  of  Califor- 


South  African  government  orders  L.A.  Times  reporter  out 


The  South  African  government 
announced  it  will  not  the  renew  the 
work  permit  of  Los  Angeles  Times 
correspondent  Michael  Parks  and 
ordered  him  to  leave  the  country  by 
December  31. 

Parks  is  the  fifth  foreign  journalist 
ordered  out  of  the  country  since  a 
nationwide  state  of  emergency  was 
announced  last  June  as  a  result  of 
increasing  protests  against  apartheid. 

Times  foreign  editor  Alvin  Shuster 
said  the  newspaper  was  “appealing 
for  an  extension  of  the  (expulsion) 
deadline  to  discuss  the  matter”  with 
the  government. 

The  Department  of  Home  Affairs 
did  not  give  any  reason  for  the  expul- 


Pay  half 

(Continued  from  page  18) 


Lesher  under  a  general  liability  pol¬ 
icy,  denied  it  was  obligated  to  defend 
him  in  the  suit.  The  insurance  com¬ 
pany  maintained  the  policy  contained 
an  exclusion  for  lawsuits  involving 
allegations  of  unfair  competition  in 


Hanging  tough 

(Continued  from  page  15) 


are  “heavy  users  of  high  revenues/ 
high  margin  products.” 

Noting  that  such  affluent  house¬ 
holds  usually  are  afflicted  with  “clut¬ 
ter”  from  all  their  tv  sets,  VCRs  and 
other  gadgets,  Jordan  said  Sunday 
newspaper  magazines  should  stress 
their  “reading  environment.” 

Sunday  magazines  also  should 
“follow  the  lead  of  both  advertisers 
and  agencies”  and  be  “cost-driven 
yourselves  and  reflect  that  in  your 
pricing.” 


sion,  but  news  reports  indicated  that 
the  South  African  government  may  be 
acting  in  reprisal  against  Los  Angeles 
Times  editorials  critical  of  its  racial 
policies. 

In  related  developments.  South 
African  newspaper  publishers  met 
with  cabinet  officials  about  the  gov¬ 
ernment  plans  to  impose  even  tighter 
restrictions  on  what  the  press  may 
report  about  anti-apartheid  protests. 

The  meeting  was  regarded  in  South 
Africa  as  an  effort  by  the  government 
to  force  the  country’s  newspapers  to 
agree  to  greater  self-censorship  or 
face  the  imposition  of  new  restric¬ 
tions.  The  proposals  are  said  to 
extend  the  press  restrictions  to  cover- 


the  publishing  business. 

Justice  James  Scott,  in  writing  the 
opinion  reversing  the  punitive  dam¬ 
ages,  said  there  was  no  evidence  that 
the  insurance  firm  had  deliberately 
disregarded  the  possible  harm  to 
Lesher  during  its  defense  of  him. 

Lesher,  a  Harvard-trained  lawyer 
who  had  practiced  law  several  years 
before  entering  the  newspaper  busi¬ 
ness,  told  E&P  that  although  Travel¬ 
ers  was  “obligated  to  put  up  a  good 
defense  for  us,”  the  company  demon¬ 
strated  “lack  of  good  faith”  by 
assigning  the  case  to  a  law  firm  with¬ 
out  any  prior  experience  in  antitrust 
actions. 

Moreover,  Lesher  continued,  the 
attorney  designated  to  try  the  case 
was  unprepared  at  the  opening  of  the 
trial,  forcing  Lesher  to  agree  to  the 
settlement. 

The  publisher  said,  even  with  the 
appeals  court  decision,  he  would  col¬ 
lect  $2.5  million,  including  interest. 

“But  if  they  (Travelers)  appeal  (to 
the  state  Supreme  Court),  we’ll 
appeal,”  he  declared. 

Of  the  original  suit,  Lesher  said. 


age  of  consumer  boycotts  and  labor 
protests  that  are  directed  against 
apartheid. 

Existing  restrictions  ban  the  press 
from  covering  most  anti-apartheid 
demonstrations  and  the  actions  taken 
by  the  goverment’s  security  forces  in 
response. 

The  other  four  foreign  journalists 
expelled  by  the  government  were 
ordered  out  last  June.  They  were 
Newsweek  correspondent  Richard 
Manning,  CBS  News  cameraman 
Wim  de  Vos,  West  German  television 
reporter  Heinrich  Buettgen  and  Dan 
Sagir,  who  reported  for  the  Israeli 
newspaper  Haaretz  and  Israeli  army 
radio. 


“We’re  entitled  to  compete  in  the 
marketplace.” 

He  denied  the  charge  of  unfair  com¬ 
petition,  pointing  out  that,  although 
his  newspapers  compete  with  many 
other  papers,  this  was  the  only  anti¬ 
trust  suit  ever  filed  against  him. 

Describing  the  Lesher  papers,  the 
publisher  stated:  “We’re  very  persis¬ 
tent;  we  have  a  goal  and  we  drive 
toward  that  goal.” 

M.L.  Stein 


Lawsuit 

(Continued  from  page  14) 


question  of  favoritism  by  the  city 
street  department. 

The  cover  story  in  a  1982  issue 
examined  the  “buddy  system”  in  the 
city  planning  commission,  focusing 
on  alleged  business  and  social  ties 
between  commissioners  and  land 
developers. 

Said  Mullin:  “We  were  a  newspa¬ 
per  then  and  we’re  a  newspaper 
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World  Hunger  Media  Awards 

Staffers  from  Cox  Newspapers  and  Providence  Journal-Bulletin  share  top 
prize  for  newspaper  coverage;  Des  Moines  Register  cartoonist  aiso  wins 


Staffers  from  Cox  Newspapers  and 
the  Providence  (R.I.)  Journal-Bulle¬ 
tin  shared  the  prize  for  Best  Newspa¬ 
per  Coverage  at  the  Fifth  Annual 
World  Hunger  Media  Awards. 

Andrew  Alexander,  Jeff  Nesmith, 
Joseph  Albright,  Catesby  Leigh,  Wal¬ 
ter  Miller  and  Steve  Weingarten  were 
awarded  $5,000  as  co-winners  in  the 
newspaper  category  for  their  series 
“Natural  Disasters:  The  Human  Con¬ 
nection,”  published  by  Cox  News¬ 
papers. 

The  series  is  a  comprehensive  work 
that  literally  took  the  six  Cox  writers 
around  the  globe.  Its  message,  how¬ 
ever,  is  simple:  “Humans,  on  an 
unprecedented  scale,  are  altering 
their  environment  in  ways  that  will 
result  in  larger  and  more  frequent 
disasters.  .  .  .  Again  and  again,  the 
erosion  of  the  environment’s  resil¬ 
ience  can  be  traced  to  human  error,  to 
an  undeniable  human  connection  — 
and,  almost  as  often,  to  warnings  that 
went  unheeded.”  The  series  included 
on-the-scene  reports  as  well  as  inter¬ 
views  with  numerous  officials  and 
theorists  and  also  presented  some 
workable  solutions. 

Carol  McCabe  of  the  Providence 
Journal-Bulletin  received  $5,000  as 
co-winner  in  the  newspaper  category 
for  her  series,  “Hungry  in  America.” 

McCabe  spent  seven  weeks  travel¬ 
ing  through  ten  states,  as  she  and 
photographer  Steve  Haines  encoun¬ 
tered  suffering  farmers  facing  foreclo¬ 
sures,  people  working  at  luxurious 


One  of  Brian  Duffy's  winning  car¬ 
toons. 

Texas  resort  hotels  but  without 
indoor  plumbing  themselves,  elderly 
people  forced  to  decide  whether  to 
buy  food  or  medicine,  and  people 
with  “holes  in  their  walls”  and  “holes 
in  their  soles.” 

Everywhere  McCabe  and  Haines 
went,  they  either  gave  food  to  the 
families  and  individuals  they  visited 
or  made  donations  to  local  food  pan- 
tries  or  soup  kitchens  on  behalf  of 
their  newspaper. 

Haines  was  a  co-winner  in  the  Best 
Photojournalism  category,  winning 
$5,000  for  his  photographs  accom¬ 
panying  the  series. 


Working  in  black-and-white,  using 
only  natural  light,  Haines  shot  some 
6,000  images  as  he  traveled  with 
McCabe.  Thirty-five  photographs 
were  published  in  the  six-part  “Hun¬ 
gry  in  America”  series. 

Anthony  Suau  of  National  Geo¬ 
graphic  magazine  was  co-winner  in 
the  photojournalism  category.  Suau 
received  $5,000  for  his  photographs 
accompanying  his  article,  “Eritrea: 
Region  in  Rebellion.” 

Suau’s  trip  to  Ethiopia  in  1983 
resulted  in  a  set  of  photographs  that 
earned  him  a  1984  Pulitzer  Prize  and 
World  Hunger  Media  Award.  In 
December  1984,  he  returned  to  that 
country,  this  time  to  record  on  film 
“the  long-fought  but  little-noticed” 
rebellion  in  the  northern  province  of 
Eritrea,  an  area  where  750,000  people 
face  starvation  while  the  government 
and  rebels  trade  accusations  that  each 
is  prolonging  the  famine  by  hindering 
distribution  of  food. 

Winner  of  the  Best  Cartoon  award 
of  $10,000  was  Brian  Duffy  for  his 
cartoons  “Hungry  World,”  “Maze,” 
“African  Legacy”  and  “Safety  Net,” 
published  in  the  Des  Moines  (Iowa) 
Register. 

Two  of  Duffy’s  winning  entries, 
“Maze”  and  “African  Legacy,” 
were  part  of  his  attempt  to  keep  the 
African  famine  before  the  public  after 
media  coverage  of  the  issue  died 
down.  A  third  cartoon,  “Hungry 
World,”  ran  on  Thanksgiving  Day 
(Continued  on  page  39) 


Co-winning  photo  by  Anthony  Suau. 


Co-winning  photo  by  Steve  Haines 
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A  readif^  test 


A  maze  of  garbled  letters.  That’s  just  what  27 
million  Americans  see  wiien  they  look  at  a  page  of  print. 
They  couldn’t  distinguish  this  page  from  any  other. 

These  Americans  are  functionally  illiterate  — 
on  a  one-way  ticket  to  American  poverty. 

Illiteracy  breeds  frustration,  anguish  and  crime. 
Its  costs  are  enormous.  Welfare  checks,  lost  taxes,  poor 
workmanship  and  remedial  education  amount  to 
more  than  $200  billion  a  year. 

Federal  funds  to  fig^it  illiteracy  are  sparse,  and  the 
administration  wants  them  cut  even  further.  Yet  each 
year  the  number  of  functional  adult  illiterates  grows 
by  another  2.3  million  persons. 

To  fi^t  adult  illiteracy,  we  need  to  stop  the  rising 
rate  of  teenage  dropouts .  About  30  percent  of  . 

America’s  teenagers  aren’t  graduating  from  I  11 
hi^  school.  In  large  cities  the  dropout  rate  X  X" 


runs  between  35-50  percent. 

We  cannot  let  almost  a  third  of  America’s  youth 
continue  to  drift  toward  hopelessness. 

That’s  why  the  National  Education  Association 
has  initiated  a  major  new  effort  to  rescue  young  people 
from  dropping  out.  The  NEA  has  established  a  $1.7 
million  fund,  a  war  chest  against  dropouts  and  illiter¬ 
acy,  called  Operation  Rescue.  And  we’re  asking  other 
concerned  groups —both  inside  and  outside  education 
—  to  match  us,  dollar  for  dollar  in  our  fight  against 
academic  failure. 

Our  goal  with  Operation  Rescue:  to  cut  the 
dropout  rate  in  half  by  1990,  a  significant  step  to  stem 
the  tide  of  illiteracy. 

a  Our  goal  as  an  Asociation:  we  stand  for 

excellence  in  every  classroom,  for  every  child. 
That  has  never  wavered  in  128  years. 


National  Education  Association 


The  Subject  Is  Excellence 
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Arrogance  in  journalism 

Panel  advises  Joumalists  to  be  aggressive  but  courteous 


By  Debra  Gersh 

Who  says  journalists  are  arrogant? 
Plenty  of  people,  including  some 
members  of  a  panel  at  the  recent 
Inland  Daily  Press  Association  meet¬ 
ing  in  Chicago. 

David  Lawrence  Jr.,  publisher  of 
the  Detroit  Free  Press,  noted  that 
journalists  are  people  with  great 
power  that  can  be  used  for  good  and 
bad  and,  in  many  cases,  the  public 
resents  that  power. 

“We  live  in  a  time  when  citizens  are 
distrustful  of  big  institutions  —  big 
government,  big  business  and  big 
media,”  he  said. 

Lawrence  noted  it  is  arrogant  for  a 
newspaper  to  be  anything  but  courte¬ 
ous.  Journalists  tend  to  think  they  are 
right  most  of  the  time,  but  it  is  impor¬ 
tant  to  acknowledge  errors  of  fact, 
tone  or  context. 

“Arrogance  takes  many  forms,” 
Lawrence  continued.  “Listen  to  the 
newsroom  after  (someone  makes)  a 
complaint.  And  woe  to  the  editor  who 
sides  with  the  complainant.” 

“It’s  ironic  that  newspapers  have 
never  been  better  yet  the  heat  on  us  is 
so  high,”  Lawrence  continued. 
“We’re  often  seen  as  arrogant  people 
who  own  the  printing  press  and 
always  have  the  last  word. 

“None  of  us  can  afford  for  the  press 
to  be  seen  as  remote,”  he  said,  noting 
that  the  press  should  be  seen  as  the 
protector  of  all  people’s  rights,  “not 
just  our  own.” 

But  moving  closer  to  the  people  in 
no  way  should  compromise  a  paper’s 
integrity,  he  added.  Among  the  traits 
he  listed  for  a  good  newspaper  or 
newsperson  were  accessibility  and 
compassion,  and  Lawrence  pointed 
out  the  value  of  “explaining 
ourselves”  to  the  public  on  occasion. 

Newspapers  should  “continue  to 
take  risks  in  pursuit  of  excellence,  but 
arrogance  is  not  the  hallmark  of  an 
excellent  newspaper,”  he  said. 

Paul  G.  Hayes  of  the  Milwaukee 
Journal  noted  that  the  dictionary 
defines  arrogance  as  being  full  of 
unwarranted  pride,  haughty,  inso¬ 
lent. 

Hayes  then  read  a  help-wanted  ad 


from  E&P's  classified  section,  noting 
that  he  doesn’t  believe  people  with 
low  self-esteem  should  apply. 

It  takes  a  certain  amount  of  aggres¬ 
siveness  and  pride  in  a  reporter  to  go 
from  subject  to  subject  in  his  writing, 
he  said. 

“I’ve  approached  dozens  of  people 
who  have  dedicated  their  lives  to  a 
single  topic,  asked  them  to  summa¬ 
rize  their  lives  in  one  hour,  to  (put 
their  story)  in  my  hands  and  trust  me. 
Could  anyone  without  arrogance  do 
that?” 

The  occupation  calls  for  reporters 
to  be  arrogant  and  bold,  he  said, 
adding  that  he  could  not  imagine  a 
staff  with  people  who  are  retiring  and 
naturally  shy. 


“busy,  smart  person.  Beyond  that  he 
has  no  age,  gender,  political  orienta¬ 
tion,”  or  the  like. 

Jack  Fuller,  editorial  page  editor  at 
the  Chicago  Tribune,  said  people  see 
the  media  as  arrogant  because  the 
media  tends  to  get  involved  with 
things  important  to  them,  he  con¬ 
tinued. 

The  process  of  news  reporting  goes 
directly  to  the  audience  through  tele¬ 
vision,  where  viewers  can  witness  the 
interview  —  including  the  ambush 
interview  —  besides  the  story. 

Fuller  cited  the  example  of  when 
President  Reagan  underwent  surgery 
and  temporarily  signed  over  authority 
to  Vice  President  Bush.  The  very 
hour  that  Ronald  Reagan  was  going 


“Arrogance  takes  many  forms,”  Lawrence 
continued.  “Listen  to  the  newsroom  after  (someone 
makes)  a  compiaint  And  woe  to  the  editor  who  sides 
with  the  compiainant.” 


“But  I  don’t  believe  that’s  what  we 
really  are,”  Hayes  continued.  “We 
should  be  polite,  fair  and  respectful  of 
sources.” 

But,  he  noted,  there  are  times  when 
sources  are  arrogant  with  reporters 
by  not  being  forthright  and  purpose¬ 
fully  tongue-tied. 

“Being  arrogant  with  sources  is 
one  thing,”  he  said.  “Where  we 
should  not  show  arrogance  is  to  read¬ 
ers.” 

After  writing  for  many  years, 
Hayes  said  he  still  has  not  formed  a 
clear  picture  of  who  his  reader  is  — 
and  he  said  that’s  the  way  it  should 
be.  A  smart  reader  will  recognize  gaps 
in  information,  holes  in  a  story  or 
thinly  disguised  opinion. 

The  reader  appreciates  simple 
declaration  of  fact,  not  “fine  writ¬ 
ing,”  Hayes  said,  adding  that  few 
readers  will  take  the  time  to  get  up  and 
find  a  dictionary  while  reading,  but 
rather  will  probably  just  quit  the 
story. 

Hayes  sees  his  typical  reader  as  a 


under  the  surgeon’s  knife,  a  member 
of  the  White  House  tv  press  corps  was 
having  a  debate  with  spokesman 
Larry  Speakes  about  reading  the  let¬ 
ter  aloud.  Fuller  said.  Copies  of  the 
letter  were  available  to  all  the  press, 
he  added,  but  the  television  news¬ 
caster  just  wanted  Speakes  to  read  it 
aloud. 

If  people  were  concerned  enough  to 
be  watching,  they  would  have  wanted 
to  hear  about  the  President’s  condi¬ 
tion,  not  Speakes’  argument,  he  said. 

“If  we  can  get  back  enough  to  look 
at  a  White  House  press  conference 
and  the  way  our  people  behave, 
removing  the  understanding  of  why 
they  behave  that  way,  (the  media  are 
seen  as)  ordinary  guys  hammering  the 
President.” 

That  sends  a  message  to  the  public 
about  the  media’s  exorbitant  self- 
importance,  he  said. 

In  addition.  Fuller  said  it  is  “fasci¬ 
nating  to  watch  the  reaction  in  the 
newspaper  to  vigorous  rebuttals  in 
( Continued  on  page  39) 
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Editor  upset  by  media  invasion 

Concord  (N.H.)  Monitor  editor  sounds  off  about  those  journaiists  who 
acted  unprofessionaiiy  when  covering  the  Chaiienger  shuttie  disaster 


By  M.L.  Stein 

An  editor  from  Challenger  victim 
Christa  McAuliffe’s  hometown  said 
the  media  invasion  of  the  New 
England  community  after  the  shuttle 
disaster  left  him  “disgusted”  and  the 
townspeople  “violated”  by  their 
behavior. 

Michael  Pride,  editor  of  the  Con¬ 
cord  (N.H.)  Monitor,  added  that, 
although  most  of  the  journalists  there 
conducted  themselves  profession¬ 
ally,  “We,  the  media  —  the  print 
media  —  will  be  judged  by  the 
actions  of  the  worst  among  us, 
including  the  television  people.” 

Pride  appeared  on  a  panel,  “Les¬ 
sons  From  the  Challenger,”  at  the 
annual  convention  of  the  Associated 
Press  Managing  Editors  in  Cincinnati. 

He  said  the  media  last  Jan.  29  nois¬ 
ily  overflowed  the  Catholic  church 
where  services  for  McAuliffe  were 
being  held,  shooting  pictures,  jostling 
for  position,  sneaking  into  the  sanctu¬ 
ary  where  they  were  asked  by  a  nun 
not  to  go,  dropping  equipment  and 
generally  disrupting  the  services. 

“They  (the  media)  were  not 
dressed  for  church,”  Pride  recalled. 
“In  fact,  they  were  a  grubby  lot.” 

He  related  another  incident  in 
which  a  priest  tried  to  comfort  a  cry¬ 
ing  10-year-old  boy  as  “photogra¬ 
phers  fired  away.  The  shooting  —  the 
only  noise  in  the  church  —  lasted  a 
full  30  seconds.” 


Speakes 


(Continued  from  paf>e  20) 

announcement  now  did  not  mean  he 
was  abandoning  the  administration 
during  its  greatest  crisis.  He  said  that 
his  negotiations  with  Merrill  Lynch 
had  “been  pretty  far  along”  when  the 
stories  on  White  House  arms  dealings 
with  Iran  began  to  break  last  month. 

“1  decided  that  two  months  would 
be  quite  a  fair  time  to  let  the  president 
choose  my  successor  and  that  1  would 
have  enough  time  to  serve  the  presi¬ 
dent  in  the  current  situation,"  he  said. 

Speakes’  tenure  as  White  House 


Pride  said  photographers  “com¬ 
mandeered”  front  pews  and  some 
reporters  attempted  to  interview  peo¬ 
ple  while  they  were  praying. 

The  editor  reported  that  another 
media  mob  scene  took  place  when  17 
third-graders,  who  had  witnessed  the 
Challenger  launch,  returned  to  Con¬ 
cord  later  that  night. 


“They  (the  media) 
were  not  dressed  for 
church,”  Pride  recaiied. 
“In  fact,  they  were  a 
grubby  lot” 


“They  (the  children)  had  had  a 
rough  flight  home  ...  on  which 
many  of  them  became  sick,”  Pride 
noted.  “Exhausted  and  confused, 
they  were  met  by  probing  lights  and  a 
surging  throng  of  reporters.  A 
reporter  shoved  a  microphone  in  the 
face  of  the  first  child,  who  began  to 
cry.” 

According  to  Pride,  most  of  the 
media  abided  by  a  request  for  privacy 
from  the  children's  parents,  but  one 
photographer  had  to  be  physically 
restrained  when  he  leaned  into  a  car 
window  to  shoot. 

Pride  said  his  disgust  at  antics  of  a 
segment  of  the  media  emerged  despite 
the  fact  that  “like  you,  1  have  a 


spokesman  was  often  marked  by 
tense  exchanges  with  the  press  corps 
over  his  sometimes  brusque  treat¬ 
ment  of  them  and  their  questioning  his 
credibility. 

Speakes  was  known  to  tell  report¬ 
ers  “You're  out  of  business”  when  he 
became  angered  by  their  questions 
and  intended  to  cut  them  off  from 
information. 

His  credibility  was  most  seriously 
questioned  in  1983  during  the  inva¬ 
sion  of  Grenada.  Speakes  had  not 
been  informed  by  his  White  House 
superiors  that  a  military  operation 
was  being  planned  and  he  told  ques¬ 
tioning  reporters  to  “come  down 
hard”  and  kill  any  planned  stories 


sophisticated,  insider’s  view  of  our 
diversity.  But  I  also  know  that  it 
didn’t  take  long  for  the  people  of  Con¬ 
cord  to  exhibit  hostility”  toward  the 
media  horde. 

“1  think  you  get  the  picture,”  the 
panelist  continued.  “The 
people  .  .  .  felt  violated  by  the  media 
at  the  time  of  deep  grief.” 

Pride  opined  that  the  media  were 
driven  by  the  “pack  instinct,”  the 
result  being  that  “their  stories  all 
quoted  the  same  people  and  reflected 
the  same  scenes.” 

One  lesson  for  him,  the  speaker 
disclosed,  was  that  reporting  staffs 
should  be  reminded  “not  to  ask  dumb 
questions.” 

The  question,  “How  do  you  feel 
about  all  this?”  was  the  wrong  one,  he 
explained,  stating  that  several  resi¬ 
dents  complained  they  were  con¬ 
fronted  with  this  question  by  report¬ 
ers  with  microphones,  which  they 
shoved  into  people’s  faces. 

“Suggest  to  a  reporter  covering 
grief  that  the  questions  be  more  con¬ 
crete,  more  interesting;  ‘Did  you 
know  Christa  McAuliffe?  What  did 
she  mean  to  Concord?  What  did  she 
mean  to  you?’  ”  Pride  advised. 

Summing  up,  the  editor  said,  “It’s 
true  we’re  an  information  society  and 
all  those  journalists  were  just  doing 
their  job  in  Concord.  But  a  mob 
instinct  takes  hold  when  the  media 
believes  it  is  being  denied  access  to 
the  story  it  came  for.” 


about  an  imminent  invasion. 

After  Donald  Regan  became  Presi¬ 
dent  Reagan’s  chief  of  staff,  Speakes’ 
access  to  the  inner  councils  of  the 
administration  increased  and  he 
began  to  play  a  larger  role  in  the 
development  of  the  White  House’s 
public  relations  strategy. 

His  authoritativeness  as  White 
House  spokesman  increased  as  his 
role  in  setting  policy  grew. 

“Your  level  of  confidence 
increases  in  the  amount  of  informa¬ 
tion  you  have,  and  as  time  went  on,  1 
knew  more,”  Speakes  told  the  New 
York  Daily  News. 

Speakes  also  remarked  that  the 
(Continued  on  paf>e  39) 
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Daniloff  offers  advice  to  the  media;  gets  $8,500  for  his  taik 


By  M.L.  Stein 

Former  Moscow  correspondent 
Nicholas  Daniloff  told  a  Stanford 
University  audience  recently  that  the 
press  should  be  “aggressive”  in  writ¬ 
ing  about  hostages,  but  also  should 
“think  a  little  bit”  when  told  that 
certain  stories  might  present  a  danger 
to  the  captives. 

The  journalist,  who  spent  two 
weeks  in  a  Soviet  prison  following  his 
arrest  by  the  KGB  as  an  alleged  spy, 
suggested  the  media  “think  of  what 
the  implications  might  be”  when  they 
report  on  hostages  in  terms  of  “wild 
speculation  rather  than  calm  judg¬ 
ment.” 

Daniloff  discussed  the  press's  role 
in  reporting  from  abroad  during  a 
question  period  following  his  Nov.  20 
speech  in  which  he  charged  that  Presi- 
dent  Reagan’s  recent  moves  in 
attempting  to  gain  freedom  for  hos¬ 
tages  in  Lebanon  were  “somewhat 
flawed  and  badly  executed.” 

“It  seemed  to  be  a  case  of  trading 
arms  for  bodies”  he  declared. 

In  the  Q&A,  the  U.S.  News  & 


World  Report  journalist  said  the 
American  press  “is  not  a  very  good 
reflector  of  life  in  the  Soviet  Union.” 

He  noted  that  American  correspon¬ 
dents  in  Russia  have  “preconceived 
ideas  and  prejudices”  about  the 
Soviets  when  they  arrive  but  some 
change  their  views  with  time. 

“But  when  our  ideas  change,  we 
find  that  our  editors  back  home  have 
those  prejudiced  and  preconceived 
ideas  and  are  not  willing  to  publish 
new  information,”  he  asserted. 

Describing  U.S.  News  &  World 
Report,  from  which  he  is  on  leave,  as 
a  “magazine  of  conservative  charac¬ 
ter,”  Daniloff  said  it  was  “always 
happy  to  show  that  the  Soviet  econ¬ 
omy  doesn’t  work  too  well.  1  tried  to 
get  in  a  lot  of  subjects  of  a  cultural 
nature  in  the  magazine,  but  didn’t 
succeed  very  well  in  that  area.” 

He  advised  his  listeners,  who  were 
interested  in  learning  more  about  the 
Soviet  Union,  to  read  many  different 
publications,  including  Russian  ones. 

Recalling  the  contact  with  a  Rus¬ 
sian  that  led  to  his  arrest,  Daniloff 
observed: 


“People  have  asked  if  I  wasn’t  kind 
of  dumb  to  take  the  envelope  but, 
looking  back  on  it,  I  believe  I  still 
would  have  been  arrested  even  if  1 
had  not  taken  it.  Most  correspondents 
feel  that  if  you’re  going  to  be  targeted 
for  this  kind  of  situation,  there  is  no 
way  of  avoiding  the  KGB  if  they  want 
to  get  you.” 

The  speaker  said  he  was  generally 
well-treated  in  prison,  but  had  to 
undergo  almost  constant  interroga¬ 
tion. 

However,  on  one  occasion,  he  said, 
his  interrogator  was  in  a  friendly 
mood  and  said: 

“One  day  you  will  go  back  to 
America.  You  will  become  a  national 
hero  and  make  a  lot  of  money  and 
then  you  will  give  me  hell.” 

Daniloff  received  an  $8,500  fee  for 
the  Stanford  lecture.  The  Associated 
Students,  which  sponsored  his 
appearance,  refused  to  spend  more 
than  $5,000,  but  another  $3,500  was 
raised  by  several  dormitories  and 
other  student  organizations,  accord¬ 
ing  to  Byn  Lloyd  of  the  speakers 
bureau. 


EXPEB 

Tax  reform,  chemical  waste  reduction,  international 
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out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 
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with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  This  makes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing  J 
couples — well-suited  tp  prot 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

TheCoforlinercan  be 
installed  with  4/4, 4/2, 4/1 , 

3/1, 2/1  or  whatever  cylinder 
arrangengent  you  need  today. 
And  its  flexibility  extends  into 
tomorrovv  to  meet  new  pagi¬ 
nation  and  color  requirements. 


Four  vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
pfocess  color  on  every  page  of  a  section. 
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Goss 


COLORUNER 


NOT  Eme/OR.  ANYMORE 


The  75,000  cph  Colorliner 
has  a  number  of  otherxDut- 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3  ;2  160-page 
Sovereign™  and  80-page 
2;3;3jawfolders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation:  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 

I 

Control  System  counts  papers  . 
and  shuts  presses  down  at  pre-- 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymorewith 
the  unique  Goss  Colorliner" 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  CentrahAvenue, 
Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 
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Rockw^l  International 
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.  .  .wh'ere  scijfet^ice  gets  down  to  business 

Aerospac^  /Electronics  /  Automotive 
General  IndustrQ^  / A-B  Industrial  Automation 


NEWSPEOPLE  IN  THE  NEWS 


Scott  Whiteside  is  the  newly 
named  vice  president  and  director  of 
operations  for  the  Kansas  City  Star 
Co.  He  succeeds  Delbert  C.  Irish, 
who  retired  in  November  after  39 
years  with  the  company. 

Whiteside  is  in  charge  of  all  produc¬ 
tion,  maintenance  and  security 
aspects  of  the  Kansas  City  Star  and 
the  Kansas  City  Times  and  most 
recently  was  vice  president  for 
strategic  planning.  He  joined  the  com¬ 
pany  in  1978  as  general  counsel. 

Irish,  vice  president  of  operations 
since  1983,  worked  in  various  capaci¬ 
ties  in  the  production  department 
throughout  his  career  after  starting  as 
a  part-time  stereotyper. 

Also  promoted  is  Bayliss  Wikle, 
from  assistant  production  director  to 
production  manager. 

Richard  N.  Miller,  formerly  pro¬ 
duction  director,  has  been  named 
assistant  to  Whiteside,  in  charge  of 
special  projects  for  the  operations 
department. 

♦  ♦  ♦ 

Donald  H.  Patterson  Jr.  has  been 
named  vice  president  of  the  Virgin¬ 
ian-Pilot  and  the  Norfolk  Ledger-Star 
in  addition  to  production  director,  the 
position  he  has  held  since  the  first  of 
this  year. 

He  formerly  had  served  as  produc¬ 
tion  manager  and  circulation  market¬ 
ing  director. 

Patterson  joined  the  Norfolk  staff 
from  the  Baltimore  Sunpapers  where 
he  held  several  management  positions 
including  assistant  business  manager. 

He  also  has  worked  for  the  Boston 
Globe. 

♦  ♦  * 

Bruce  R.  Cannady  was  named 
business  manager  and  chief  financial 
officer  of  Longview  Publishing  Co., 
Bellevue,  Wash.  He  is  responsible  for 
the  business  and  financial  operations 
of  the  Journal-American,  Mercer 
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Scott  Whiteside 


Donald  Patterson  Jr. 


H.  Doyle  Harvil 


Island  Reporter  and  Daily  News  of 
Port  Angeles.  He  previously  was  con¬ 
troller  of  the  Huntington  (W.Va.) 
Herald-Dispatch  and  regional  news¬ 
paper  controller  for  six  other  Gannett 
newspapers. 

Roger  D.  Waller  was  named 
director  of  human  resources  in  charge 
of  benefits  and  personnel  for  Long¬ 
view  Publishing.  He  was  controller  of 
the  Journal-American. 

♦  ♦  ♦ 

Jeffrey  A.  Cowart,  managing  edi¬ 
tor  of  the  Rock  Hill  (S.C.)  Herald,  is 
joining  the  American  Press  Institute 
as  an  associate  director  on  Jan.  5. 

Cowarth,  a  native  of  Alexandria, 
La.,  held  several  reporting  jobs 
before  joining  the  Baton  Rouge  State 
Times  in  1977  as  a  layout  and  copy 
editor.  He  was  city  editor  of  the  Baton 
Rouge  Morning  Advocate  in  1980-83 
and  then  went  to  Rock  Hill  as  city 
editor. 

*  *  * 

Charles  E.  Whiting,  training  and 
development  coordinator  of  the 
Orlando  Sun  since  joining  the  news¬ 
paper  in  1984,  has  been  named  train¬ 
ing  manager. 

Earlier,  he  was  regional  training 
manager  for  a  restaurant  chain,  a 
training  consultant  and  an  educator. 
He  is  a  member  of  the  Curriculum 
Advisory  Board  for  Instructional 
Technology  at  the  University  of  Cen¬ 
tral  Florida. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Netien*Wide  Personal  Service 


H.  Doyle  Harvill  recently  was 
named  vice  president  and  executive 
editor  of  the  Tampa  Tribune.  He  for¬ 
merly  was  publisher  of  the  Montgom¬ 
ery  Advertiser  and  the  Alabama  Jour¬ 
nal. 

Harvill  had  been  managing  editor  of 
the  Tampa  newspaper  before  being 
assigned  to  the  corporate  staff  of 
Media  General,  Inc.,  parent  company 
of  the  Tribune,  in  1976.  He  subse¬ 
quently  served  as  executive  editor  of 
the  Greenville  (S.C.)  News  and  Pied¬ 
mont  and  later,  vice  president/opera¬ 
tions  of  the  newspapers'  parent  com¬ 
pany,  Multimedia,  Inc. 

*  *  * 

Karen  Blakeman  joined  the  Kan¬ 
sas  City  Times  after  serving  as  a  sum¬ 
mer  intern  reporter.  A  graduate  of 
Wichita  State  University,  she  is 
working  toward  a  master's  degree  in 
journalism  at  the  University  of  Kan¬ 
sas. 

Also  joining  the  staff  after  working 
as  a  reporter  intern,  is  April  McClel¬ 
lan,  a  journalism  graduate  of  Bowling 
Green  (Ohio)  State  University. 

♦  ♦  ♦ 

Appointments  in  the  advertising, 
research,  and  promotion  departments 
of  the  Syracuse  (N.Y.)  Newspapers 
include: 

Jeff  Kiley,  to  retail  advertising 
manager  from  classfied  advertising 
manager. 

Bill  Allison,  to  classified  adver¬ 
tising  manager  from  research  and 
promotion  manager. 

John  Ricker,  from  assistant 
research  manager  to  research  and 
promotion  manager. 

Robin  McKnight,  to  assistant 
research  manager  from  account 
executive. 

Michele  Holleran,  named  TV- 
Cable  Guide  coordinator. 

Jim  Hanley,  to  project  coordinator 
for  a  new  Weekend  Entertainment 
Guide  now  in  planning  stages. 
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Patrick  J.  Purcell  has  been 
appointed  publisher  of  the  New  York 
Post  and  executive  vice  president  of 
newspapers  for  News  America  Pub¬ 
lishing  Inc.  Purcell  continues  as 
publisher  of  Rupert  Murdoch’s  Bos¬ 
ton  Herald. 

Murdoch  relinquished  the  Post 
publisher  title  he  has  held  during  the 
past  10  years. 

Purcell  earlier  held  various  posi¬ 
tions  with  News  America,  first  as 
advertising  director  of  the  Village 
Voice  in  New  York  City  and  as  vice 
president  for  advertising  at  the  Post 
prior  to  moving  to  Boston  in  1984. 

*  ♦  * 

Alice  Bonner,  most  recently  a 
cover  stories  editor  for  USA  Today, 
joined  Gannett’s  corporate  news  divi¬ 
sion  in  the  newly  established  position 
of  coordinator/news  staff  recruiting. 

Before  Joining  USA  Today  in  1985, 
Bonner  had  worked  15  years  at  the 
Washington  Post  in  editing  and 
reporting. 

*  ♦  * 

John  Vanstrydonck  was 
appointed  publisher  of  the  Mason 
City  (Iowa)  Globe-Gazette.  Produc¬ 
tion  director  of  Madison  (Wis.)  News¬ 
papers,  Inc.,  since  1981,  he  replaces 
William  K.  Johnston,  who  was 
appointed  general  manager  of  the 
Quad-City  Times,  Davenport. 

*  *  * 

Rikie  Kay  McDaniels  recently 
joined  the  Baltimore  Sun  as  manager 
of  advertising  and  promotion  in  the 
marketing  and  communications 
department.  She  formerly  was  pro¬ 
motions  manager  at  the  Orlando  Sen¬ 
tinel. 
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Tom  Scarritt,  associate  editorial 
page  editor  of  the  Birmingham  News, 
was  named  editorial  page  editor  fol¬ 
lowing  the  retirement  of  James  R, 
McAdory  Jr. 

Scarritt,  a  Washington  correspon¬ 
dent  for  the  News  in  1979-83,  has 
reported  and  edited  for  the  News 
since  1975  and  most  recently  has  been 
associate  editorial  page  editor. 

♦  *  ♦ 

Charles  St.  Cyr  is  the  new  metro 
editor  of  the  Fort  Wayne  (Ind.)  News 
Sentinel.  He  moved  from  the  Kansas 
City  Times,  where  he  held  editing 
positions  for  five  years.  Prior  to  Kan¬ 
sas  City,  he  was  with  the  San  Diego 
Union  as  an  assistant  city  editor  and 
night  city  editor. 

St.  Cyr  began  his  journalism  career 
in  1974  at  the  Arizona  Daily  Star, 
Tucson. 

«  4:  4c 

Bill  Williamson,  executive  direc¬ 
tor  of  the  Inter  American  Press  Asso¬ 
ciation,  was  elected  1987  president  of 
the  South  Florida  Association  Execu¬ 
tives  during  the  general  meeting  in 
Miami. 

4c  *  !|« 

Morris  Communications,  Augusta, 
Ga. -based  company,  has  expanded  its 
corporate  staff  and  reorganized  its 
newspaper  division. 

On  the  corporate  level,  Norman 
Wilson,  treasurer,  was  named  vice 
president  for  investments  and  profit 
sharing. 

Joseph  E.  Kelly  III,  vice  president 
of  Southeastern  Newspapers  Corp., 
and  general  manager  of  Compudat, 
was  named  vice  president  for  com¬ 
puter  services. 


William  A.  Herman  III,  secre¬ 
tary/controller,  was  named  secre¬ 
tary/treasurer. 

Richard  T.  Allport,  administra¬ 
tive  assistant  to  the  president,  was 
named  director  of  the  new  support 
and  development  unit  and  also  super¬ 
vises  the  Washington  and  Atlanta 
bureaus. 

In  the  newspaper  division,  Carl  N. 
Cannon,  general  manager  in  Ama¬ 
rillo,  was  named  group  newspaper 
manager,  based  in  Augusta. 

4c  4c  4c 

In  appointments  at  Dayton  (Ohio) 
Newspapers,  Douglas  E.  Franklin 
has  been  named  business  manager 
and  Jay  Campbell,  advertising  man¬ 
ager. 

Franklin  formerly  was  business 
manager  of  the  Longview  (Texas) 
Daily  News  and  Morning  Journal, 
and  Campbell  was  advertising  direc¬ 
tor  of  the  Utica  (N.Y.)  Observer-Dis¬ 
patch  and  Daily  Press. 

♦  4!  4c 

Lewis  A.  Morrisey  was  named 
metropolitan  editor  of  the  Flint 
(Mich.)  Journal  and  has  responsibil¬ 
ity  for  news  gathering  across  the  six- 
county  circulation  area.  He  previ¬ 
ously  held  various  editing  positions, 
including  editorial  page  editor  and 
news  editor. 


What’s  going  on 
at  NCR? 

This  major  computer 
company  invites  you  to 
take  a  look  at  the  NCR 
News  Service,  an  around- 
the-clock,  online, 
electronic  news  retrieval 
service.  This  computerized 
service  gives  you  NCR 
news  releases,  executive 
speeches,  product 
specifications,  financial 
data,  electronic  mail  and 
much  more.  Access  is 
through  virtually  any  type 
of  terminal. 

Editors  and  publishers 
can  subscribe  to  the  NCR 
News  Service  free  of 
charge.  Call  (5 13)  445-2075 
to  find  out  how  you  can 
get  online. 
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Does  Your  Newspaper  Need 
Financial  Bottom  Line  Help? 

We  are  just  the  people  you  should  talk  with! 

A  highly  professional  team  of  newspaper  advisors,  who  can  work  together  for 
your  newspaper  and  in  your  market,  to  quickly  determine  the  causes  of  your 
financial  “bottom  line"  problems,  and  recommend  a  complete  plan  of  action. 
Solutions  to  meet  your  immediate  and  future  needs.  Implementation  help,  too,  if 
you  wish. 

Our  team  includes  proven  experts  in  newspaper  management  and  marketing, 
circulation,  advertising,  promotion,  editorial,  production,  research  and  finance. 
Options  available  tailored  for  your  needs,  but  most  projects  include  minimum  of 
four  professional  specialists. 

Just  like  a  corporate  staff  benefit  without  the  corporate  management  directives. 
We  will  tailor  our  approach  to  your  specific  needs. 

Results  guaranteed!  Mininum  retainer  $25,000.  Details  upon  request. 

A  joint  project  of. 

Hare  Associates  R  C  Anderson  Associates 

62  Black  Walnut  Drive  44  Rosewood  Drive 

Rochester,  NY  14615  and  Pittsford,  NY  14534 

Richard  L.  Hare,  President  Ronald  C.  Anderson,  President 

(716)  621-6873  (716)  381-0686 

(716)  248-5385 

We  invite  you  to  call  one  of  us  for  more  information. 
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NEWSPEOPLE  IN  THE  NEWS 


Douglas  E.  Hanes  has  joined  the 
Los  Angeles  Herald  Examiner  as  the 
new  major  retail  accounts  manager. 
He  previously  was  president  and 
publisher  of  Titsch  Publishing  Com¬ 
pany,  Denver,  and  from  1975-80  was 
vice  president  of  sales  and  marketing 
at  Harte-Hanks  newspapers. 

♦  *  * 

Roger  A.  Ruthhart  was  named 
managing  editor  of  the  Rock  Island 
(Ill.)  Argus. 

He  has  been  managing  editor  of  the 
Streator  (IW.)  Times-Press  since  1984. 
Both  the  Argus  and  Times-Press  are 
in  the  Small  Newspaper  Group,  Inc. 
* 

Ray  Steele  Jr.  has  been  named 
business  manager  of  the  Fresno 
(Calif.)  Bee,  a  McClatchy  newspaper. 
He  succeeded  John  Raytis,  who 
resigned  in  October. 

The  past  two  years,  Steele  has  been 
publisher  of  Neighbors,  six  weekly 


Marjorie  Adams,  90,  retired  47- 
year  film  critic  for  the  Boston  Globe, 
died  Sept.  2.  She  called  the  30’s  and 
40’s  her  heyday  and  after  retiring  16 
years  ago  stayed  active  by  interview¬ 
ing  Beacon  Hill  personalities  for  the 
Beacon  Hill  News. 

%  9|C  4c 

Josef  C.  Dine,  74,  a  50-year  jour¬ 
nalist,  died  Nov.  25  in  Boston.  He 
began  his  career  as  a  reporter  for  the 
Boston  Post  and  the  Worcester  Tele¬ 
gram  in  1930  and  also  contributed  to 
the  Boston  Globe. 

He  later  worked  in  press  and  public 
information  positions  for  CBS  and 
NBC  in  New  York  and  was  director  of 
public  information  for  the  Corpora¬ 
tion  for  Public  Broadcasting  in 
Washington  and  New  York  and 
taught  journalism  at  Columbia  Uni¬ 
versity  and  Boston  University.  He 
retired  to  Martha’s  Vineyard,  Mass., 
in  1978. 

♦  ♦  * 

Aubrey  A.  Graves,  86,  a  retired 
Washington  Post  outdoors  editor  and 
columnist  and  former  managing  edi¬ 
tor  of  the  Washington  Daily  News, 
died  Oct.  27. 

While  working  at  the  Post  from 
1945  until  retiring  in  1972,  he  had 
served  in  a  number  of  editing  posi¬ 
tions  including  assistant  managing 
editor  and  Sunday  editor. 

Earlier  in  his  career.  Graves  was 


community  publications  of  the  Sac¬ 
ramento  Bee  and  prior  to  that  was 
administrative  director  of  the  news¬ 
paper. 

*  ♦  ♦ 

Patrice  Whitten  was  promoted  to 
director  of  promotion  and  public  ser¬ 
vice  for  the  Pensacola  (Fla.)  News 
Journal.  She  moved  from  advertising 
account  executive,  succeeding 
Catherine  A.  Clay,  who  resigned  to 
return  to  graduate  school. 

*  *  * 

Tom  Donnelly  has  been  promoted 
to  deputy  editor  of  Defense  News, 
Springfield,  Va.,  and'will  continue  to 
cover  land  warfare,  defense  budget 
and  Far  East  strategic  issues  for  the 
weekly. 

Also,  George  Leopold  and  Dan 
Beyers  have  been  named  staff  writ¬ 
ers.  Leopold  previously  was  a 
reporter  for  Electronics  magazine 
covering  the  electronics  industry  and 


with  the  New  York  World-Telegram, 
the  Fort  Worth  Press  and  had  served  a 
year  as  editor  of  the  Rocky  Mountain 
News,  Denver. 

♦  ♦  ♦ 

William  S.  Loeb,  82,  president  of 
the  weekly  Jewish  Exponent,  Phil¬ 
adelphia  died  Nov.  18  at  the  Philadel¬ 
phia  Geriatric  Center.  He  was  active 
in  charity  and  civic  organizations 
and  also  served  during  his  career  as 
vice  president  and  chairman  of  the 
board  of  the  Exponent  and  was  presi¬ 
dent  of  the  Jewish  Times  of  the 
Greater  Northeast. 

4c  4«  iic 

Vincent  G.  Moloney,  46,  former 
reporter  for  the  Providence  Journal- 
Bulletin  Newspapers,  died  Nov.  24  in 
Gloucester,  Mass.,  after  suffering  a 
heart  attack.  He  also  had  served  as 
director  of  publications  at  the  Rhode 
Island  School  of  Design  in  Provi¬ 
dence. 

4c  4c  4i 

Marianne  O’Regan,  62,  whose 
career  spanned  36  years  at  the  Cincin¬ 
nati  Post,  died  of  cancer  Nov.  19  at 
her  home  in  the  city.  She  had  retired 
in  1984. 

O'Regan  taught  high  school 
English  before  starting  as  a  reporter  at 
the  Post  in  1948  and  served  subse¬ 
quently  as  features  editor,  assistant 
news  editor,  Op-Ed  page  editor  and 
editorial  page  editor. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


the  Pentagon.  Beyers  was  with  The 
Journal  Newspapers  as  a  reporter. 

Named  associate  editors  for 
Defense  News  are  Sharon  Denny 
and  Emily  O’Neal  Kendall.  Denny 
was  with  Washington  Technology  as 
managing  editor,  and  Kendall,  with 
The  Nutshell  News,  a  consumer 
magazine  covering  the  miniatures/ 
hobby  field. 

4c  4c  4c 

Brian  E.  Bounous,  assistant  gen¬ 
eral  advertising  manager  of  The 
Oregonian,  Portland,  is  the  newly 
named  general  advertising  manager. 
With  the  newspaper  since  1982,  he 
previously  was  an  account  executive 
in  San  Francisco  for  Newhouse 
Newspapers,  Inc.,  The  Oregonian’s 
representative  firm. 


Alice  Scott  Ross,  85,  whose 
Readers  Exchange  column  appeared 
daily  in  the  Springfield  (Mass.)  News¬ 
papers  for  almost  40  years,  died  Nov. 
2. 

4c  4c  4« 

Maurice  T.  Sanderson,  83,  retired 
news  editor  of  the  Albany  (Ore.) 
Democrat-Herald,  died  Nov.  12.  A 
newsman  for  41  years,  he  had  joined 
the  Oregon  daily  in  1946  after  working 
on  the  copy  desk  of  the  San  Francisco 
Examiner. 

4e  ♦  * 

Harold  Turnage,  65,  longtime 
reporter  and  editor  at  the  Clarion- 
LedgerlJackson  (Miss.)  Daily  News, 
died  Oct.  21.  He  had  worked  for  the 
newspapers  31  years  as  a  reporter, 
wire  editor,  state  editor  and  copy  edi¬ 
tor. 

His  varied  career  included  being  a 
classical  pianist  and  piano  teacher 
and  college  teacher  of  English  and 
journalism.  He  had  overcome  the 
handicap  of  a  birth  defect,  spina 
bifida,  but  was  struck  in  his  40s  by  a 
second  spinal  ailment  that  confined 
him  to  a  wheelchair. 

4c  4c  4c 

Lawrence  A.  Whitehead,  87,  co¬ 
founder  of  sew,  Inc.  Newspaper 
Advertising  Services  in  1945,  died 
Oct.  24  at  Waterbury  (Conn.)  Hospi¬ 
tal.  The  company  was  sold  in  1945, 
but  Whitehead  remained  active  as  an 
adviser  until  his  death.  His  nephew 
Frank  Whitehead  is  now  president  of 
the  company. 
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Frankel  announces  changes  at  the  New  York  Times 


Recently  appointed  executive  edi¬ 
tor  Max  Frankel  has  announced  a 
number  of  changes  in  the  senior  ranks 
of  editorial  executives  of  the  New 
York  Times. 

The  appointments  by  Frankel,  who 
succeeded  A.M  Rosenthal  as  execu¬ 
tive  editor  last  month,  will  take  effect 
by  January  1 . 

Craig  R.  Whitney,  43,  currently  an 
assistant  managing  editor  in  New 
York,  was  named  Washington  (D.C.) 
editor  and  will  be  in  charge  of  the 
Times’  65-person  staff  in  the  capital. 
Whitney  succeeds  Bill  Kovach  who 
left  the  Times  to  become  editor  of  the 
Atlanta  Constitution  and  Journal. 

Whitney  was  a  Times  correspon¬ 
dent  in  Saigon,  Bonn  and  Moscow 
before  becoming  deputy  foreign  edi¬ 
tor  and  then  foreign  editor.  He  has 
been  assistant  managing  editor  since 
September  1983. 

Whitney’s  two  deputies  will  be  R. 
W.  Apple  Jr.,  52,  who  has  been  chief 
Washington  correspondent  since 
September  1985,  and  Judith  Miller, 
38,  a  Paris  correspondent,  who  will  be 
the  Washington  bureau’s  news  editor. 


Apple  has  headed  Times  bureaus  in 
Albany,  N.Y.,  Saigon,  Africa,  Mos¬ 
cow  and  London,  and  has  been  a 
national  political  correspondent. 
Miller  has  also  been  a  Cairo  corres¬ 
pondent  and  a  Washington-based 
reporter. 

Warren  M.  Hoge,  45,  former  Rio  de 
Janeiro  bureau  chief  and  currently 
foreign  editor,  will  succeed  Whitney 
as  assistant  managing  editor  in  charge 
of  personnel  administration.  Hoge 
has  been  a  metropolitan  reporter  and 
deputy  metro  editor  for  the  Times. 

London  bureau  chief  Joseph 
Lely  veld  will  come  back  to  New  York 
to  succeed  Hoge  as  foreign  editor. 
Lelyveld  has  reported  for  the  Times 
in  the  Congo,  Hong  Kong,  Washing¬ 
ton,  London  and  South  Africa.  His 
book  on  South  Africa,  Move  Your 
Shadow,  won  the  1986  Pulitzer  Prize 
for  non-fiction. 

Howell  Raines,  43,  former  Atlanta 
bureau  chief  and  the  current  deputy 
Washington  editor,  will  become  the 
new  London  bureau  chief. 

John  Darnton,  45,  now  deputy  for¬ 
eign  editor,  was  named  metropolitan 


editor  to  direct  coverage  of  the  New 
York  region.  Darnton,  who  won  a 
Pulitzer  Prize  in  1982  for  his  coverage 
of  Poland,  replaces  John  Vinocur,  46, 
who  was  appointed  executive  editor 
of  the  Paris-based  International  Her¬ 
ald  Tribune  to  succeed  Phil  Fosie, 
who  will  retire  on  Feb.  1,  1987. 

Vinocur  has  been  the  Times’ 
bureau  chief  in  both  Bonn  and  Paris. 
Before  joining  the  newspaper  in  1977 
he  had  worked  for  the  Associated 
Press  for  1 1  years  in  Europe,  the 
Middle  East  and  Asia. 

Frankel  also  announced  the  crea¬ 
tion  of  two  new  positions  in  the  news 
department.  James  L.  Terrill,  41,  for¬ 
merly  group  controller  of  the  New 
York  Times  Company’s  Western 
regional  newspapers,  was  named  the 
news  department’s  business  man¬ 
ager.  William  G.  Connolly,  49,  now 
deputy  editor  of  the  Sunday  Week  in 
Review  section,  was  named  senior 
editor. 

Connolly  has  worked  for  the  Times 
in  several  stints  since  1%1.  In  June 
1979  he  left  the  newspaper  to  become 
(Continued  on  page  45) 
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The  eyes  have  it 

Arkansas  Democrat  uses  retina  scanning  as  a  timekeeper  for  empioyees 


By  George  Garneau 

Goodbye,  punch  clock.  So  long, 
sign-in  sheet. 

A  machine  that  recognizes  people’s 
eyes  is  being  used  by  the  Arkansas 
Democrat  to  track  the  comings  and 
goings  of  its  mailroom  employees. 

The  paper  says  it  is  the  first  busi¬ 
ness  in  the  nation  to  use  a  retina  scan¬ 
ning  device  as  a  timekeeper  for 
employees.  The  device  has  been  used 
for  years,  however,  in  security  appli¬ 
cations,  for  instance,  to  allow  only 
certain  people  to  pass  through 
locked  doors. 

About  21  full-time  and  65  part-time 
mailroom  employees  “punch  the 
clock,”  so  to  speak,  by  looking  into 
the  machine  and  pressing  a  button. 
The  machine  reads  the  pattern  of 
blood  vessels  on  the  retinas  of  their 
eyes.  When  it  recognizes  them  from 
its  files,  a  buzzer  sounds  and  the 
employees  are  officially  logged  in  “on 
company  time”  and  a  record  is  made. 

Lynn  Hamilton,  vice  president/ 
operations,  said  the  retina  scanner 
has  eliminated  a  lot  of  manual  work 
that  supervisors  once  did,  but  he 
could  not  quantify  time  or  dollar  sav¬ 
ings. 

“1  think  it  has  a  tremendous  future 
in  newspapers.  It's  a  lot  better  than  a 
manual  time  clock.  There's  no  way 
you  can  clock  in  for  your  friend....” 

The  newspaper’s  EyeDentify  Sys¬ 
tem  7.5  links  the  retina  scanner,  a 
clock  and  a  personal  computer,  and 
printer.  The  scanner  uses  a  special 
camera  and  low-intensity  infrared 
light  to  photograph  people’s  retinas. 
Employees  must  be  introduced  to  the 
machine  initially  by  having  images  of 
their  retinas  recorded  along  with  an 
identification  number  and  other  data. 

The  system  is  considered  safe 
because  it  uses  low  levels  of  infrared 
light  and  foolproof  because  retina  pat¬ 
terns  are  more  unique  than  finger¬ 
prints  and  cannot  be  altered  except  by 
disease  or  injury,  the  paper  said. 

The  EyeDentify  system  was 
installed  in  the  paper’s  distribution 
center  in  August  in  an  effort  to  keep 
accurate  attendance  and  work  rec¬ 
ords  for  the  full-  and  part-time 
employees.  Supervisors  had  had  diffi¬ 
culty  keeping  track  of  just  who  was 
working. 

Hamilton  said  some  employees 
were  uncomfortable  at  first.  Some 


The  retina  scanner  recognizes 
employees  and  logs  them  into  and  out 
of  the  workplace. 


wondered  whether  the  machine  could 
detect  drug  use.  It  cannot.  “After  a 
week,  it  was  pretty  well  accepted,” 
he  said.  The  paper  is  not  unionized. 

The  system,  every  two-week  pay 
period,  produces  time  cards  record¬ 
ing  the  exact  hours  worked,  to  the 
minute.  It  is  not  linked  with  the  pay¬ 
roll  system  —  instead  hours  are  typed 
in  manually  from  the  computer-gener¬ 
ated  time  cards  —  but  such  a  link  is 
possible,  according  to  Hamilton. 

One  useful  report,  Hamilton  said, 
alerts  supervisors  when  employees 
are  approaching  overtime  status. 
That  report  allows  the  supervisor  to 
call  an  employee  with  the  fewest 
hours  to  work  as  a  substitute  for  an 
absentee.  It  can  also  produce  reports 
on  demand. 


The  system,  which  replaced  a  man¬ 
ual  timekeeping  method,  was  sup¬ 
plied  by  Retina  Scanning  Systems 
Inx.  Inc.  of  Little  Rock,  Ark.,  the 
Democrat  said.  The  retina  scanner 
sells  for  a  base  price  of  $10,000  and 
stores  up  to  1,200  eye  patterns. 

Hamilton  said  there  were  some  ini¬ 
tial  problems  with  software,  but  in  the 
last  two  months  it  has  worked 
smoothly. 

Future  plans  call  for  the  system  to 
be  used  by  all  hourly  employees  at  the 
Democrat’s  new  production  plant  in 
January  1987. 

CText  sells 
systems  to 
11  newspapers 

CText  Inc.  of  Ann  Arbor,  Mich., 
has  announced  1 1  newspapers  using 
its  personal  computer-based  front- 
end  systems. 

Papers  include  the  Davis,  Calif., 
Enterprise,  with  1 7  workstations  for 
classified  ad,  editorial  and  display  ad 
processing,  driving  an  Apple 
LaserWriter  Plus  and  Compugraphic 
8600  typesetters;  the  New  Milford 
(Conn.)  Times,  2 1  editorial  worksta¬ 
tions  driving  a  LaserWriter  Plus  and 
seven  remote  editorial  workstations; 
Duke  University’s  The  Chronicle  in 
Durham,  N.C.,  getting  lO  editorial 
workstations  driving  a  Linotron  1 00 
and  LaserWriter  Plus;  and  University 
of  Wisconsin  New  Daily  Cardinal  in 
Madison,  getting  six  editorial  work¬ 
stations  driving  an  AM  6400. 

Huber  moves  ink 
division  to 
larger  headquarters 

The  J.M.  Huber  Corp.’s  Ink  Divi¬ 
sion  has  moved  to  new  and  larger 
headquarters  in  Edison,  N.J. 

Offices  in  the  Metroview  Building 
will  handle  administration,  market¬ 
ing,  engineering  and  operations  for 
the  division. 

Huber  also  said  it  has  completed  its 
new,  22,000-square-foot  research  and 
development  facility  in  Raritan  Cen¬ 
ter,  N.J.,  near  its  manufacturing 
plant. 
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Specialized  news 
wire  service 
starts  up 

A  new  wire  service  has  begun  deliv¬ 
ering  information  to  Washington, 
D.C.,  newsrooms  from  paying  clients 
such  as  political  spokespersons,  gov¬ 
ernment  agencies,  foreign  govern¬ 
ments,  unions  and  other  interest 
groups. 

The  service,  U.S.  Newswire, 
began  transmitting  Nov.  3  with 
announcements  from  both  major  par¬ 
ties  about  their  fight  to  control  the 
Senate. 

Listed  as  receivers  of  the  service 
were  the  Washington  Post,  New  York 
Times,  Wall  Street  Journal,  USA 
Today,  the  Associated  Press,  United 
Press  International,  ABC,  CBS, 
NBC,  and  Washington  bureaus  of 
“most  of  the  nation’s  top  100”  news¬ 
papers,  the  service  said,  in  addition  to 
press  galleries  in  the  Capitol  and  the 
Pentagon. 

The  service,  headquartered  in  the 
National  Press  Building,  is  delivered 
by  high-speed  teleprinter  or  direct 
computer  feed. 

“Both  press  secretaries  and  news¬ 
rooms  seem  pleased  to  have  a  new 
communications  system  now  when 
they  need  it  most,”  said  William 
McCarren,  U.S.  Newswire  president. 

The  service  was  formed  by  McCar¬ 
ren,  a  30-year-old  former  marketing 
director  of  PR  Newswire,  the  New 
York-based  business  publicity  and 
news  service,  and  Mark  Bagley,  32, 
who  was  a  regional  manager  for  PR 
Newswire. 

“U.S.  Newswire  is  designed  as 
both  an  effective  communications 
tool  for  political  strategists  and  a 
timely  information  source  for  news¬ 
rooms,”  Bagley  said. 

Simmons  to  offer 
software  to  compute 
research  data 

Simmons  Major  Market  Research 
Inc.  will  make  its  CHOICES  software 
available  for  use  with  the  data  from 
the  Simmons  1987  National  Study  of 
Local  Newspaper  Ratings. 

Subscribers  to  the  Simmons  study 
will  be  able  to  purchase  a  CHOICES 
disc  which  will  enable  them  to  gen¬ 
erate  reach/frequency  analyses,  cost 
rankings  and  cross-tabulations  on 
their  own  microcomputers. 

The  system  will  be  available  on  a 


single-market  basis  or  for  all  56  mar¬ 
kets  measured  by  Simmons,  or  any 
combination  of  markets.  Previously, 
use  of  on-line  service  bureaus  was 
required  for  similar  tabulations,  and 
CHOICES  had  worked  only  with  data 
from  Simmons’  Study  of  Media  and 
Markets. 

British  paper 
buys  Monotype 
laser  imagesetters 

A  new  24-hour  national  newspaper 
in  Britain  will  use  two  Monotype 
International  Lasercomp  100  laser 
imagesetters  as  output  devices  for 
text  and  graphics.  Monotype  says. 

Publisher  Robert  Maxwell’s  Mirror 
Group  Newspapers  plans  to  launch 
the  paper,  the  London  Daily  News, 
next  February  with  a  print  run  of 
about  800,000  copies.  The  installation 
includes  two  LaserProof  packages 
made  up  of  Xerox  XP24  laser  print¬ 
ers. 

Output  from  a  150-terminal  Cros- 
field-CSI  front-end  system  is  planned 
to  shift  from  galley  form  for  standard 
paste-up  to  full-page,  text-and- 
graphics  pagination. 

DEBT  announces 
licensing  pact 

DEST  Corp.  has  announced 
licensing  agreements  with  15  vendors 
of  desktop  publishing  software  for  the 
vendors’  use  of  specialized  software 
routines,  DEST  said. 

“We  are  providing  these  licenses  at 
no  charge  to  help  create  standards  in 
the  desktop  publishing  world,”  said 
Richard  Amen,  DEST  president. 
“The  licenses  also  insure  that  our 
scanners  and  interface  software  will 
be  compatible  with  most  of  the 
desktop  publishing  software  on  the 
market.” 

The  licensees  include  Aldus  Corp., 
MicroPro  International,  Software 
Publishing  Corp.  and  G.O.  Graphics 
Inc. 

Reuters  adds  Tokyo 
stock  prices 

Reuters  has  signed  an  agreement 
with  the  Tokyo  Stock  Exchange  to 
obtain  a  direct  feed  of  over  2,500  real¬ 
time  stock  and  bond  prices  from  that 
exchange. 

Reuters  said  it  is  the  first  non- 
Japanese  organization  to  be  allowed 
to  carry  real-time  prices  from  the 
TSE. 


Profits  hike 
for  Crosfield 

Crosfield  Electronics  Ltd.,  the 
British  parent  to  Crosfield  Electron¬ 
ics  Inc.  and  owner  of  U.S.  operations 
Hastech  and  CSl,  has  reported  a  46^^ 
leap  in  profits  and  a  449f  hike  in  sales 
for  the  first  half  of  its  fiscal  year. 

For  the  six-month  period  ended  in 
September,  sales  exceeded  £75  mil¬ 
lion,  and  profits  before  interest  and 
taxes  surged  past  £4.3  million.  Those 
figures  six  months  ago  were,  respec¬ 
tively,  £52  million  and  £2.9  million. 

Crosfield,  owned  by  the  De  La  Rue 
Company  pic,  said  it  expected  to 
maintain  performance  with  the  ac¬ 
quisition  in  recent  months  of  Hastech 
Inc.,  Composition  Systems  Inc.  and 
the  British-based  Muirhead. 

The  company  said  its  “major 
investments”  in  overseas  sales  and 
service  operations  in  Europe  and 
Scandinavia  and  a  new  U.S.  head¬ 
quarters  in  New  Jersey  were  incurred 
in  the  first  half  of  the  year  and  should 
contribute  to  second-half  earnings. 
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Capacity  to 
produce  newsprint 
will  be  slowed 

The  growth  in  U.S.  capacity  to  pro¬ 
duce  newsprint  will  lag  far  behind 
other  paper  and  paperboard  products 
through  1989,  according  to  the  Ameri¬ 
can  Paper  Institute. 

Newsprint  capacity  will  grow  only 
.6%  a  year  from  1987  through  1989. 
That  follows  average  gains  of  3.8%  a 
year  from  1977  through  1986.  Mean¬ 
while,  overall  industry  capacity  will 
grow  by  1.8%  a  year,  according  to 
Norma  Pace,  senior  vice  president  of 
the  paper  industry  research  associa¬ 
tion. 

Growth  in  Canadian  newsprint 
capacity  also  was  expected  to  be 
small. 

Strong  gainers  were  printing  and 
writing  grades  of  paper,  expected  to 
increase  capacity  at  3.5%  a  year, 
slightly  less  than  the  3.8%  growth  it 
averaged  in  1977  to  1986. 

Manufacturers  of  packaging  papers 
continued  to  slow  production  or  shift 
to  other  grades,  but  less  quickly  than 
before,  she  said. 

Pace,  reporting  on  the  Annual  API 
survey  of  paper  production  capacity, 
noted  that  new  newsprint  mills  were 
being  considered  in  Washington  and 
California,  possibilities  that  could 
boost  newsprint  capacity. 

Pace  said  the  curvey  was  con¬ 
ducted  in  mid- 1986,  when  sales  and 
profits  outlooks  were  uncertain  and 
some  executives  were  concerned 
about  the  negative  effects  of  tax 
reform.  “Although  the  firming  in  the 
paper  market  since  then  is  encourag¬ 
ing,  the  industry’s  cash  flow  will  be 
curtailed  in  1987  by  tax  reform 
changes  and  this  can  affect  invest¬ 
ment  decisions,”  she  said. 

Denver  Post 
opens  new 
production  plant 

The  Denver  Post  has  opened  its 
new  $56-million  production  plant  with 
a  tour  promoting  its  departments. 

The  official  opening  in  November 
was  attended  by  350  civic  and  busi¬ 
ness  leaders  from  the  Mountain 
States.  They  visited  booths  and  exhi¬ 
bits  staffed  by  members  of  various 
departments,  including,  various  edi¬ 
torial  sections,  advertising,  circula¬ 
tion,  promotion  and  production. 

The  185,000-square-foot  plant. 


located  on  a  45-acre  site  at  the 
intersection  of  Interstates  25  and  70, 
houses  a  10-unit  Goss  Headliner 
Offset  press.  Plans  are  underway  for 
installing  a  second  press  line  in 
August  1987.  Press  capacity  is  144 
pages  with  full-color  on  section 
fronts. 

The  plant  includes  a  railroad  spur 
for  unloading  and  storage  space  for 
14,000  tons  of  newsprint. 

Four  automatic  guided  vehicles, 
following  copper  wires  embedded  in 
the  concrete  floor,  move  newsprint 
from  the  warehouse  to  the  production 
area.  Each  vehicle  pulls  two  carts 
carrying  eight  rolls  of  newsprint.  The 
vehicles  can  be  programmed  to  travel 
to  256  different  locations  in  the  plant. 
Sonic  devices,  designed  to  prevent 
accidents,  stop  the  vehicles  when 
they  encounter  obstacles  such  as  peo¬ 
ple. 

Pages  are  transmitted  by  micro- 
wave  from  the  newsroom  in  down¬ 
town  Denver.  The  Post’s  editorial  and 
business  offices  will  remain  down¬ 
town. 

Triple-I  shows 
small  profit 

Information  International  Inc., 
rebounding  from  the  red  to  the  black, 
reported  second-quarter  revenues  up 
17%  and  net  income  of  $547,000. 

For  the  quarter  ended  Oct.  31, 
triple-I  reported  per  share  earnings  of 
230,  compared  with  a  loss  of  240  a 
share  a  year  earlier.  Revenues  for  the 
period  rose  from  $7.8  million  a  year 
earlier  to  $9.2  million. 

Improved  performance  was  attrib¬ 
uted  to  acceptances  of  pagination  sys¬ 
tems  at  key  newspaper  installations, 
including  the  Long  Beach  (Calif.) 
Press-Telegram,  the  Phoenix  (Ariz.) 
Gazette  and  Arizona  Republic,  and 
Salt  Lake  City  (Utah)  Tribune  and 
Desert  News. 

Losses  a  year  earlier  were  blamed 
on  establishment  of  a  $1. 5-million 
reserve  writedown. 

Abitibl  reports 
sales,  profit  hike 

Abitibi-Price  Inc.  of  Toronto, 
Canada,  has  reported  that  sales  and 
profits  increased  in  the  quarter  ended 
Sept.  30. 

Sales  rose  to  $716.5  million  (Cana¬ 
dian),  from  $640  million  a  year  earlier, 
and  earnings  rose  to  $28.8  million, 
from  $25.4  million  a  year  earlier. 

The  results  bring  the  newsprint  and 


paper  company’s  third-quarter  totals 
to  over  $2  billion  in  sales  and  $79 
million  in  earnings,  compared  with 
$1.8  billion  in  sales  and  $70  million  in 
earnings  a  year  earlier. 

Quarterly  net  earnings  per  share 
came  in  at  390,  30  higher  than  a  year 
earlier  . 

Sll  forms 
European  arm 

System  Integrators  Inc.,  the  Sac¬ 
ramento,  Calif.-based  vendor  of  com¬ 
puterized  systems  for  newspapers, 
has  formed  System  Integrators 
Europe  in  Hammersmith,  U.K.,  to 
handle  its  entire  European  opera¬ 
tions. 

The  new  arm  “will  operate  as  an 
autonomous  business  unit  and  will 
assume  total  responsibility  for  all 
existing  European  operations, 
including  subsidiaries  in  the  U.K.  and 
Germany,  and  offices  in  Paris, 
France,  and  Helsinki,  Finland,”  Sll 
said. 

Named  to  head  the  new  unit  was 
John  Pritchard,  currently  SII  vice 
president,  customer  services. 

SII  said  it  will  transfer  from  Sac¬ 
ramento  to  the  U.K.  some  employees 
involved  in  software,  hardware  and 
marketing. 

Alden  Edwards,  SII  president  and 
chief  operating  officer,  said  the  com¬ 
pany  has  recognized  the  need  to  place 
more  direct  authority  in  the  hands  of  a 
European-based  management.  He 
said  SII  hopes  to  achieve  more 
“cohesiveness  among  our  existing 
offices  and  subsidiaries,  establish  a 
strong  business  presence  and  effec¬ 
tively  expand  our  market  penetration 
throughout  all  of  Europe.” 

Missourian  buys 
pagination  system 

The  Columbia,  Mo.,  Missourian 
has  installed  a  $250,000  Crosfield- 
Hastech  pagination  system. 

“We’ve  always  tried  to  keep  up 
with  new  technology,  primarily  for 
the  student,”  said  Brian  Brooks, 
managing  editor  of  the  paper  pub¬ 
lished  by  the  University  of  Missouri’s 
School  of  Journalism.  “We  were  the 
first  newspaper  in  Missouri  to  put  in 
video  display  terminals.  Now  we’re 
the  first  with  pagination.” 

The  school  said  it  purchased  the 
equipment  for  cost.  A  Mergenthaler 
Linotype  Inc.  typesetter  was  pur¬ 
chased  at  discount  and  the  paper 
plans  to  buy  a  color  scanner. 
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Day  after  day,  we  insert  our 
know-how  into  thousands  of  newspai 
throughout  the  world. 


OurRotosertautomatic  insert¬ 
ing  system  enables  printing 
plants  to  achieve  optimal 
production  and  economical 
performance  in  a  wide  va- 
rie|^^  of  demanding  situa- 
tionsr  Inserting  provides  flex¬ 
ible  new  ways  to  structure 
the  product,  thus  offering 
readers  maximum  service. 
The  convincing  argument  is 
targeted  information  -  for 
readers  and  advertisers  alike. 

Processing  while  con¬ 
veying  is  the  secret.  It’s  the 
cornerstone  of  Ferag’s  sy¬ 
stems  engineering  and  your 
key  to  new  markets. 

Plan  with  Ferog  from  the 
top  down  -  and  turn  your 
mailroom  into  a  profit  center. 


F-E'R'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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IN  BRIEF 


Daily  revamps 
advertising  staff 

The  Fort  Lauderdale  News/Sun- 
Sentinel  recently  merged  its  national 
and  retail  advertising  areas  into  a 
single  display  advertising  depart¬ 
ment. 

Paul  Cohen,  formerly  national 
advertising  manager,  and  Ray  Vico, 
formerly  retail  advertising  manager, 
are  now  display  advertising  mana¬ 
gers. 

The  newspaper  said  the  reorganiza¬ 
tion  will  eliminate  conflicts  over  how 
sales  are  categorized. 

The  changes  do  not  affect  rate 
structures  for  national  and  retail 
advertising. 

Pa.  daily  becomes 
twice-weekly 

The  Quakertown  (Pa.)  Free  Press 
recently  switched  from  daily  to  twice- 
weekly  publication  in  order  to  better 
compete  for  local  advertising. 

An  undisclosed  number  of  employ¬ 
ees  were  laid  off. 

As  a  result  of  the  Free  Press  deci¬ 
sion,  the  Times  Mirror-owned  Allen¬ 
town  Morning  Call  has  expanded  its 
coverage  in  the  upper  Bucks  County 
and  Montgomery  County  areas  cov¬ 
ered  by  the  Free  Press  and  has  also 
purchased  the  Free  Press’  circulation 
and  carrier  lists. 

Businessman  gives 
j-school  $1 ,000 

A  Hagerstown  businessman  has 
donated  $1,(X)0  to  the  journalism  de¬ 
partment  at  Ball  State  University  in 
Muncie,  Indiana,  for  faculty  research 
and  development. 

James  Lagomarcino,  president  of 
Exponent  Publishers  Inc.  and  a  mem¬ 
ber  of  the  journalism  department’s 
advisory  council,  said  he  made  the 
donation  to  “help  produce  better  in¬ 
structors.” 

Experience  helps 
writing  in  college 

Beginning  college  freshmen  with 
high  school  publication  experience 
are  better  writers  and  are  much  more 
likely  to  major  in  a  communication- 
related  field  than  those  who  were  not 
on  newspaper  or  yearbook  staffs, 
found  a  recent  research  project  by  the 


American  College  Testing  Program. 

The  findings  comprised  the  second 
stage  of  a  three-part  national  study  by 
the  Commission  on  the  Role  of  Jour¬ 
nalism  Education  in  Secondary  Edu¬ 
cation  sponsored  by  the  Journalism 
Education  Association. 

The  findings  were  originally 
released  at  the  annual  convention  of 
the  Association  for  Education  in  Jour¬ 
nalism  and  Mass  Communication 
held  last  August  at  the  University  of 
Oklahoma. 

Three  ad  reps 
cited  by  newspaper 

Three  staff  advertising  representa¬ 
tives  were  presented  the  Denver 
Post's  Publisher’s  Award  for  sales  ex¬ 
cellence. 

Publisher  Richard  T.  Schlosberg  III 
honored  Jo  Bennison,  retail  advertis¬ 
ing;  Gloria  Estes,  classified;  and  Jim 
Saykally,  national.  They  are  the  first 
employees  to  receive  the  award. 

Schlosberg  commended  the  trio  as 
“team  players  who  have  worked  hard 
toward  continuous  increases  in  Post 
market  share  and  linage.” 

The  three  also  received  a 
Publisher’s  Award  ring  and  embossed 
business  cards. 


Calif,  daily 
starts  a 
free  weekly 


The  Santa  Barbara  News-Press 
recently  began  distributing  Spotlight, 
a  free  weeldy  focusing  on  light  fea¬ 
tures,  entertainment  and  consumer 
service  stories,  to  34,(X)0  non-sub- 
scribing  households. 

The  newspaper  said  that  the  new 
weekly  in  combination  with  the 
News-Press  enables  advertisers  to 
reach  95%  of  the  households  in  its 
primary  market  area. 


52  Mich,  dailies 
set  to  ^SPRING’ 

Publishers  of  52  newspapers  have 
formed  the  Suburban  Detroit  News¬ 
paper  Network  which  they  say  will 
give  advertisers  greater  circulation  in 
the  suburbs  than  either  the  Detroit 
News  or  the  Detroit  Free  Press  for  a 
lower  cost  per  thousand. 

The  publishers  have  named  the  net¬ 
work  SPRING,  for  Suburban  Press 


Ring,  and  say  it  will  have  a  market 
penetration  of  over  half  a  million 
households  with  more  than  1 ,250,0(X) 
readers. 


Column  now 
in  book  form 

The  Deliver  Rocky  Mountain  News 
brought  out  a  paperback  book  version 
of  its  “Rocky  Mountain  Memories” 
column  by  reporter  Frances  Melrose. 

The  200-page  book  contains  over  60 
illustrations  and  photographs  of  ear- 
ly-day  people,  places  and  events. 

Melrose,  a  IDenver  native  and  43- 
year  veteran  at  the  newspaper,  is 
descended  from  Colorado  pioneers. 


Pa.  doctor  wins 
libel  verdict 

A  Pittsburgh,  Pa.,  jury  awarded 
$200,000  to  Dr.  Nizar  N.  Oweida  of 
New  Kensington  in  his  libel  suit 
against  the  Greensburg  (Pa.)  Tribune- 
Review. 

Half  of  the  award  was  for  compen¬ 
satory  damages  and  $50,000  was  in 
punitive  damages  against  the  newspa¬ 
per.  The  other  $50,000  was  awarded 
against  publisher  Richard  M.  Scaife. 

The  case  involved  a  Nov.  15,  1981 
story  about  a  malpractice  suit  against 
Oweida.  The  doctor  alleged  the  story 
was  inaccurate  and  caused  his  prac¬ 
tice  to  decline  by  20%  to  30%. 

The  newspaper  intends  to  appeal 
the  award  to  the  state  Superior  Court. 

Court  toughens 
open  meetings  law 

A  Massachusetts  judge  recently 
ruled  that  public  officials  who  violate 
the  state’s  open  meetings  law  may 
face  financial  penalties. 

Superior  Court  Judge  William 
Welch  ruled  the  Chicopee  Board  of 
Health  twice  had  violated  the  open 
meetings  law  by  holding  closed-door 
meetings. 

The  judge  ruled  that  the  Holyoke 
Transcript-Telegram,  which  filed  a 
lawsuit  alleging  the  violations  of  the 
law,  should  be  reimbursed  its  legal 
costs  of  pursuing  the  case. 

The  ruling  was  the  first  time  a  judge 
has  awarded  attorney’s  fee  to  the 
plaintiff  in  an  open  meetings  case, 
according  to  the  Massachusetts 
Newspaper  Publishers  Association. 
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Hunger  Awards 

(Continued  from  page  22) 


1985,  when  many  of  the  nation’s 
newspaper  comics  were  devoted  to 
world  hunger.  The  fourth,  “Safety 
Net,”  was  prompted  by  the  Physician 
Task  Force  on  World  Hunger,  which 
found  two  counties  in  Iowa  —  a  state 
that  is  one  of  America’s  most  agricul¬ 
turally  productive  —  among  those 
severely  afflicted  by  domestic  hunger 
problems. 

The  Best  Radio  Coverage  Award  of 
$10,000  went  to  William  Buzenberg 
and  Gary  Covino  for  their  reports  on 
“Negros  Island,”  aired  by  National 
Public  Radio. 

The  Physician  Task  Force  on  Hun¬ 
ger  in  America  was  presented  with  the 
$10,000  Best  Book  award  for  “Hun¬ 
ger  in  America,”  published  by  Wes- 
lyan  University  Press. 

An  Honorable  Mention  award  of 
$5,000  in  the  Best  Book  category  was 
presented  to  Robert  J.  Berg  and  Jen¬ 
nifer  Seymour  Whitaker  for  “Strate¬ 
gies  for  African  Development,”  pub¬ 
lished  by  University  of  California 
Press. 

Tom  Peterson  and  Jan  Buckingham 
took  home  the  $10,000  Best  Periodi¬ 
cal  Coverage  award  for  the  Seeds 
Reader. 

The  Best  Television  or  Film  News 
Coverage  award  of  $10,000  was  pre¬ 
sented  to  Karen  Burnes,  Susan  Aasen 
and  Richard  O’Regan  for  their  “Chil¬ 
dren  of  Poverty”  reports  broadcast 
on  ABC-TV’s  World  News  Tonight. 

There  was  no  cash  winner  this  year 
in  an  eighth  category.  Best  Television 
or  Film  Feature  or  Documentary. 

A  Special  Achievement  Award  of 
$20,000  was  presented  to  Bradford 
Morse,  the  former  administrator  of 
the  United  Nations  Development 
Program  and  organizer  of  the  UN’s 
Office  for  Emergency  Operations  in 
Africa. 

In  addition,  non-cash  Judges 
Awards  were  presented  to:  Jimmy 
Margulies  for  his  cartoon  “Farm  Cri¬ 
sis,”  published  in  the  Houston 
(Texas)  Posf,  African  News  for 
“Hunger  in  Africa:  The  Problem  and 
the  Possibility,”  a  radio  series  aired 
on  “Dateline  Africa”;  C.  Arden 
Miller  for  his  article  “Infant  Mortality 
in  the  U.S.,”  published  in  Scientific 
American  magazine;  WNEV-TV  in 
Boston,  Mass.,  for  its  program 
“Empty  Plates  .  .  .  Hunger  at 
Home”;  and  WRAL-TV  in  Raleigh, 
N.C.,  for  its  program  “Tanzania:  A 
Need  Beyond  Hunger.” 

The  World  Hunger  Media  Awards, 
which  have  been  held  at  the  United 
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Cartoonists:  code  of  ethics  unworkable 

They  would  rather  make  their  own  decisions  when  it  comes  to  taste 
in  editorial  cartoons,  although  editors  usually  have  the  final  word 


By  Roger  Van  Ommeren,  Daniel  Riffe  and  Don  Sneed 


Credibility  may  demand  that 
guidelines  for  good  taste  be  clearly 
defined  in  the  newsroom,  but  editorial 
cartoonists  consider  a  code  of  ethics 
unworkable  and  undesirable  in  their 
line  of  work. 

The  absence  of  such  a  code  means 
that  each  cartoon  must  be  judged 
separately,  and  such  decisions  are 
almost  always  made  by  editorial  page 
editors.  Even  though  editorial  car¬ 
toonists  believe  their  judgment  is 
superior  to  their  editors’  judgment  on 
matters  of  taste,  they  generally  must 
bow  to  their  editors’  decisions. 

A  survey  of  1 17  cartoonists  and  93 
editorial  page  editors  showed  areas  of 
agreement  and  disagreement  between 
the  editors  and  cartoonists  on  matters 
of  taste.  As  would  be  expected,  car¬ 
toonists  preferred  to  be  their  own 
judges  of  taste  and  resisted  the  devel¬ 
opment  of  policies  or  codes  that 
specify  limits  of  taste. 

One  cartoonist  commented:  “Taste 
is  something  that  should  be  left  to  the 
individual  artist.”  He  believes  that 
one  person’s  joke  is  another  person’s 
garbage.  “Dictating  or  judging  taste 
opens  a  can  of  worms  that  cannot  be 
dealt  with.” 

The  survey  sought  to  determine  the 
boundaries  of  taste  on  subjects  such 
as  religion,  profanity  and  nudity,  and 
it  was  found  that  most  cartoonists  did 
not  consider  any  subject  untouch¬ 
able.  One  remarked:  “1  have  no 
problem  with  religious  cartoons  or 
subjects  like  AIDS,  which  1  have 
drawn.  The  role  of  a  cartoonist  is  to 
react  to  ideas,  undercurrents,  the 
rumblings  and  growlings  of  society.  If 
they  happen  to  be  religious  or  political 
in  nature,  what’s  the  difference?  It’s 
all  comment  on  the  human  condi¬ 
tion.” 

Nudity  seemed  to  have  some 
boundaries.  One  of  those  surveyed 
observed:  “Nudity  is  acceptable  in 
some  cases  but  not  in  others.”  He 
noted  that  cartoons  depicting  but¬ 
tocks  were  tolerated  by  editors  and 
readers  but  that  sex  organs  were  not. 

There  was  some  difference  of  opin¬ 
ion  between  editors  and  cartoonists 
on  the  use  of  profanity.  One  cartoon¬ 
ist  concluded:  “Notions  of  profanity 


change.  ‘Hell’  and  ‘damn’  now  seem 
quite  tolerable.”  Another  said  he 
would  not  use  profanity  unless  it 
helped  to  get  the  point  across  to  read- 


There  have  been  several  recent 
developments  concerning  the  “Views 
of  the  World”  package  of  foreign  edi¬ 
torial  cartoons. 

Over  100  newspapers  now  buy  the 
weekly  roundup,  according  to  Car¬ 
toonists  &  Writers  Syndicate  editorial 
director  Jerry  Robinson,  including 
many  of  America’s  largest  dailies. 
And  papers  have  begun  to  subscribe 
in  countries  such  as  England,  Fin¬ 
land,  and  Norway.  There  are  maga¬ 
zine  clients,  too. 

CWS  editor  Steve  Flanagan  added 
that  the  number  of  editorial  cartoon¬ 
ists  offered  in  “Views”  has  increased 
from  just  under  50  when  the  package 
started  in  1984  to  almost  90  today. 

These  contributors  hail  from  40 
countries  (up  from  25  two  years  ago) 
and  several  continents.  But  there  are 
clusters  in  some  places.  Dave  Ander¬ 
son  and  Dov  Fedler  of  the  Johannes¬ 
burg  Star,  for  instance,  recently 
joined  Abe  Berry  of  that  South  Afri¬ 
can  paper  in  “Views.”  (Berry,  by  the 
way,  wrote  an  article  this  summer 


ers.  Yet  half  of  the  cartoonists  and 
three-fourths  of  the  editors  agreed 
that  profanity  was  beyond  the  limits 
of  good  taste. 

One  cartoonist  said:  “The  chal¬ 
lenge  of  a  good  cartoonist  is  to  be  able 


about  “Cartoonists  and  Freedom” 
that  is  available  from  CWS,  67  River¬ 
side  Dr.,  New  York,  N.Y.  10024.) 

Several  “Views”  contributors 
recently  received  awards,  including 
Portugal’s  Antonio,  who  won  first 
prize  in  a  Montreal  competition,  and 
England’s  Trog,  who  was  named  Out¬ 
standing  Foreign  Cartoonist  for  1986 
by  the  Association  of  American  Edi¬ 
torial  Cartoonists.  And  “Views”  as  a 
package  has  been  finishing  high  in 
reader  surveys  at  papers  such  as  the 
Philadelphia  Inquirer. 

Robinson  (whose  own  editorial  car¬ 
toons  are  also  distributed  by  CWS) 
said  the  syndicate  is  negotiating  with 
a  major  book  company  about  pub¬ 
lishing  an  annual  collection  of 
“Views”  cartoons  and  with  two  tele¬ 
vision  networks  about  airing  a  com¬ 
puter-animated  version  of  the  foreign 
drawings. 

“Views”  (see  E&P,  August  18, 
1984)  also  offers  packages  of  carica¬ 
tures. 

— David  Astor 


A  recent  edition  of  'Views  of  the  World.' 


News  of  foreign  cartoon  package 


40 


EDITOR  &  PUBLISHER  for  December  13,  1986 


1HIS  NfclGHEcRHcoP 
ISGREM.BUT  IT'S 


^  \n  NatNT  AKS  OTHER  unu 

A"^  I  TO  wnH 

I  vlSv  W  V 


An  early  episode  of  the  new  comic  strip  by  Ralph  Dunogin  (with  light  hair)  and  Dana  Summers. 

Editorial  cartoonists  pair  up  to  do  ‘The  Middletons’ 


(Continued  from  previous  page) 

to  handle  a  sensitive  subject  or  issue 
and  deliver  his  (or  her)  messages  in  a 
way  that  would  never  be  done  with 
the  written  word  ....  If  in  his  (or 
her)  enthusiasm  he  (or  she)  becomes 
too  grotesque  or  oversteps  the  bound¬ 
aries  of  good  taste  for  his  (or  her) 
paper’s  readers,  well,  that's  what  edi¬ 
tors  are  for. 

“Fortunately  I  have  a  good  rela¬ 
tionship  with  my  editor.  We  may  not 
always  agree  but  he  will  take  the  time 
to  explain  himself.  1  don’t  try  to  sec¬ 
ond-guess  him  —  that’s  disaster. 
He’s  never  laid  down  a  code  of  ethics. 

But  we  share  one.  Too  many  things 
defined  would  create  too  many 
limits.” 

An  editor  emphasized  the  same 
cooperative  approach:  “Our  prob¬ 
lems  are  often  worked  out  in  the  pro¬ 
cess  of  discussion  and  mutual  educa¬ 
tion.  Considerable  discussion  takes  _ 
place  before  drawing  and  before  ~ 
publication.” 

While  many  cartoonists  claimed 
they  would  like  to  be  their  own  judges 
of  taste  and  yearned  for  absolute  free¬ 
dom,  some  were  willing  to  trust  the 
editor  or  at  least  willing  to  let  the 
editor  be  the  scapegoat.  One  car¬ 
toonist  commented:  “This  is  why  we 
have  editors  —  to  make  sure  ethical 
standards  are  not  violated.  So  if  they 
are,  it’s  the  editor’s  fault.” 

One  cartoonist’s  comment  seemed 
to  justify  editors’  judgments  as 
needed  because  cartoonists  are 
offbeat.  “Offbeat  people  have  the 
mindset  to  do  the  things  they  do.  They 
have  offbeat  perceptions.  This  is  what 
papers  have  cartoonists  for.  Irrespon¬ 
sibility  and  lack  of  respect  for  the 
status  quo  comes  with  the  territory. 

Van  Ommeren  is  professor  of  Jour¬ 
nalism  at  South  Dakota  State  Univer¬ 
sity,  Riffe  is  associate  professor  at  the 
University  of  Alabama  and  Sneed  is 
assistant  professor  at  San  Diego  State 
University. 
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The  trend  of  editorial  cartoonists 
developing  comics  continues  with  the 
introduction  of  “The  Middletons.” 

Created  by  Ralph  Dunagin  and 
Dana  Summers  of  the  Orlando  Sen¬ 
tinel,  the  strip  stars  Morris  and  Midge 
Middleton,  a  white  “middle-Amer- 
ica,  middle-class  couple  approaching 
mid-life,”  and  Ernest  and  Peg  Wade, 
a  black  “yuppie”  couple  who  live 
next  door. 

The  Wades  have  a  three-year-old 
son  named  Wilson,  who  often  plays 
with  Morris,  a  one-time  athlete. 

Over  65  papers  have  bought  the 
new  comic,  according  to  News  Amer¬ 
ica  Syndicate. 

Dunagin,  who  also  does  “Duna- 
gin’s  People”  and  “Grin  and  Bear  It” 
for  NAS,  was  born  and  raised  in  Mis¬ 
sissippi.  The  Marine  veteran  majored 
in  commercial  art  at  the  University  of 
Southern  Mississippi  before  joining 
the  Sentinel  in  the  early  1960s. 

His  “Middletons”  partner  is  a  Mas- 


Humor  and  irreverent  or  obscene 
drawings  are  a  way  of  staying  sane 
and  fighting  back  against  the  things 
which  are  oppressing  them.  Kings, 
popes,  AIDS,  social  opinion  —  it’s  all 
the  same  thing.  Humor  and  cartoons 
deflate  those  things  and  make  them 
less  fearful  by  holding  them  up  to 
ridicule  and  laughter.” 

However,  cooperation  between  a 
cartoonist  and  an  editor  assumes  the 
editor  is  worthy  of  respect.  While 
such  respect  may  foster  cooperation 
in  many  cases,  one  cartoonist  noted  it 
doesn’t  exist  in  every  situation:  “We 
have  run  the  gamut  from  well- 
respected  to  absolutely  loathed  edi¬ 
tors  —  from  thinkers  to  ragtag  ad  men 
in  the  editor’s  chair.  In  the  end,  the 
cartoonist  is  solely  responsible  for  the 
integrity  of  his  (or  her)  art.” 

The  individual  reader  may  be 
another  variable  in  matters  of  taste. 
One  cartoonist  noted  that  an  indivi¬ 
dual  reader  may  contend  a  cartoon  is 
in  poor  taste,  but  “very  few  cartoons 
(Continued  on  page  42) 


sachusetts  native  who  graduated  from 
the  Art  Institute  of  Boston.  Summers 
worked  for  the  Fayetteville  (Ark.) 
Times  and  Dayton  (Ohio)  Journal 
Herald  before  joining  the  Sentinel  in 
1982. 

Summers’  editorial  cartoons  are 
syndicated  by  the  Washington  Post 
Writers  Group,  which  also  distributes 
his  “Lug  Nuts”  comic.  The  cartoon¬ 
ist’s  work  has  appeared  in  publica¬ 
tions  such  as  the  Boston  Globe,  Busi¬ 
ness  Week,  National  Review,  New 
York  Times,  Newsweek,  Time,  and 
Washington  Post.  And  Summers  has 
won  awards  from  the  Overseas  Press 
Club  and  Sigma  Delta  Chi. 
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FOR  MORE 
READERS. 


4f  /;:4 

You'll  be  batting  KXX)  when  you 
take  our  SPORTS  package-with 
The  America's  Cup  Not^ook 
direct  from  Perth,  Celebrity 
Sports  Talk's  Q  &  A  and  sports 
interviews.  Sports  Trivia  with 
three  comics  per  week,  The 
Baseball  Report,  The  Football 
Report  and  Outdoor  Living. 

We've  got  your  bases  covered 
with  eight  sports  features. 

Call  toll-free  800^5-4555  for  a 
free  sample  from  our  winning 
team.  Alaska,  California,  Hawaii 
and  Canada,  call  collect  (619) 
293-1818.  Get  the  package  that  ties 
up  readership  and  revenues. 
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Suit  against  Goodman  dismissed 


(Continued  from  page  41 ) 
are  in  poor  taste.  Readers  often  claim 
something  they  disagree  with  to  be  in 
poor  taste.” 

In  the  foreword  to  the  Keefe-Kebah 
book  by  editorial  cartoonist  Mike 
Keefe  of  the  Denver  Post  (and  News 
America  Syndicate),  editorial  page 
editor  Chuck  Green  observed  that  the 
editorial  cartoonist  “is  widely  hated 
for  his  labors.  He  (or  she)  is 
denounced  as  blasphemous  when  he 
(or  she)  comments  on  religious  issues, 
as  using  poor  taste  when  he  (or  she) 
comments  on  morality  and  as  un- 
American  when  he  (or  she)  comments 
on  politics.”  Thus,  what  one  reader 
sees  as  blasphemy  may  be  seen  by 
another  as  deflating  bigotry.  What 
enrages  one  as  un-American  delights 
another  as  pricking  conceit.  And  what 
one  condemns  as  poor  taste  may  be 
hailed  by  another  as  a  bull’s-eye. 

Are  apologies  in  order  when  read¬ 
ers  are  offended?  The  notion  was 
overwhelmingly  rejected  by  both  car¬ 
toonists  and  editors.  “Apologize?” 
one  editor  asked.  “No.  You  print  the 
negative  letters;  let  the  people  have 
their  say.  But  you  don’t  apologize.” 

The  limits  of  taste  in  editorial  car¬ 
toons  are  not  clearly  defined.  In 
recent  years  the  Association  of 
American  Editorial  Cartoonists  con¬ 
sidered  a  code  of  ethics,  but  the  effort 
reportedly  died  of  lack  of  interest. 
Most  editors  as  well  as  cartoonists 
believed  that  a  code  of  ethics  would 
be  unmanageable  and  expressed  a 
belief  that  each  cartoon  must  be  con¬ 
sidered  individually. 

To  the  cartoonist,  all  subjects 
remain  fair  game.  And  fortunate  is  the 
cartoonist  who  has  a  competent  edi¬ 
tor  whose  judgment  is  respected. 

Sydney  Harris  dead 

“Strictly  Personal”  columnist  Syd- 


A  $5-million  libel  suit  against  the 
Boston  Globe  and  columnist  Ellen 
Goodman  has  been  dismissed  by  the 
state  Supreme  Judicial  Court  in  Mas¬ 
sachusetts. 

One  of  five  men  acquitted  in  a  rape 
case  had  contended  that  a  1983  col¬ 
umn  by  Goodman,  who  is  syndicated 
by  the  Washington  Post  Writers 
Group,  was  libelous.  But  the  court 
said  the  column  consisted  of  “consti¬ 
tutionally  protected  statements  of 
opinion.” 

Justice  Joseph  R.  Nolan  stated  that 
Goodman  “exercised  that  precious 
privilege  ‘to  speak  her  mind’  about 
the  judicial  system.  One  need  not 
agree  with  all  that  she  wrote  to 
acknowledge  her  fundamental  right  to 
express  her  disdain  for  the  operation 
of  our  judicial  system.  May  the  day 


A  twice-weekly  sewing  column  that 
has  been  syndicated  by  Gannett  News 
Service  since  1980  is  now  being  dis¬ 
tributed  by  Tribune  Media  Services. 
“Donna  Salyers  on  Sewing,” 


Donna  Salyers 


not  dawn  when  such  opinion  is 
suppressed.” 

The  part  of  Goodman’s  column 
alleged  to  have  been  defamatory  read: 
“What  is  agreed  upon  by  everyone  is 
that  the  men  took  turns.  While  one 
was  jumping  her,  the  others  were 
jumping  on  her  car  .  .  .  .” 

The  plaintiff  —  who,  along  with  the  i 
other  four  men,  was  convicted  of 
damaging  the  car  —  contended, 
among  other  things,  that  the  words 
“agreed  upon  by  everyone”  was  a 
signal  that  the  statement  should  be 
considered  fact  and  not  opinion. 

But  the  court  said  that,  in  the  con¬ 
text  of  the  column,  Goodman’s  words 
were  clearly  opinion.  And  it  added 
that  the  piece  appeared  on  the  op-ed 
page,  where  readers  expect  opinion 
“as  opposed  to  factual  news  stories.” 


which  is  usually  accompanied  by 
photos,  discusses  sewing  projects  and 
offers  tips  for  people  with  various 
levels  of  expertise.  And  reader  ques¬ 
tions  are  answered  once  a  month. 

Salyers  is  the  author  of  a  sewing 
book,  a  regular  contributor  to  sewing 
publications,  a  frequent  seminar 
speaker,  and  former  host  of  a  weekly 
30-minute  national  cable  television 
sewing  show.  She  also  recently  intro¬ 
duced  a  series  of  sewing  videos. 

Over  70  million  people  sew  their 
own  clothes,  make  home  accessories, 
and  do  creative  sewing,  according  to 
Salyers. 


War  toys  opposed  by  cartoonists 


TMS  now  offering  sewing  coiumn 


ney  J.  Harris,  who  started  his  News 
America  Syndicate-distributed  feature 
in  1944,  has  died  at  the  age  of  69. 

The  London  native  attended  the 
University  of  Chicago  and  then 
worked  for  various  Windy  City  news¬ 
papers,  including  the  old  Daily  News 
(where  Harris  was  a  drama  critic,  too) 
and  the  Sun-Times.  He  also  wrote  1 1 
books,  taught,  and  received  a  number 
of  awards. 

Kleiner  back  at  NEA 

Dick  Kleiner  has  come  out  of  retire¬ 
ment  to  resume  his  39-year  relation¬ 
ship  with  Newspaper  Enterprise  Asso¬ 
ciation. 


Over  40  cartoonists,  including  nine 
Pulitzer  Prize  winners,  are  urging 
shoppers  to  boycott  war  toys  this 
holiday  season.  They  are  drawing 
anti-war  toy  cartoons  for  publication 
in  newspapers  between  December  10 
and  December  24. 

“Our  cartoons  ask  America  to  put 
Gumby,  not  Rambo,  under  the  Christ¬ 
mas  tree,”  said  St.  Louis-based  free¬ 
lance  cartoonist  Bob  Staake,  who 


Kleiner  is  again  writing  a  question- 
and-answer  entertainment  column, 
this  time  on  a  twice-weekly  basis. 
“Ask  Dick  Kleiner”  replaces  “Cele¬ 
brity  Corner.” 


organized  the  campaign.  “At  a  time 
when  we  are  supposed  to  be  celebrat¬ 
ing  peace,  it  seems  insane  to  turn  war 
into  a  Christmas  present.” 

The  syndicated  cartoonists 
involved  in  the  effort  include  Tony 
Auth,  Brian  Basset,  Jim  Borgman, 
Paul  Conrad,  Jeff  Danziger,  Tom 
Darcy,  Bill  Day,  Bill  DeOre,  Mike 
Keefe,  Mike  Lane,  Dick  Locher, 
Jimmy  Margulies,  Tim  Menees,  Tom 
Meyer,  Jim  Morin,  Jack  Ohman, 
Mike  Peters,  S.C.  Rawls,  Paul  Rigby, 
Steve  Sack,  Bill  Sanders,  Ben  Sar¬ 
gent,  Bill  Schorr,  Jeff  Stabler,  Bob 
Taylor,  Bob  Thaves,  Morrie  Turner, 
Mort  Walker,  and  Don  Wright. 
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Prehistoric  cave  drawings  hinted 
at  the  artistic  genius  of  man. 

Today’s  cave  drawings  confirm  it 
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Single  copy  sales 

(Continued  from  page  16) 

purchases  would  not  be  reversed. 

“Simply  put,  the  situation  is  this:  home  delivery  as  a 
means  of  obtaining  a  daily  newspaper  is  poorly  suited  to 
the  preferences  and  requirements  of  an  increasingly  large 
segment  of  the  American  population. 

“The  number  of  families  in  which  both  partners  work 
outside  the  home  is  higher  than  ever  before  —  and  climb¬ 
ing,”  he  continued.  “In  such  households  there  is  often  no 
one  at  home  to  receive  the  home-delivered  morning  paper. 
It  sits  on  the  doorstep  all  day  —  inevitably  out-of-date  by 
the  time  the  reader  first  sees  it.” 

Mumford  also  noted  such  factors  as  the  tendency  of 
large  numbers  of  people  to  change  addresses  frequently; 
concerns  about  crime  and  security;  and  that  with  people 
doing  more  with  their  time,  they  simply  do  not  have  as 
much  time  to  spend  with  daily  newspapers. 

“And  we  must  not  forget  to  tell 
advertisers  that  as  many  as  70%  to 
80%  of  all  single  copy  buyers  take  their 
newspapers  home  with  them,”  she 
said. 

“It’s  clear  .  .  .  (from  studies)  that  substantial  numbers 
of  single  copy  buyers  cannot  be  converted  to  home  deliv¬ 
ery  subscribers,”  Fielder  said.  “They  have  their  own 
good  reasons  for  being  single  copy  buyers,  and  those 
habits  are  hard  —  if  not  impossible  —  to  change.” 

These  developments  call  for  attention  and  response, 
Mumford  said,  noting  that  in  recent  years  many  newspa¬ 
pers  have  tended  to  shun  single  copy  readers,  a  group  they 
viewed  as  “bad  demographics”  —  too  many  blacks, 
poor,  apartment  dwellers  and  the  like  —  in  favor  of  more 
“quality”  readers  with  “upscale  demographics.” 

“There  may  have  been  some  logic  to  newspapers  offer¬ 
ing  advertisers  a  targeted  buy  of  potential  upscale  custom¬ 
ers  when  the  mass-market  franchise  seemed  to  be  the 
increasingly  exclusive  property  of  broadcast  television,” 
Mumford  continued.  “But  today,  with  the  fragmentation 
of  the  television  audience,  newspapers  have  an  opportun¬ 
ity  to  regain  their  place  as  the  preeminent  vehicle  for  mass 
merchandisers.  But  to  do  this  newspapers  must  be  able  to 
offer  breadth  and  depth  in  the  consumer  market.  And  to  do 
that  they  have  to  take  full  advantage  of  the  opportunities 
offered  by  the  growing  single  copy  market.” 

Fielder  noted  that  the  profile  of  single  copy  buyers  “is 
not  that  which  is  suggested  by  the  stereotype-laden,  con¬ 
ventional  wisdom  among  advertisers.  We  need  research 
and  promotion  to  drive  home  that  point.” 

She  cited  a  study  of  single  copy  demographics  that 
showed  men  habitually  buy  more  often  than  women,  those 
under  35  habitually  buy  more  often  than  older  readers, 
blacks  buy  more  often  than  whites,  and  singles  buy  more 
often  than  married  or  formerly-married  readers. 

“And  a  recent  study  of  over  1 ,100  single  copy  purchas¬ 
ers  in  a  large  two-paper  market  showed  this  relatively 
upscale  demographic  profile.  Note,  too,  that  the  profile 
changes  somewhat,  depending  on  whether  we  are  talking 
about  purchasers  of  the  weekday  or  the  Sunday  newspa¬ 
per,”  she  said. 

“Advertisers  complain  that  single  copy  buyers  are 
neither  steady  nor  thorough  readers,”  Fielder  continued. 
“So  we  need  promotion  materials  to  drive  home  the  facts; 
single  copy  buyers  read  every  issue  they  buy  and  the 


majority  buy  multiple  issues  each  week. 

“And  we  must  not  forget  to  tell  advertisers  that  as  many 
as  70%  to  80%  of  all  single  copy  buyers  take  their  news¬ 
papers  home  with  them,”  she  said. 

Mumford  said  that  there  are  two  types  of  single  copy 
readers  to  target:  regular  and  occasional. 

“In  short,  regular  single  copy  buyers  are  exactly  the 
sort  of  predictable  customer  that  most  advertisers  want 
(consistent,  loyal,  interested  in  the  news  and  upscale 
demographically).  They  typically  represent  at  least  50%  to 
60%  of  all  single  copy  purchasers  in  a  given  market,”  he 
said. 

Occasional  readers,  however,  are  completely  different. 
Fielder  said,  noting  that  “as  a  group,  they  will  be  difficult 
to  attract  more  frequently  and  hold.” 

Such  occasional  readers  tend  not  to  have  a  strong  inter¬ 
est  in  the  news,  but  rather  look  to  the  newspaper  as  a 
utility.  They  are  interested  in  the  paper  when  there  is 
something  in  it  for  them  —  classified  advertising,  coupons 
and  sports.  They  also  like  capsule  news  summaries  and 
multiple  points  of  entry  into  a  story,  such  as  charts, 
photographs  and  headlines  that  tell  the  story  at  a  glance. 
Fielder  said. 

“Attracting  and  holding  the  occasional  readers  will  be  at 
least  as  much  a  challenge  for  editors  as  it  will  be  for 
circulation  managers,”  Mumford  said.  “Some  research 
suggests  the  need  for  a  paper  or  an  edition  specifically 
designed  for  single  copy  readers  if  that  potentially  lucra¬ 
tive  market  is  to  be  fully  tapped.” 

Citing  an  NAB  study,  Mumford  said  that  while  29%  of 
all  purchasers  were  attracted  by  something  particular  to 
that  day’s  paper,  only  6%  cited  either  a  headline  or  a  news 
story  as  the  attraction.  The  study  concluded  that  special 
sections  are  more  responsible  for  single  copy  purchases 
than  on-the-spot  decisions  based  on  the  front  page, 
although  impulse  buys  are  still  a  factor,  especially  on  big 
news  days. 

“Circulation  managers  and  their  staffs  must  learn  to  sell 
what  Lee  Guittar,  now  of  Hearst  Newspapers,  has  called 
the  ‘moving  marketplace,”’  Fielder  said.  “As  an  NAB 
report  on  single  copy  sales  points  out:  ‘You  must  be  where 
the  people  are  when  they  are  there.  Because  the  traffic  is 
on  the  move  —  commuting  to  and  from  work,  shopping  at 
the  local  store  —  being  in  tune  with  readers’  daily  sched¬ 
ules  is  essential  to  reaching  them.’  And,  no  matter  where 
or  when  the  sale  is  made,  it  is  essential  to  deliver  quality 
service  at  that  point. 

“To  do  that,  we  need  better  ways  to  manage  single  copy 
sales  operations,”  she  continued.  “We  need  to  collect 
draw  and  return  data  at  the  sales  outlet  level.  We  need 
simultaneously  to  build  a  history  file  that  includes  perti¬ 
nent  information  on  what  affected  the  sale  —  the  weather, 
the  headline,  the  promotion.  And  we  need  to  use  that 
information  to  optimize  delivery  routes  for  stocking  and 
restocking,  for  setting  the  draw,  and  managing  returns.” 

Mumford  said  a  final  key  to  single  copy  sales  is  promo¬ 
tion,  and  he  listed  five  areas  (suggested  by  Tom  Holbein  of 
Belden  Associates)  as  the  basis  for  that  promotion:  the 
convenience  associated  with  buying  a  single  copy;  specific 
content  in  today’s  or  tomorrow’s  paper;  timely  content  — 
not  Just  news  stories;  variety  of  content  in  the  daily  or 
Sunday  package;  and  promotions  encouraging  people  to 
indulge  themselves  in  the  reading  habit  again. 

“We  may  also  not  be  promoting  Newspaper  In  Educa¬ 
tion  the  way  we  should,”  he  said.  “Special  supplements 
linked  to  NIE  programs  can  be  enormously  effective  in 
generating  single  copy  sales  .  .  .  and  they  arc  additional 
copies  sold  at  a  relatively  low  cost  per  unit  of  circulation. 

“To  shun  efforts  to  maximize  single  copy  sales  would  be 
shortsighted  in  the  extreme,  and  a  triumph  of  wishes  and 
narrow  interests  over  reality.” 
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Shop  talk 

(Continued  from  page  56) 


to  fly  in  space,”  he  wrote,  “I  think  he 
would  present  us  a  much  more  accu¬ 
rate  and  vivid  picture  of  what  outer 
space  is  like.” 

Not  lost  to  the  aspiring  journalists 
was  the  potential  danger  of  such  an 
assignment. 

“If  the  same  tragedy  should  befall 
me,”  wrote  Ms.  Xu  Yichun,  29,  a 
former  teacher  also  from  Zhejiang 
Province,  “I  would  not  mind  being 
another  Christa  Me  Auliffe .  To  die  in  a 
significant  way  is  much  better  than  to 
live  an  extremely  dull  life.  Human 
beings  should  do  everything  that 
nature  has  provided  the  chance  for.” 

Added  Ms.  Hu  Xiaohung,  also  a 
former  English-language  teacher, 
from  Chengdu  in  Sichuan  Province, 
“A  journalist’s  duty  is  to  explore  new 
frontiers  and  imaginations  for  the 
public  he  serves.  I’d  like  to  represent 
millions  of  us  all  to  take  this  adven¬ 
ture,  to  experience  life  out  in  space 
and  thus  to  lead  our  readers’  eyes 
outward.  It’s  dangerous,  I  know. 
McAuliffe  has  already  sacrificed  her 
life  but  she  didn’t  die  in  vain.” 

Ms.  Xu  also  saw  the  mission  as  an 
opportunity  to  help  women:  “Chin¬ 
ese  women  are  usually  considered  to 
be  inferior  to  the  men.  I  want  to  show 
the  world  that  we  can  do  as  well  as 
men  and  even  better.” 

Bian  Shu,  29,  another  former 
English  teacher  from  Hefei  in  Anhui 
Province,  was  ready  to  use  his  oppor¬ 
tunity  as  an  advocate  for  a  better 
world:  “My  reports  would  probably 
deal  with  global  pollution,  excessive 
cutting  of  wood,  shortage  of  water 
and  famine  in  Africa.”  And  he  would 
send  a  message  to  the  leaders  of  the 
U.S.  and  U.S.S.R.  appealing  for  dis¬ 
armament  of  nuclear  weapons. 

Peace  and  world  understanding 
were  popular  subjects  as  the  students 
contemplated  story  possibilities. 

“The  first  thing  1  would  like  to  do 
would  be  to  write  down  as  vividly  as 
possible  what  I  see  and  experience  in 
outer  space  and  call  for  peaceful  uses 
of  outer  space,”  wrote  Ms.  Zhang 
Xiaoquan,  from  the  coastal  city  of 
Tianjin. 

Ding  Liguo,  22,  also  from  Zhejiang 
Province,  wrote:  “Reporting  from 
outside  earth,  1  would  tell  my  fellow- 
men  what  had  been  beyond  their 
reach  was  now  at  hand.  I  would  tell 
them  that  so  long  as  human  beings  did 
not  kill  each  other,  the  world  would 
never  perish.  I  would  tell  them  that 
the  space  1  describe  in  my  reporting  is 
an  inexhaustible  land  for  man  to 


Several  students  were  less  san¬ 
guine  about  peace  prospects  in  space. 

“If  people  control  space  as  they  do 
the  earth,”  wrote  S.J.  Peng,  23, from 
Anhui  Province,  “I  cannot  help  wor¬ 
rying  that  peaceful  space  will  be  shat¬ 
tered  by  war.” 

Zou  Hanru,  21,  from  Chongqing  in 
Sichuan  Province,  wrote  that  he 
would  welcome  the  trip  into  space 
because  there  would  be  no  crime, 
accidents,  wars  or  disasters.  “And  I 
hope,”  he  continued,  “that  during  my 
second  trip  to  space,  it  will  not  be  to 
cover  a  war.” 

Liu  Shaolin,  29,  also  from  Anhui 
Province,  wrote  of  his  hope  that  the 
world  would  become  more  tolerant  as 
a  result  of  his  stories:  “Through  my 
reports,  people  may  become  aware  of 
the  values  they  have  not  yet  realized. 
And  through  my  exploration  in  space 
they  may  better  understand  one 
another  and  know  better  how  to  sacri¬ 
fice  in  the  interests  of  their  fellow 
human  beings  on  our  globe.” 

Mr.  Wang,  who  works  as  an  intern 
for  Business  Weekly,  published  by 
China  Daily,  saw  the  assignment  the 
way  many  reporters  in  newsrooms 
around  the  globe  might  see  it:  ”...  a 
chance  to  be  free  for  some  time  from 
the  noisy  city  desks  and  sharp  words 
uttered  by  irate  editors.” 


Letters 
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never  made  such  statements  to  Ms. 
Gersh.  Moreover,  1  have  never  advo¬ 
cated  that  position  in  my  editorial 
writing  and  do  not  believe  that  it 
would  be  a  good  idea. 

I  do  support  the  designation  of  the 
Upper  Delaware  as  a  part  of  the 
national  Wild  &  Scenic  River  System, 
and  have  consistently  backed  the  use 
of  local  zoning  and  other  land-use 
measures  in  an  effort  to  avoid  the  use 
of  condemnation  by  the  NPS. 

Public  law  95-625  calls  for  protec¬ 
tion  of  the  river  and  its  environs 
through  a  unique  federal  partnership 
between  the  NPS  and  local  govern¬ 
ments.  Virtually  all  of  the  valley  is  to 
remain  in  private  ownership.  I  have 
never  advocated  otherwise. 

Glen  Pontier 

(Pontier  is  editor  of  the  River 
Reporter  in  Narrowsburg,  N.Y.) 

Texas  daily  gives 
energy  updates 

The  Houston  Post  has  teamed  up 
with  radio  station  KTRH-am  to  give 
energy  updates  Monday  through  Fri¬ 
day  beginning  at  6:45  a.m. 


Murdoch 

(Continued  from  page  17) 


larly  over  his  having  shed  his  native- 
Australian  citizenship  to  become  an 
American  citizen.  Murdoch  changed 
nationalities  in  order  to  own  televi¬ 
sion  properties  in  the  U.S. 

The  Trade  Practices  Commission, 
charged  with  enforcing  Australia’s 
anti-monopoly  laws,  said  it  intends  to 
review  the  proposed  acquisition,  and 
“The  big  concern  is  that  it  will 
make  an  American  citizen  more  pow¬ 
erful  in  Australia  than  the  editor  of 
Pravda  is  in  the  Soviet  Union,”  com¬ 
mented  Chris  Warren,  acting  federal 
secretary  of  the  Australian  Journal¬ 
ists  Association.” 

The  Australian  Financial  Review, 
which  is  owned  by  the  Fairfax  group, 
said  in  a  front-page  editorial,  “The 
Australian  Labor  Government 
appears  to  be  encouraging  the 
acquisition  of  a  near  monopoly  of  the 
popular  press  by  an  American  citizen 
who  has  a  history  of  using  his  news¬ 
papers  to  manipulate  politics  as  it 
suits  him.” 

Study  finds  voters 
rely  on  newspapers 

A  study  by  the  Oklahoma  Press 
Association  found  that  58.5%  of 
respondents  said  they  rely  on  news¬ 
papers  for  political  information. 
Radio  was  the  choice  of  only  4.3%  of 
the  respondents,  and  television  was 
mentioned  by  22.6%,  with  newspa¬ 
pers  remaining  the  number  one  choice 
in  both  metro  and  non-metro  areas. 

In  Oklahoma  City,  56%  of  the  regis¬ 
tered  Republicans  chose  newspapers 
as  their  primary  choice  of  informa¬ 
tion,  while  52%  of  the  registered 
Democrats  gave  similar  answers.  In 
Tulsa,  70%  of  the  Republicans  chose 
newspapers  first,  56%  of  the  Demo¬ 
crats. 

In  the  rural  area.  Democrats  relied 
more  heavily  on  newspapers  as  their 
source  for  political  information,  as 
59%  of  the  rural-area  Democrats  said 
they  chose  newspapers,  52%  of  the 
Republicans. 


Frankel 

(Continued  from  page  33) 


managing  editor  of  the  Norfolk  Vir¬ 
ginian-Pilot  and  returned  to  the 
Times  in  1984  as  assistant  editor  on 
the  national  desk.  He  became  deputy 
editor  of  the  Week  in  Review  in  Sep¬ 
tember  1985. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


ANIMALS 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTH  LI  NGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


MORE  THAN  60  million  Single  adults 
in  America  NEED  “Singles  Hotline",  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
single  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114(617)  227-7971, 


GENERAL 


“THIS  DAY  IN  BEATLES  HISTORY," 
and  “This  Week  In  Beatles  History," 
Free  samples.  JE  Communications,  PO 
Box  8631,  New  Haven,  CT  06531. 


MONEY  MATTERS:  entertaining  invest¬ 
ment  column  for  family/suburban  news¬ 
papers  and  other  publications.  Informa¬ 
tive  advice  from  a  25  year  veteran 
stockbroker,  syndicated  columnist  who 
writes  about  real  everyday  investment 
consulting  experiences.  600-1000 
word  weekly,  bi-weekly,  monthly 
columns.  Now  in  third  year.  Call  Bob 
Engel  today  for  rates  and  free  samples 
of  the  feature  that  makes  investing  fun. 
(202)  861-9700  or  (703)  525-7164. 


“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  Le'^an, 
1802  S  13th,  Temple,  TX  76501. 


SYNDICATED  WEEKLY  COLUMN  of  top 
Canadian  news  in  concise,  lively 
style.  Box  1606,  Editor  &  Publisher. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PUZZLES 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


ASTROLOGY 


COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q  &  A  test  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 


REAL  ESTATE 


“HOUSE  CALLS''-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr,,  Rochester,  NY 
14620.  (716)  473-4973. 


HEALTH 


“HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able,  700  word,  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 

H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654, 


“SENIOR  CLINIC"  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response,"  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ANNOUNCEMENTS 


ANNOUNCEMENTS  1  ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25  MAKE  HUNDREDS,  Clipping  news- 
each.  Rush  stamped  envelope:  Kelley-  papef  'fsms.  Rush  stamped  envelope: 
1.  Drawer  389,  Clanton,  AL  35045.  Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonaule  prices.  James  W.  Hall,  Jr,, 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702,  (617)  644-5772. 
No  obligation.  Confidential  services. 


BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


NEW  ADDRESS-Relocating  December 

1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N,  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
TO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86.  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


LOUISIANA  90-year-old  paid  weekly 
with  17,000-circulation  twice-weekly 
shopper.  $450,000.  Asking  $125,000 
down  with  owner  financing  available  to 
qualified  buyer.  Jim  Hall  Media  Ser¬ 
vices,  Inc.,  PO  Box  1088,  Troy,  AL 
36081  (205)  566-7198. 


THE  FAMILY  OWNED  WEEKLY  NEWS¬ 
PAPER  IS  ALIVE  AND  WELL!  YOU 
CAN  OWN  YOUR  OWN  NEWSPAPER 
AND  MAKE  A  GOOD  LIVING. 

COLORADO— 

This  county-seat  weekly  is  near  the  ski 
areas  and  is  grossing  over  $140,000. 
Priced  at  $110M  with  $25M  down. 
Weekly  locate  in  recreation  area.  Has 
“desk-top  publishing"  in  place. 
$30,000  down  and  terms. 

You  can  buy  this  county-seat  weekly  for 
just  $65M  (including  real  estate). 
Grossing  $85M  without  advertising 
sales  effort. 

SOUTH  DAKOTA— 

Two-paper  operation  grossing  in  excess 
of  $i80M.  Priced  at  $165M  with  real 
estate.  Has  history  of  profit. 

IOWA— 

This  weekly  operation  grosses  over 
$150M.  Good  diversified  economy  in 
northwest  part  of  state.  Priced  at  $145 
(including  two  buildings). 

NEBRASKA— 

County-seat  weekly  that  has  no  compet¬ 
ition  and  a  solid,  isolated  market. 
Priced  at  $120M  including  real  estate. 
$25M  down  and  8%  on  balance. 
HICKS  MEDIA  SERVICE 
31  N.  Wyoming  Avenue 
Buffalo,  WY  82834 
(307)  684-5750 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 
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NEWSPAPERS  FOR  SALE 

FELLOWSHIPS 

ARE  YOU  INTERESTED  in  being  a  50% 
partner  of  a  28  year-old  tri-weekly 
publication  in  South  Florida?  Box 
1567,  Editor  &  Publisher. 

CLASSIC  FLORIDA  WEEKLY,  4,000 
paid,  second  class,  city  legals,  no 
competition.  At  $225,000  gross  is 
break  even.  Needs  new  hands.  Priced 
well  below  gross  for  quick  sale.  Write  W. 

&  Assoc.,  8  LaGorce  Circle,  Miami 
Beach,  FL  33141.  (305)  866-2459. 

LEGAL  WEEKLY  NEWSPAPER,  2nd 
class-legal,  only  paper  in  city  of 
10,000.  Warm  climate.  $10,000  cash. 
Send  replies  to  PO  Box  2826,  McAllen, 

TX  78501. 

Two  underdeveloped  Texas  weeklies, 
same  suburban  area,  currently  compet¬ 
ing.  Both  available  for  only  $77K  initial 
investment. 

Central  Texas  weekly,  asking  $70K. 
Owner  financing.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 

SHARFMAN  FELLOWSHIP 
PROGRAM 

This  program  at  Brandeis  University 
allows  journalists  an  opportunity  to 
receive  training  in  economics.  A  fellow 
will  spend  a  semester  at  Brandeis  and 
participate  in  an  individually  designed 
program  drawing  on  courses  from  the 
Department  of  Economics  and  the 
Lemberg  Program  in  International 
Economics  and  Finance. 

A  fellowship  will  provide  the  following: 
full  tuition,  a  monetary  stipend  of 
$4,510,  and  a  room  and  board  allow¬ 
ance  of  $2,860. 

Applicants  should  be  actively  engaged 
in  a  career  in  journalism.  They  may 
request  an  application  form  from  the 
Academic  Administrator,  Department  of 
Economics  Brandeis  University,  Walth¬ 
am,  MA  02254.  (617)  736-2240. 

Applications  should  be  received  by 
March  6,  1986. 

RESEARCH 

WESTERN  NEVADA  newspaper  comp¬ 
any  1986  gross  $900,000  plus. 
Includes  county  seat  daily  with  4,200 
paid  circulation;  38,000  circulation 
(11  counties)  TMC;  and  local  shopper. 
Well  equipped  pressroom,  newsroom 
and  bookkeeping  departments.  Send 
inquiries  to  Network,  Inc.,  PO  Box 
1297,  Fallon,  NV  89406. 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glicne  (904)  338-1783. 

Western  weekly  group  with  gross 
income  in  excess  of  $1.5  million.  1986 
cash  flow  over  $430M.  Operations 
centralized  and  well  equipped. 

HICKS  MEDIA  SERVICE 

31  N.  Wyoming  Avenue 

Buffalo,  WY  82834 
(307)  684-5750 

INDUSTRY 

SERVICES 

NEWSPAPERS  WANTED 

CANADIAN  NEWSPAPER  GROUP  (21 
publications)  is  seeking  to  purchase 
smaller  U.S.  daily  newspapers  (to 
25,000  circulation).  Write  or  telephone 
Arthur  E.  Weeks,  Sterling  Newspapers 
Limited,  2nd  Floor,  1827  West  5th 
Ave.,  Vancouver,  B.C.  V6J  1P5 
(604)  732-4443. 

CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  services,  (516)  588-2735. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

YOU  WILL  BE  PROUD 

TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  “putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 

MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 

PUBUCATIONS  FOR  SALE 

HIGH  QUALITY  established  magazine 
upscale  readership  in  beautiful  Monta¬ 
na.  Most  material^data  in  place.  Poten- 
tial  gross  $200,000  annually. 
Statewide-regional-national  linkages. 
$50,000  firm.  Box  3133,  Butte,  MT 
59701. 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 

WOODS  NEWCOMB,  INC. 

The  Marketing  Approach 

High  productivity,  low  charge 
backs  professional  telephone 
sales,  low  cost  with  impeccable 
references. 

(901)  761-1692 

SMALL  MOUNTAIN  quarterly  maga¬ 
zine.  Growth  potential.  Call  (704) 
586-8630  or  write  Box  2017,  Cullow- 
hee,  NC  28723. 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPUES 

CONSULTANTS 

COMPUTER  SOFTWARE 

CLASSIFIED  SPECIALISTS 

More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer.  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50.000-1-  $65,758 -r 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 

JMB  MEDIA  SERVICES 

Bob  Tartaglione,  (904)  338-1783 

EQUIPMENT 

&  SUPPLIES 

CAMERA  &  DARKROOM 

INCREASE  4  COLOR  IMPACT 

COMPUTERS 

MAKE  COLOR  PRINTS 

TO  SIZE  IN  6  MINUTES 

COMPLETE  EDITORIAL  and/or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals;  14  Harris  Compuedit 
terminals;  4  Harris  single  sided  Micro¬ 
store,  plus  parts  and  cables.  Buy 
complete  working  system  for  $39,000, 
or  buy  it  by  the  piece.  Contact  Bob 
Gemske,  Housatonic  Valley  Publishing 
Co..  New  Milford,  CT  06776,  Tel. 

(203)  354-2261. 

GANG  SEPERATE  FULL  PAGE 

COST  &  TIME  EFFECTIVE 

Full  On-Site  Training 
lyr.  "No-Hassle”  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 

HASTECH  HS  42  and  HS  45  publishing 
system.  15  terminals,  2  CDC  Hawk 
Drives.  Can  be  seen  in  operation  daily. 
Will  sell  separately.  Carteret  County 
News-Times,  Morehead  City,  NC.  Call 
(919)  762-7081,  ask  for  Vernon 
Thompson. 

CHEMCO  NEWS  PAGER  II  w/Darkroom. 
Alan  Squeeze  lens,  10  years  old,  excell- 
lent  condition.  $8,000.  -  Call  (202) 
334-5171  /  Andy  Hentman. 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

E&P  CLASSIFIEDS 

The  Industry’s  Marketplace 

HOLIDAYS  ARE  NEAR 

We  at  Editor  &  Publisher,  as  always,  are  very 
happy  to  have  your  ads  and  present  them  to  the 
groat  newspaper  industry  audience. 

But  due  to  the  the  HOLIDAYS,  two  deadline 
changes  are  necessary. 

For  the  December  27  issue,  the  deadline  is: 
Friday,  December  19th 
2:00  pm 

For  the  January  3  issue,  the  deadline  is: 

Friday,  December  26th 
2:00  pm 


MAGAZINES  FOR  SALE 


REGIONAL  MONTHLY  MAGAZINE,  2nd 
Class,  $65,000.  Priced  under  gross. 
Send  replies  to  PO  Box  2826,  McAllen, 
TX  78501. 


EDITORIAL  SERVICES 


GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 


Our  office  will  be  closed  all  day  on 
December  25  and  December  31 

HAPPY  HOLIDAYS 
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EQUIPMENT  &  SUPPLIES 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


CHESHIRE  C  base;  great  for  newspap¬ 
ers,  etc.,  bargain.  Curtis  (703) 
521-1089. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


MULLER  227E  3  into  1  inserter.  Very 
nice  condition  includes  spare  parts. 
Can  be  seen  in  production.  Call  George 
or  Jimmy  Kentucky  New  Era,  PO  Box 
729,  Hopkinsville,  KY  42240.  (502) 
886-4444. 


•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT:  (713)  468-5827. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


STOBB  PB  horizontal  stacker  and  bun- 
dler  up  to  26”  copy,  Baldwin  stacko- 
veyor,  3  Signode  plastic  strapping 
machines.  Call  Demco  Equipment 
(212)  769-2880. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104's,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
1 5  HOPPERS  AND  1 1-48  with  1 1 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOU.l  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPUGRAPHIC  IV  HR,  bargain. 
Harris  TXT  system,  make  offer. 
COMPUGRAPHIC  ACM  9000,  fonts, 
keyboards,  chips,  parts.  Curtis 
(703)  521-1089. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  if  you’re  a 
publisher  with  surplus  equipment  on  your  hands)  E&P 
Classified^  are  your  best  bet  to  make  (or  save)  some 
easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  JR.  excellent  condi¬ 
tion  spare  parts/pulley  kit.  Vast  variety 
of  type  fonts.  First  $1400  takes  it.  Call 
Gus  (916)  448-2235. 


COMPUGRAPHIC  &  HASTECH 
Front  End  Systems,  Parts  &  Service. 
UTS,  1210,  HS45,  HS42,  4/Sights, 
Drives  and  Controllers,  Cables,  Termi¬ 
nals,  4Ks,  I/As,  Spare  Parts  Kits  for 
UTS  through  HS58  and  much  more! 

All  Parts  &  Systems  warranteed.  If 
you're  not  on  our  mailing  list  -  you 
should  be.  Call  DECNEWS,  Inc.,  (209) 
383-1974. 


ADVANTAGE  III,  $8,750; 
TRENDSETTER  88  HR,  $3,250; 

MDT  350's  available,  $1,100  each  for 
3  or  more; 

$1,250  separate. 

BOB  WEBER  (216)  831-0480. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
C(j  parts  available.  Call  GRAPH-X  INC. 
(215)439-1942  Telex  846239 


COMPUGRAPHIC  EQUIPMENT 
One  Unified  Composer 
Two  Unisetters  (one  w/DEK) 

Two  7200's 
Two  MDT’s 

All  Equipment  in  good  working  order. 
Call  (601)  837-3777. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

“Sell  for  the  most” 
(216)  562-5000 


GIMBELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sale.  Sale  price  is  $55,000  and  in¬ 
cludes  MCS  8400  HS  with  65  fonts,  3 
MCS-lO's,  2  MCS-5’s,  7  MCS-4’s, 
Previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  than  2  years  old  For  details  call 
Gary  (716)  385-3027. 


MCS  100/8400  with  250  LPM,  768K, 
2  Term.,  5  Meg  Drive,  AP  Wire  Opt., 
Power  Page,  2  yrs.,  $26,150; 

MCS  8400  Typesetter  only,  $11,500. 
BOB  WEBER  (216)  831-(5480. 


MERGENTHALER  101  laser  typesetter 
2  years  old.  Serial  No.  290  sold  new  for 
$19,950  plus  $3,000  25  font  type 
package  and  MC  96  OLI  interface  for 
$2,995.  Purchase  the  entire  package 
for  $15,000.  Under  service  contract 
and  works.  (318)  893-4223  ask  tor 
.Jack  Spence  or  write  Meridional,  PO 
Box  400,  Abbeville,  LA  70510. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESEHING 


EQUIPMENT  &  SUPPUES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catologue 
tailored  to  your  needs.  Oyer  1,000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


VIDEOSETTER  UNIVERSAL.  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


Editor  &  Publisher 
Classified 
Advertising 


GOSS  SUBURBAN  units,  Goss 
Community  units,  Goss  SC  and  Subur¬ 
ban  folders,  Goss  Suburban,  Communi- 
^  and  Urbanite  roll  stands,  104  Count- 
(3-Veyor,  rewinders,  press  parts,  press 
rebuliding,  press  moving  and  erecting, 
55  gallon  Lincoln  ink  pump,  50  horse¬ 
power  drive  with  controller.  DM  Indus¬ 
try,  Ltd.  (312)  968-1680  ask  for  Jerry. 


U  ADDIC 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22y4" 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5 

JF  25  folder  (1981)  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

7EC  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5,  1987. 
Call  (413)  532-7091  ask  for  John. 


HEATSET  845,  8  UNIT  HARRIS  -  22 
3/4  X  36  DUDLEX  OPERATION,  RE¬ 
BUILT  Feb.  1986,  4  MEG  PASTERS, 
CARY  IMPRINTER,  TEC  DRYERS, 
AVAILABLE  Jan.  1st.  l-(800) 
932-7737. 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  V15A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK.  CT  06770 
(203)  723-0928  Telex  140186 


Goss,  Metroliner.  22”,  6  units.  3  decks 
Metro,  22  3/4",  4  units.  1  deck 
Metro  23  9/16”,  9  units,  4  decks 
Urbanite,  22”.  6  units 
Urbanite,  9  units,  1970-72 
Urbanite  10  units,  1977-82 
Suburban  1500,  6  units.  1975 
Suburban  1500,  4  units,  4  MEGS 
Super  Suburban,  4  units, 
35,000  IPH 

Creusot  Loire  Gazette.  4  units, 
1983  SC.  6  units  1971 
Community,  6  units.  1969-77 
Community.  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 

845,  10  units,  2  folders,  splicers 
V15A,  4  units,  JF7,  1972 
VI 5A,  4  units,  JF4,  1980 
King.  Color,  6  units.  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents.  "as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling.  IL  60090 
(312)459-9700  Tlx  206766 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II.  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package.  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4” 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 
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To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember— in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press. 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


WANTED  TO  BUY 


WANTED  TO  BUY 

One  Muirhead  Drum  Pagefax 
Transmitter  type  K660  (without 
Data  Compressor)  for  film  size 
17”  X  24”.  Must  be  in  good 
operating  condition.  Reply  Box 
1577,  Editor  &  Publisher. 

HELP 

WANTED 

_ ACADEMIC _ 

ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  tor 
Radio  and  Television,  Advertising, 
Public  Relations,  Magazine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 

JOURNALISM;  Executive  Director  of 
the  Mississipi  Scholastic  Press  Associa¬ 
tion  and  Assistant  Professor  of  Journal¬ 
ism  (deadline  extended).  To  administer 
high  school  press  association  and  teach 
journalism  classes.  Ph.D.  degree  and 
significant  print  media  experience 
required  Deadline  for  applications 
February  1,  1987.  Starting  date  August 
1987.  Send  applications  to  Head 
Search  Committee,  Journalism  Depart¬ 
ment,  University  of  Mississippi,  Univer¬ 
sity,  MS  38677.  Equal  Opportunity 
Employer. 

TEACHING  ASSISTANTSHIPS 
will  be  available  for  experienced 
journalists  to  pursue  graduate 
study  beginning  in  Aug^ust  1987. 
Please  contact  the  Graduate 
Coordinator,  Department  of 
Journalism,  University  of  Alaba¬ 
ma,  PO  Box  1482,  Tuscaloosa, 
AL  35487-1482. 


HELP  WANTED 

_ ACADEMIC _ 

TEXAS  A&M  UNIVERSITY  Department 
of  Journalism  has  six  tenure-track  facul¬ 
ty  positions  available  because  of  retire¬ 
ments  and  upgrading  to  tenure-track 
positions.  Successful  applicants  should 
have  expertise  in  one  or  more  of  these 
areas:  advertising,  agricultural  journal¬ 
ism,  broadcast  news,  magazine  journal¬ 
ism,  newspaper  journalism  and  public 
relations. 

Rank  and  salary  competitive  depending 
on  qualifications  and  experience. 

Ph.D.  preferred.  Master’s  degree 
required.  Strong  professional  experi¬ 
ence  desired.  Starting  date  is  Septem¬ 
ber  1,  1987.  Deadline  for  applications 
is  January  15,  1987.  Texas  A&M  Uni¬ 
versity  is  an  equal  opportunity,  affirma¬ 
tive  action  employer.  Minorities  are 
especially  encouraged  to  apply.  Send 
your  vita  and  names,  addresses  and 
telephone  numbers  of  three  references 
to  Assoc.  Prof.  Howard  Eilers,  Depart¬ 
ment  of  Journalism,  Texas  A&M  Univer¬ 
sity,  College  Station,  TX  77843-4111. 

THE  MICHIGAN  STATE  UNIVERSITY 
School  of  Journalism  seeks  applications 
for  director  of  its  Capital  News  Service, 
an  advanced  reporting  course  that  pro¬ 
vides  news  from  the  state  capital  to 
newspapers,  news  magazines  and  radio 
stations.  This  is  a  tenure-stream  posi¬ 
tion,  beginning  September  1987. 

Ph.D.  and  professional  media  experi¬ 
ence  in  state  government  required. 
Responsibilities:  teaching,  research, 
public  service  and/or  internship  and  job 
placement.  Salary  and  benefits  compe¬ 
titive  with  other  accredited  journalism 
programs.  Deadline:  Jan  15,  1987. 
Credentials  to  Prof.  Boyd  Miller,  Search 
Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lans¬ 
ing,  Ml  48824-1212.  MSU  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 

PRACTICING  JOURNALIST  eligible  for 
leave  sought  for  full  time,  9  month 
appointment  to  teach  basic  writing  and 
editing  courses.  B.A.  and  substantial 
newspaper  experience  required. 
Courses  to  be  taught:  newswriting,  copy 
editing,  and  feature  writing,  as  appro¬ 
priate.  Appointment  to  run  15  August 
1987  to  15  May  1988;  salary  negoti¬ 
able,  depending  on  experience.  Our 
undergraduate  journalism  program  is  an 
emphasis  within  the  traditional  English 
major;  it  requires  courses  in  American 
and  British  literature  as  well  as  those 
specifically  preparing  students  for 
careers  as  journalists.  To  apply,  send 
letter  of  application,  resume,  and  3 
professional  references,  to  Barry 
Chabot,  Department  of  English,  Miami 
University,  Oxford,  OH  45056.  Applica¬ 
tion  deadline:  30  January  1987.  EO/AA 
Employer. 

ACADEMIC-Tenure  track  faculty 
position  at  assistant  professor  rank 
beginning  August  24, 1987.  Candi¬ 
dates  with  the  earned  doctorate 
are  preferred,  but  will  consider 
master's  degree  and  significant 
professional  experience.  Applic¬ 
ants  should  be  able  to  teach  two  of 
the  following:  campaigns,  media 
planning,  copywriting  or  public 
relations. 

DEADLINE:  Vita  and  three  refer¬ 
ences  must  be  postmarked  no 
later  than  January  15,  1987.  Send 
to  Bill  England,  Department  of 
Journalism  and  Mass  Communica¬ 
tions,  Box  3J,  New  Mexico  State 
University,  Las  Cruces,  NM  88003. 
SALARY:  Commensurate  with 
experience  and  qualifications. 
Group  medical  and  hospitaliza¬ 
tion  insurance;  state  educational 
retirement.  NMSU  is  an  AA/EEO. 


HELP  WANTED 

_ ACADEMIC _ 

ARIZONA  STATE  UNIVERSITY  seeks  a 
Director  for  the  Walter  Cronkite  School 
of  Journalism  and  Telecommunication. 
Appointment  is  effective  July  1,1987. 
Nominees  and  applicants  for  the  posi¬ 
tion  should  possess  the  following: 
Academic  achievement  at  the  doctoral 
level  is  desired;  a  master’s  degree  is 
acceptable  wih  exceptional  professional 
background;  a  record  of  professional 
achievement  which  reflects  the  highest 
standard  of  excellence;  a  nationally 
recognized  scholar  with  proven  track 
record  in  research  and  publication; 
previous  university  experience;  superior 
interpersonal,  analytic,  oral  and  written 
communication  skills.  (Significant 
national  media  achievement  may  be 
considered  in  lieu  of  university  teaching 
and  a  record  of  significant  academic 
research.)  the  Director  will  be  in  charge 
of  operations  of  the  School  nd  its  13 
full-time  faculty  and  approximately  20 
part-time  faculty  and  its  1200  stu¬ 
dents.  The  Director  will  fill  the  position 
of  Executive  Director  of  the  Walter 
Cronkite  Endowment,  a  fund-raising 
organization  to  assist  the  School  in 
achieving  excellence  through  new  prog¬ 
rams.  The  Director  will  be  expected  to 
develop  and  maintain  solid  relation¬ 
ships  with  the  professions  represented 
by  the  School’s  disciplines  of  journal¬ 
ism  and  broadcasting.  Send  resume 
and  references  to  Cr.  Joe  W.  Milner, 
Chair,  Search  Committee,  School  of 
Journalism  and  Telecommunication, 
Arizona  State  University,  Tempe,  AZ 
85287.  Deadline  for  applications  is 
January  30,  1987.  Arizona  State 
University  is  an  Equal  Opportunity/ 
Affirmative  Action  employer. 

FACULTY  POSITION  open  Aug.  16, 
1987.  Tenure  track.  Teach  mainly  in 
accredited  news-editorial  sequence. 
Several  years  recent,  relevant  media 
experience.  Ph.D.  or  near  preferred; 
masters  required.  Salary  competitive. 
Equal  opportunity  employer.  Contact 
Search  Coimmittee  (87-1),  School  of 
Communication,  University  of  North 
Dakota,  Box  8118,  University  Station, 
Grand  Forks,  ND  58202.  First  consider¬ 
ation  will  be  given  to  applications 
received  by  January  15,  1987. 

FULL-TIME  FACULTY  member  appoint¬ 
ment  September  1,  1987,  to  teach 
basic  courses  in  news-editorial  and  a 
specialty  area  such  as:  public  relations, 
broadcasting,  advertising,  magazine. 
Course  load:  12  credits  per  semester, 
plus  advising.  Program,  entering  its 
40th  year,  has  300  majors  and  strong 
ties  with  alumni  and  media  profession¬ 
als.  Students  take  25%  of  their  courses 
in  mass  communication,  the  remainder 
in  a  strong  liberal  arts  program.  Tenure- 
track  appointment;  level  and  salary 
consistent  with  qualifications.  Profes¬ 
sional  experience  and  Master’s  degree 
required;  Ph.D.  or  A.B.D.  preferred. 
The  university,  with  Franciscan  origins, 
is  located  in  southwestern  New  York 
State  near  Clean,  75  miles  south  of 
Buffalo.  Letters  stating  interest,  with 
vita,  should  be  received  by  Feb.  15, 
1987.  Address  tO:  Dr.  Mary  A.  Hamil¬ 
ton,  Head,  Department  of  Mass 
Communication,  St.  Bonaventure 
University,  St.  Bonaventure,  NY 
14778. 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  D.C. 
seeks  graduate  assistants  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master’s  degree  in  Journalism 
and  Public  Affairs.  This  10-month  full¬ 
time  program  begins  in  September.  Pro¬ 
gram  includes  Washington  internships 
and  a  faculty  with  top  professional 
credentials.  For  more  information  write 
to  School  of  Communication,  Graduate 
Journalism  Committee-E,  The  American 
University,  4400  Massachusetts  Ave., 
20016,  An  Equal  Opportunity  and  Affir¬ 
mative  Action  Employer. 


HELP  WANTED 


ACADEMIC 


The  University  of  Southern  Mississippi 
Department  of  Journalism  in  the  School 
of  Communication  has  3  full-time, 
tenure-track,  9-month  openings  begin¬ 
ning  August  1987.  Two  are  now  filled 
as  one-year  instructorships.  The  third  is 
new.  Each  position  will  require  teaching 
in  the  graduate  and  undergraduate 
areas,  conducting  research  and 
performing  professional  service.  Ph.D.s 
are  preferred  but  ABDs  will  be  consid¬ 
ered.  Applicants  with  strong  profession¬ 
al  and  teaching  experience  are  encour¬ 
aged  to  apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  competitive  nationally. 
Prime  teaching  areas  in  this  ACEJMC- 
accredited  program  will  be  media  plan¬ 
ning,  research,  graphics.  May  teach 
courses  in  related  areas. 

PUBLIC  RELATIONS:  Assistant  rank. 
Salary  competitive.  Prime  teaching 
areas  include  campaigns,  print  publica¬ 
tion  and  graphics.  May  teach  related 
writing  skills  courses. 
NEWS/EDITORIAL-NEWSPAPER 
ADVISEMENT;  Assistant  rank.  Salary 
competitive.  Prime  teaching  areas 
include  news  writing,  reporting,  copy 
editing,  publication  design.  Will  advise 
twice-weekly  broadsheet,  campus 
publication  produced  in  the 
Department. 

To  apply  send  a  letter,  vita  and  support¬ 
ing  materials  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references,  to  Dennis  R.  Jones,  Chair¬ 
man,  Department  of  Journalism,  South¬ 
ern  Station  Box  5121,  University  of 
Southern  Mississippi,  Hattiesburg,  MS 
39406-5121. 

The  Personnel  Committee  will  begin 
reviewing  applications  January  31, 
1987,  and  continue  until  positions  are 
filled.  The  University  of  Southern 
Mississippi  is  an  affirmative  action/ 
equal  opportunity  employer  and  actively 
encourages  applications  from  minori¬ 
ties  and  women. 


ADMINISTRATIVE 


PUBLISHER 

Growing  weekly  has  a  great  start.  Needs 
proven  leader  to  carry  the  torch.  Send 
resume  including  salary  history  to  Box 
1594,  Editor  &  Publisher. 


ASSOCIATE  PUBLISER-MAGAZINES 
past  growing,  solid,  professional 
publisher  seeks  experienced  pro  to  lead 
five  health  care  publications.  Reloca¬ 
tion  to  Southwest  with  outstanding 
growth  prospects.  Send  resume  to  Box 
1570,  Editor  &  Publisher. 


CONTROLLER 

FNCO  Corp.,  a  multi-location  weekly 
newspaper/shopper  organization,  and 
Minnesota  Suburban  Newspapers,  Inc. 
(MSN),  a  250,000  plus  circulation 
commmunity  newspaper  is  seeking  a 
Controller  to  serve  in  the  dual  capacity 
of  Corporate  Controller  and  MSN  Con¬ 
troller.  Corporate  responsibility  will 
include  management  of  the  Company 
accounting  functions,  consolidations, 
financial  reporting  and  analysis  of  oper¬ 
ations  financial  results.  As  MSN  (Con¬ 
troller,  will  be  responsible  for  all 
accounting,  credit,  MIS,  and  purchas¬ 
ing  functions,  assembly  and  monitoring 
of  budget,  and  analyzing  financial 
results.  The  individual  will  be  a  key 
member  of  the  senior  managements 
group.  Previous  experience  in  an  oper¬ 
ating  firm  (newspaper  industry  experi¬ 
ence  a  plus)  and  micro  computer  exper¬ 
ience  preferred.  If  you  have  sound  busi¬ 
ness  judgment  and  are  looking  for  a 
challenging  position,  send  resume  to: 
Box  MMN  11,  Minnesota  Suburban 
Newspapers,  7401  Bush  Lake  Rd., 
Edina,  MN  55435. 
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HELP  WANTED 

HELP  WANTED 

ADVERTISING 

ADVERTISING 

ADVERTISING  DIRECTOR 


We’re  looking  for  that  special  persou-someone  with 
the  right  combination  of  aggressiveness,  creativity, 
enthusiasm,  business  savvy,  analytical  know-how 
and  publications  advertising  experience  to  lead  our 
advertising  department.  We’re  an  East  Coast  publica¬ 
tion  in  an  extremely  competitive  bilingual  market. 
Fluency  and/or  comprehension  of  Spanish  helpful. 
Establish  and  meet  revenue  and  linage  goals  and  we’ll 
provide  an  opportunity  to  shine,  pay  for  performance 
along  with  excellent  benefits. 

Send  your  resume  and  cover  letter  stating  salary 
requirements  to  Box  1580,  Editor  &  Publisher.  EOE. 


HELP  WANTED 


ADMINISTRATIVE 


RECRUITMENT/PLACEMENT 

DIRECTOR 

Non-profit,  California-based  corpora¬ 
tion  specializing  in  journalism  training 
programs  for  minorities  seeks  an  ag¬ 
gressive  individual  with  at  least  5  years 
experience  as  a  newspaper  reporter  and/ 
or  a  recruiter  for  a  daily  newspaper  or 
journalism  organization.  Personnel 
experience  would  be  an  advantage. 
Successful  applicant  must  be  willing  to 
relocate,  travel  extensively  throughout 
the  United  States  recruiting  applicants 
for  our  programs  and  meeting  with 
editors.  This  job  is  demanding  and 
requires  that  the  person  who  fills  it 
maintain  a  professional  attitude  at  all 
times  and  be  able  to  communicate  well 
verbally,  in  writing  and  work  effectively 
under  deadline  pressure.  We  are  looking 
for  a  self-starter  who  can  initiate  pro¬ 
jects,  work  independently  and  produce 
results.  Relocation  expenses  will  be 
paid.  We  offer  a  complete  benefits 
package.  Salary  range:  $29,000  to 
$35,000.  Please  send  resumes  by  Jan. 
9  tO; 

Vice  President/Administration 
The  Institute  for  Journalism  Education 
B  28  North  Gate  Hall 
University  of  California 
Berkeley,  CA  94720 


_ ADVERTISING _ 

ADVERTISING  SALES 
The  San  Jose  Mercury  News  is  expand¬ 
ing  the  outside  sales  staff  in  retail 
advertising.  We  need  people  with  4-6 
years  experience  in  outside  advertising 
sales  to  open  up  new  accounts  in  sever¬ 
al  categories  both  full  run  and  zone. 
These  jobs  all  offer  excellent  total 
compensation  tied  directly  to  sales 
success.  You  will  also  receive  excellent 
fringe  benefits  and  the  opportunity  to 
work  for  a  Knight-Ridder  newspaper  50 
miles  from  San  Francisco.  To  apply  call 
Lou  Alexander  (408)  920-5622  or  send 
your  resume  to  the  Mercury  News,  750 
Ridder  Park  Dr.,  San  Jose,  CA  95190. 


CLASSIFIED  ADVERTISING  MANAGER 
The  Greensboro  News  &  Record,  serving 
North  Carolina  Triad  area,  has  an  oppor¬ 
tunity  for  an  experienced  newspaper 
manager.  This  position  reports  to  the 
vicepresident  and  director  of  marketing 
and  is  responsible  for  developing  and 
managing  a  sales  department  that 
reaches  linage,  ad  count  and  revenue 
goals.  Excellent  compensation  and 
benefit  package.  Please  send  resume  to 
Personnel  Department,  Greensboro 
News  &  Record,  PO  Box  20848, 
Greensboro,  NC  27420-0848.  EOE. 


ADVERTISING  SALES 
Here  is  an  excellent  opportunity  for  a 
qualified,  energetic  person  who  is  will¬ 
ing  to  work  for  an  excellent  return.  Must 
have  good  sales  ability,  be  self  moti¬ 
vated,  reliable  and  willing  to  take  on 
responsibility.  Layout  skills  helpful. 
Possibility  for  advancement  into 
management  with  nationwide  company 
having  many  regional  offices.  Excellent 
income  and  benefits.  Please  send  letter 
and  resume  to  Box  1579,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Fresno  Bee,  central  California’s 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday, 
needs  a  retail  adertising  manager.  Ideal 
candidate  will  be  engergetic,  creative 
and  analytical  with  minimum  5  years 
experience  in  newspaper  advertising 
sales  and  3  years  minimum  in  advertis¬ 
ing  management  in  a  metro  market. 
Strong  skills  in  communication,  motiva¬ 
tion  and  strategic  planning  are  a  must. 
We  offer  an  excellent  compensation  and 
fringe  benefit  package.  Send  resume  to 
Personnel  Department,  The  Fresno  Bee, 
1626  E  St.,  Fresno,  CA  93786. 

Equal  Opportunity  Employer 


WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  Virginia  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Drive, 
Franklin,  VA  23851. 


ADVERTISING  SALES 
Sell  sports  supplement  your  area,  full  or 
part-time.  Proven  results  in  100  news¬ 
papers.  Generous  commissions,  some 
expenses,  sales  kit,  how-to  provided. 
Experience  good,  but  enthusiasm  best. 
Reply,  including  phone  no.,  to  Sports 
Orbit,  793  McLean  Ave.,  Yonkers,  NY 
10704. 


ADVERTISING  MANAGER  sought  for 
Zone  3  weekly.  Strong  in  major  account 
sales,  personnel  management,  training, 
classifieds.  Competitive  salary  and 
fringes.  Send  salary  history  and  resume 
to  Box  1598,  Editor  &  Publisher. 


ASSISTANT 

CLASSIFIED  MANAGER 

48,500  DAILY  IN 
VANCOUVER,  WASHINGTON 

We  are  looking  for  out  next  classified 
advertising  manager. 

Our  newspaper — The  Columbian,  is  an 
award-winner  with  a  progressive,  young 
management  philosophy  and  stable 
sales  staff.  Our  community  is  one  of  the 
fastest  growing  in  the  state.  On  the 
banks  of  the  Columbia  River  just  across 
from  Portland,  Oregon,  90  minutes 
from  ocean  beaches  and  Mt.  Hood  ski¬ 
ing.  Sixty  minutes  from  the  best  camp¬ 
ing  and  fishing  in  the  Northwest. 

Your  responsibility — bring  us  your  pre¬ 
sent  record  of  success  in  classified 
supervision,  telephone  and  outside 
sales.  Then  supervise,  train  and  moti¬ 
vate  our  12  salespeople  while  learning 
our  classified  operation  from  top  to 
bottom. 

Salary  -  negotiable.  Full  benefit  pack¬ 
age  including  27  paid  days  off  a  year 
and  employee  stock  ownership  plan. 
Send  a  letter  and  resume  outlining  your 
achievements  in  classified  to  Ann 
Michael,  the  Columbian,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


ART/GRAPHICS 


NEWSROOM  ARTIST 
The  Tacoma  News  Tribune  A  McClatchy 
newspaper,  seeks  a  generalist  who  can 
provide  quality  color  illustrations,  assist 
in  page  design,  handle  a  Macintosh 
and  help  set  the  pace  in  leading  a  news¬ 
room  to  a  new  appreciation  of  graphics. 
Send  resume,  samples  to  Sherry  Bock- 
winkel,  Photo/Graphics  Editor,  The 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411. 


ART  DIRECTOR  for  large  metro  iiTe- 
styles  weekly.  Great  paper  in  great  city. 
We're  black  and  white  with  spot  color. 
Show  us  your  stuff,  resume  and  salary 
history.  Box  1608,  Editor  &  Publisher. 

ART  DIRECTOR 

RODALE’S  ORGANIC  GARDENING 
seeks  Art  Director  with  at  least  three 
years  experience  in  magazine  design  to 
create  exciting,  informative  layouts  and 
supervise  production  of  monthly  issues. 
Familiarity  and  interest  in  black  and 
white  format  a  plus. 

Please  send  resume,  salary  require¬ 
ments  and  include  samples  of  recent 
magazine  design  work  to: 

Personnel  Departmnet  (ROG-EP) 
RODALE  PRESS.  INC. 

33  East  Minor  St. 

Emmaus,  PA  18049 
E.O.E.  -  M/F 


GRAPHIC  ARTIST,  PAGE  DESIGNER 
The  St.  Louis  Post-Dispatch  seeks  an 
aggressive  and  talented  specialist  in 
info/graphics  and  page  design.  The 
ideal  candidate  should  have  at  least  5 
years  experience  and  be  able  to  show 
high  quality  samples  of  both  graphics 
and  page  designs.  Send  resume, 
samples  and  reference  list  to  David 
Lipman,  Managing  Editor,  St.  Louis 
Post-Dispatch,  900  N.  Tucker  Blvd., 
St.  Louis,  MO  63101.  No  phone  calls. 


CIRCULATION 


AGGRESSIVE,  ENERGETIC  and  highly 
motivated  individual  needed  for  Circu¬ 
lation  Sales  Development  program. 
Ideal  candidate  will  have  3-5  years  of 
circulation  experience.  Responsibilities 
will  include  training  and  managing 
sales  crews,  recruiting  and  establishing 
routes.  We’re  a  100,000  daily  in  Zone 
3,  and  offer  outstanding  benefits  and  a 
competitive  salary.  Send  resume  to  Box 
1592,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  by 
emerging  daily  under  10,000  in  fast¬ 
rowing.  beautiful  Colorado  town, 
xperienced,  energetic  pro  needed  to 
make  conversion  from  mailed  product 
to  carrier  delivery.  Wonderful  lifestyle  in 
area  abounding  with  golfing,  hunting 
and  nearby  skiing.  Excellent  schools. 
Send  salary  history  and  resume  to  Box 
1595,  Editor  &  Publisher. 


DISTRICT  MANAGER 
We  are  looking  for  a  district  circulation 
manager  to  keep  pace  with  this  rapidly 
standing  market  in  our  6-day  AM  news¬ 
paper.  We  offer  a  truly  excellent  salary 
and  bonus  package.  Northern  Illinois. 
Reply  in  confidence  to  Box  1599, 
Editor  &  Publisher. 


CIRCULATION 

MANAGEMENT 

OPENINGS 


Circ  Dir  to  $70,000 

Major  metro  in  the  Western  U.S. 
seeks  an  aggressive,  take  charge 
type  for  this  position  who  has  exper¬ 
ience  in  a  competitive  marketplace. 
Strong  sales  and  promotional  back- 
grourtd  necessary. 

Sngle  Cpy  Sis  Mgr  to  $40,000 
A  major  metro  is  looking  for  a  single 
copy  sales  manager.  Located  in  the 
southeastern  United  States. 

Circ  Director  to  $40,000 

A  30,000  daily  located  in  the  Mid 
Atlantic  area  is  seeking  carxlidates 
with  demonstrated  creativity  in 
promotions  and  sales.  Experience 
with  a  smaller  daily  a  plus. 

Sngle  Cpy  Sis  Mgr  to  $35,000 
A  major  metro  in  the  Northeastern 
U.S.  is  looking  for  a  single  copy 
manager.  Supervise  independent 
contractors  and  develop  strategies 
for  newly  created  department. 

Zone  Mgr  to  $35,000 

A  major  metro  is  looking  for  field 
sales  representatives  in  the  upper 
Midwest. 

Circ  Director  to  $30,000 

A  50,000  daily  in  the  southestern 
United  States  is  looking  for  an 
experienced  individual  with  super¬ 
visory  skills  and  sales  ability. 

Home  Delvry  Mgr  to  $30,000 
A  75,000  daily  is  looking  for  a  home 
delivery  manager.  Supervisory 
responsibility  for  up  to  ten 
employees. 

Circ  Mgr  to  $25,000 

Weekly  newspaper  chain  in  the 
Midwest  is  seeking  circulation 
manager  with  experience  in  free, 
voluntary  or  mandatory  pay. 

District  Mgrs  to  $25,000 

An  80,000  plus  daily  is  seeking 
district  managers  with  one  to  two 
years  experience.  Supervise  fifty 
plus  carriers. 

Mailroom  Mgrs  to  $40,000 
Our  client,  located  on  the  East 
Coast,  is  seeking  a  mailroom  man¬ 
ager.  Supervisory  experience  a 
must. 

Mailroom  Mgr  to  $30,000 
A  60,000  circulation  Midwest  news¬ 
paper  is  looking  for  a  mailroom 
manager.  Good  technical  skills 
required. 

All  Positions  Fee  Paid 
Send  resume  to  or  call: 

F.  Lincoln  Marx 
GORDON  WAHLS 
EXECUTIVE  SEARCH 

610  East  Baltimore  Pike 
Post  Office  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


Do  you  have  that  ENTREPRENEURIAL 
SPIRIT?  Are  you  AGGRESSIVE  AND 
ENERGETIC?  Do  you  want  to  RUN 
YOUR  OWN  OPERATION  and  DETER¬ 
MINE  YOUR  OWN  EARNING  LEVEL? 
The  Herald  Examiner  is  establishing  a 
separate  sales  and  marketing  organiza¬ 
tion  and  is  seeking  a  manager  to  run  it. 
The  successful  candidate  should  have  a 
background  in  telemarketing  and  youth 
foot  crew  management,  strong  interper¬ 
sonal  and  leadership  skills  and  be  goal 
oriented.  Understanding  of  newspaper 
circulation  functions  desirable.  Excel¬ 
lent  salary  and  bonus  package.  Please 
send  resume  with  cover  letter  to  Bernee 
Strom,  Director  of  Circulation,  Los 
Angeles  Herald  Examiner,  1111  S.  Hill 
St.,  Los  Angeles,  CA  90015. 

FLORIDA  TODAY  is  accepting  applica¬ 
tions  for  assistant  home  delivery  mana¬ 
ger.  Candidates  should  have  supervisory 
experience  in  circulation  and  a  proven 
record  and  sales,  service  and  collec¬ 
tions.  Send  resume  to  Gayle  Pryor, 
Circulation  Manager,  PO  Box  363000, 
Melbourne,  FL  32936. 


ASSISTANT  SPORTS  EDITOR  wanted 
for  quality-oriented  Northwest  Florida 
daily.  This  is  not  a  writing  position. 
Candidate  must  be  strong  in  news  judg¬ 
ment,  layout,  graphics,  copy  editing 
and  headline  writing.  Organizational 
skills  a  must.  Send  resume,  work  sam¬ 
ples  and  cover  letter  to  Chris  Dortch, 
Sports  Editor,  Pensacola  News  Journal, 
PO  Box  12710,  Pensacola,  FL  32574. 


AGGRESSIVE  7,200  circulation  daily  in 
St.  Louis  area  needs  strong  leader  for 
10-person  editorial  staff.  This  is  a 
hands-on  position:  editor  processes 
copy,  designs  pages,  writes  heads  and 
replaces  faulty  disk  drives.  Bright 
candidate  is  a  great  writer  who  can 
motivate  a  talented  staff.  Salary  to 
$25,000.  Send  resume  with  references 
and  a  a  letter  outlining  your  ideas  on 
community  journalism  to: 

John  Levesque,  Publisher 
Edwardsville  Intelligencer 
117  N.  Second  Street 
Edwardsville,  IL  62025 


3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


BUSINESS  EDITOR,  who  can  lead  and 
inspire  a  staff  of  7  into  producing  one  of 
America's  top  regional,  7-day-a-week 
business  sections.  We  want  an  idea 
person — one  who  can  grasp  and  trans¬ 
late  trends  and  developing  situations 
into  exciting  and  meaningful  business 
reports  in  collaboration  with  a  talented 
graphics  department  without  neglecting 
the  routine.  Candidate  would  join  the 
news  management/planning  team  of 
one  of  the  nation’s  fastest-growing, 
independently  owned  dailies.  Please 
don't  apply  unless  you  have  a  proven 
track  record,  writing  and  editing  top- 
notice  business  stories. 

BUSINESS  REPORTER,  who  can  write 
the  dynamics,  the  people,  the  impact  of 
today’s  business  news  in  a  way  that’s 
clear,  colorful  and  accurate,  business 
experience  essential. 

Send  resume,  clips,  tearsheets  to 
Ray  Ollwerther,  Assistant  Managing 
Editor,  Asbury  Park  Press,  3601 
Highway  66,  Box  1550,  Neptune,  NJ 
07754.  Call  to  say  they’re  in  the  mail, 
(201)  922-6000,  Ext.  4265. 


Business  Copy  Editor 
Finance  Writer 

JOB  BANK  has  immediate  openings  in 
the  Midwest  for  reporters  and  copy 
editors  with  business  experience. 

If  you  are  interested  in  these  positions, 
send  your  resume  to  JOB  BANK,  2615 
River  Rd.,  Suite  7,  Cinnaminson,  NJ 
08077  or  call  Director,  Debra  Bissin- 
ger,  (609)  786-1910.  There  are  no 
referral  fees  if  you  qualify  for  the 
above  positions. 

COMPUTERESE  translated  into  English 
by  a  journalist/system  editor.  What  to 
buy.  Word  processing  and  communica¬ 
tions  programs.  Support.  Individuals, 
small  publications.  Beginners  welcome. 
Save  time,  money,  sweat,  tears,  NY 
Metro  area.  (212)  582-7126. 


COPY/ASSISTANT  City  Editor  for  small 
Connecticut  PM.  Strong  copy  editing, 
headline  and  layout  skills.  Help  direct 
energetic,  young  staff.  Heavy  work  load 
includes  some  writing.  Start  in  mid 
teens.  Resume  and  work  samples  to  Box 
1612,  Editor  &  Publisher. 


COPY  EDITOR/ASSISTANT  CITY 
EDITOR  for  15,000  six-day  regional  AM 
paper  in  Zone  3.  Headline  writing, 
layout  skills  essential.  Help  direct  nine- 
person  news  staff,  send  resume  and 
salary  requirement  to  Northern  Virginia 
Daily,  Box  69,  Strasburg,  VA  22657. 


EDITOR/REPORTER:  Leadership, 
experience  in  both  for  Aspen,  Colo, 
daily.  Investigative,  layout,  assignment 
skills  are  pluses.  This  job  is  both  fun 
and  trouble.  Dave,  (303)  925-2221, 
7-10  a.m.  MST  or  clips  to  Box  DD, 
Aspen,  CO  81612. 


EDITOR 

Small  Southern  California  daily  looking 
for  an  aggressive  take  charge  editor. 
Must  be  strong  in  local  news  writing. 
Small  staff  but  willing  to  work  hard. 
Send  resume  to  Box  1609,  Editor  & 
Publisher. 


FAST  GROWING  publishing  company 
seeks  writer  with  popular  style  for 
nationally  circulated  publications. 
Desired  writing  qualities:  colloquial 
(but  not  cute),  concise,  lively,  direct. 
Desired  personal  qualities:  ammenable 
to  editing,  confident  enough  not  to  be 
defensive,  quick  yet  accurate,  adept  at 
interviews.  Send  resume,  cover  letter 
and  writing  samples  to  Kelly  communi¬ 
cations,  Writer  Position,  410  E.  Water 
Street,  Charlottesville,  VA  22901. 


HOME  DELIVERY  MANAGER 
Progressive  50,000  plus  daily  in  Zone  2 
seeks  an  experienced  individual  to 
manage  its  home  delivery  department  in 
a  very  competitive  market.  Candidates 
must  be  creative  results  oriented  and 
possess  excellent  motivational  skills. 
Five  years  supervisory/managerial 
experience  required.  Also  required  is 
the  ability  to  develop  annd  implement 
district  manager  and  carrier  training 
programs.  Knowledge  of  entire  circula¬ 
tion  function  a  plus.  We  offer  competi¬ 
tive  wage  and  benefit  package.  Send 
resume  including  salary  requirements 
to  Box  1541,  Editor  &  Publisher. 


CALIFORNIA 
OPPORTUNITIES 

The  Orange  County  Register 
(312,000  Daily  &  350,000 
Sunday)  Circulation  Depart¬ 
ment  grows  with  its  circulation 
creating  excellent  opportuni¬ 
ties  for  people  who  know  how 
to  lead  through  moti)Vation 
rather  than  intimidation.  Ifj 
you’re  ready  to  move  up  and 
offer  personal  potential  and 
proven  accomplishments,  you 
may  want  to  join  our  young  and 
developing  department. 

A.M.  HOME  I 

DELIVERY  MANAGER  i 
North  Department,  33  District^ 
Managers,  3  Zone  Managers,  65  § 
Part-time,  500  adult  routes, p 
70,000  circulation.  Should  alsoM 
know  youth  delivery.  g 

SALES  PROMOTION  k 
MANAGER  1 

We  do  it  all,  youth  carrierT 
contests.  District  Managersl 
(100  P.M.),  sales  incentives! 
including  travel,  ads  training! 
materials,  awards,  kick-ofif 
parties,  etc. 

Send  letter  and  resume  to  Tom^ 
M.  Peterson,  Circulation  Direc-^ 
tor.  The  Orange  County  Regis-:| 
ter,  625  N.  Grand  Avenue,! 
Santa  Ana,  CA  97211.  I 


ASSISTANT 
SPORTS  EDITOR 

Medium-sized  PM  is  seeking  an  assis¬ 
tant  sports  editor  with  high-quality  prior 
experience  willing  to  work  a  demanding 
overnight  (beginning  about  midnight) 
desk  schedule  5  days  a  week  in  a  7-day 
sports  operation.  The  successful  applic¬ 
ant  will  be  a  sports-loving  self-starter 
who  knows  what  to  do  and  how  to  do  it, 
and  whose  present  situation  would  be 
appropriate  for  this  difficult  schedule. 
The  individual  we  want  is  a  savvy  pro 
with  mature  judgment,  sharp  editing 
skills  and  layout  flair.  Only  a  dedicated, 
hard-working  individual  with  several 
years  of  experience  need  apply. 
Rewards  of  the  position  include  oppor¬ 
tunity  for  advancement,  excellent  fringe 
benefits,  and  a  high  quality  of  life  in  a 
Great  Lakes  shoreline  community  where 
the  amenities  include  boating,  fishing, 
swimming,  skiing  and  the  arts.  Starting 
salary  $30,000  -  plus  depending  on 
experience.  Equal  Opportunity 
Employer. 

Send  resume,  examples  of  work,  etc., to 
Box  1601,  Editors  Publisher. 


ASSISTANT  CITY  EDITOR 
Progressive  mini-metro  in  Zone  5  seeks 
experienced  assistant  city  editor.  Top 
quality  writing,  editing,  layout  and 
supervisory  skills  are  required.  Be  part 
of  an  aggressive  news  team  in  a  highly 
competitive  area.  No  beginners.  Write 
with  resume  and  references  to  Box 
1610,  Editor  &  Publisher. 


BASEBALL  WRITER 
The  Tacoma  News  Tribune,  a 
McClatchy  newspaper,  seeks  a  pro  to 
travel  with  the  Seattle  Mariners  from 
spring  training  to  final  out.  Hard  hitting 
news  style,  plus  writing  touch  needed. 
Both  team,  paper  under  new  manage¬ 
ment  and  building  toward  playoffs. 
Send  resume,  samples  to  Blaine  John¬ 
son,  Sports  Editor,  The  News  Tribune, 
PO  Box  11000,  Tacoma,  WA  98411. 


BUSINESS/FARM  WRITER  and  General 
Assignment  Reporter:  43,000  circula¬ 
tion  daily  seeks  aggressive  reporter  to 
cover  business  and  agriculture  in 
Southern  Illinois.  Recent  grads  consid¬ 
ered,  but  applicants  must  have  basic 
knowledge  of  business  and  farming  and 
the  eagerness  to  develop  those  skills. 
City  desk  also  has  opening  for  general 
assignment  reporter.  Empahasis  placed 
on  thorough,  investigative  reporting. 
Clips,  resume  to  Gary  Dotson,  Business 
Editor,  or  Roy  Wenzel,  City  Editor, 
Belleville  News-Democrat,  PO  Box  427, 
Belleville,  IL  62220. 
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CREATIVE  NEWS  EDITOR  who  can  put 
fresh  face  on  daily  under  10,000.  Want 
to  put  your  stamp  on  entire  paper?  This 
is  your  chance.  Publisher  looking  for 
elegant,  organized  look  with  some 
sizzle.  News  editor  would  have  major 
impact  on  new  design  and  implementa¬ 
tion.  Gorgeous  area  in  Colorado  with 
fabulous  recreation  and  fresh  air. 
Metropolitan  area  nearby,  send  your 
layout  sheet,  salary  history  and  resume 
to  Box  1596,  Editor  &  Publisher. 


DIVISION  SUPERVISORS 
Morning  daily,  200,000  plus  circula¬ 
tion  in  California  is  seeking  profession¬ 
als  capable  of  supervising  14  districts 
circulation  managers  plus  support  staff. 
Candidates  must  be  creative  and  able  to 
motivate  entire  division  to  excel  in  all 
area  of  circulation.  Send  resume  to  Box 
1588,  Editor  &  Publisher.  EEO. 


EDITOR  for  nationally  circulated  publi¬ 
cation  (over  400,000)  to  supervise 
editorial  production  of  a  monthly  four 
color  eight  page  publication  on  health 
aimed  at  the  layman.  Responsibilities 
include:  writing  own  articles,  editing 
articles  written  by  other  writers  and 
coordinating  art  and  design  with  our  in 
house  advertising  agency.  We  are  look¬ 
ing  for  a  writer/editor  with  extensive 
experience  in  mass  appeal  publica¬ 
tions.  Knowledge  of  the  health  field 
would  be  an  asset.  Pay  will  be  commen¬ 
surate  with  experience.  Send  resume, 
cover  letter  and  writing  samples  to  Kelly 
Communications,  Editor  Position,  410 
E.  Water  St.,  Charlottesville,  VA 
22901. 


FEATURES  POSITIONS — Central  New 
York’s  largest  newspaper  seeks  an 
experienced  features  writer.  Candidate 
must  have  good  writing,  ideas  and 
people  skills.  We  also  are  looking  for  a 
food  writer/editor  with  proven  ability  to 
put  out  exciting,  creative  sections  that 
provide  in-depth  coverage  of  food, 
entertaining,  consumer  and  nutritional 
news.  Please  send  resume  and  samples 
of  work  tO:  William  Rovinson,  Herald- 
Journal,  PO  Box  4915,  Syracuse,  NY 
13221. 


FEATURE  WRITER 

The  Fayetteville  Times  needs  an 
ambitious,  up-and-coming  feature 
writer  who  generates  own  ideas  and 
writes  snappy  copy  about  everything 
from  food  to  Freud.  The  pace  is  quick. 
The  focus  is  the  people  of  southeastern 
North  Carolina.  Send  resumes  and 
references  to  Mike  Arnholt,  The  Fayet¬ 
teville  Times,  PO  Box  849,  Fayetteville, 
NC  28302. 


FEATURE  WRITER  we’re  looking  for  an 
experienced  full  time  reporter  for  our 
features  staff.  The  writer  should  be  a 
self-starter  who  can  produce  hard¬ 
hitting  stories  as  well  as  off-beat 
features.  Send  clips  and  resume  to  Joan 
Deutsch,  Features  Editor,  The 
Sacramento  Union,  301  Capitol  Mall, 
Sacramento,  CA  95812. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


LIFESTYLE  EDITOR 
Florida  daily  seeks  lifestyle-activities 
editor  who  has  strong  organizational 
abilities  and  can  handle  any  workload. 
$22,000,  full  benefits.  Send  resume, 
clips,  to  Box  1568,  Editor  &  Publisher. 

LIFESTYLE  EDITOR 
Quality-oriented,  dominant  Florida  daily 
seeks  person  with  ability  to  organize 
staff  of  three  while  handling  heavy  load 
from  writing  weddings  and  features  to 
laying  out  sections.  $22,000,  full 
benefits.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples,  FL  33940. 
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CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  Issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  1 0011.  (212)  675-4380. 


ATTENTION  ADVERTISERS 
NEW  RATES  WILL  BE 
EFFECTIVE  AFTER  THE 
FIRST  OF  THE  YEAR 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  senrice.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  tnust  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  tOOtt.  (212)  675-4380. 


EDITOR  &  PUBLISHER  for  December  13,  1986 


HELP  WANTED 


FEATURE  WRITER 

Seeking  a  bright  creative  writer  to  fill  a 
features  department  vacancy  on  a  daily 
paper  with  a  circulation  of  200,000. 
Candidates  must  be  able  to  spot  social 
trends  and  present  them  in  an  intrigu¬ 
ing  way.  Flair  for  the  offbeat  is  a  plus. 
Solid  reporting  skills  are  a  must.  Applic¬ 
ant  should  have  at  least  3  years  experi¬ 
ence.  Send  resume,  writing  samples 
and  cover  letter  to  Karla  Garrett-Milton, 
Dayton  Daily  News  and  Journal  Herald, 
45  S.  Ludlow  St.,  Dayton,  OH  45402. 
We  are  an  equal  opportunity  employer. 


GENERAL  ASSIGNMENT  REPORTER 
for  award-winning  broadsheet  weekly  in 
Hamptons,  named  best  in  state  in  class 
last  year.  Immediate  opening.  Car  and 
camera  required.  Send  resume  and 
clips  to  Hampton  Chronicle-News,  Box 
1071,  Westhampton  Beach,  NY 
11978. 


GENERAL  ASSIGNMENT  REPORTER 
position  available  on  central  Nevada 
weekly  newspaper.  Competitive  market 
of  print  and  radio  will  provide  challenge 
for  reporter  to  cover  every  aspect  of 
community  from  government  reporting 
assignments  to  features  which  you 
enterprise.  Send  resume,  salary 
requirements  and  cover  letter  to  Tono- 
pah  Times,  PO  Box  193,  Tonopah,  NV 
89049. 


GENERAL  REPORTER 
Southern  Illinois  daily  seeks  journalism 
graduate  for  general  reporting.  Prefer 
experience  in  photography.  Contact 
Marietta  Broughton,  Centralia  Sentinel, 
232  E.  Broadwyay,  Centralia,  IL 
62801.  Phone  (618)  532-5601. 


GROWING  South  Florida  daily  (20,000) 
seeks  experienced,  on  the  ball  night- 
wire  editor  and  reporter  assistant.  Only 
hard-working  professionals  need  apply. 
If  you  can  hustle  on  deadline,  keep 
errors  from  slipping  by  and  have  real 
talent  for  electronic  layout  and  use  of 
color,  send  resume,  clips  and  refer¬ 
ences  to  Box  1472,  Editor  &  Publisher. 


HAM  RADIO  EDITOR 
73  Amateur  Radio,  the  25  year-old  ham 
radio  monthly,  is  looking  for  an  exper¬ 
ienced  editor  who  also  has  a  back¬ 
ground  in  amateur  radio. 

If  you  have  an  enlightened  mind  filled 
with  creative  ideas,  and  are  able  to 
shape  the  editorial  focus  of  the  maga¬ 
zine,  you  must  also  be  totally  up-to-date 
on  ham  technology. 

If  you  write  clearly  and  concisely,  shar¬ 
ing  our  absolute  reverence  for  dead¬ 
lines,  you  must  also  understand  the 
marketplace  and  report  on  it  without 
editorial  bias. 

Send  resume  to  Stu  Norwood,  Associate 
Publisher,  73  Amateur  Radio,  WGE 
Center,  Route  202  N,  Peterborough, 
NH  03458. 


REPORTER 

Good  writer  with  experience  needed  for 
fast-growing  monthly  newspaper  on 
woodworking  for  the  professional  and 
hobbyist.  Must  have  the  ability  to 
generate  and  pursue  story  ideas,  and 
write  well-rounded  hard  news  and  fea¬ 
tures  with  flair.  Woodworking  know¬ 
ledge  a  plus.  Send  resume,  clips  and 
salary  requirements  to  Ian  C.  Bowen, 
Editor,  Woodshop  News,  Pratt  St., 
Essex,  CT  06426. _ 

REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  and 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa¬ 
tility.  Do  not  call.  Send  correspond¬ 
ence  to:  Editor,  Business  N  H,  177  E. 
Industrial  Dr.,  Manchester,  NH  03103. 


HELP  WANTED 


POLITICAL  REPORTER  wanted  to  cover 
Maine  capital  for  Sunday  paper.  Objec¬ 
tive,  analytical  mind,  ability  to  grasp 
complexity  and  subtlety,  clear,  interest¬ 
ing  writing  style,  hard  worker.  Strong 
clips  and  willingness  to  learn  more 
important  than  previous  experience. 
Growing  43,000  paper  committed  to 
excellence  in  pospering  area.  Good 
quality  of  life  at  affordable  prices.  Pay 
about  $20,(XX).  Send  resume  and  clips 
(no  calls  please)  to:  Thomas  Kelsch, 
Lewiston  Daily  Sun,  104  Park  St., 
Lewiston,  ME  04240. 


REPORTER 

Top-notch,  fast  growing  city  business 
paper  has  opening.  Business  reporting 
or  daily  newspaper  experience  required. 
Las  Vegas  Business  Press,  3111  S. 
Valley  View,  E-110,  Las  Vegas,  NV 
89102  (702)  871-6780. 


REPORTER  for  aggressive  NJ  AM  daily 
to  cover  exciting  city  minutes  from 
midtown  Manhattan.  At  least  1  year 
experience  required.  Must  be  able  to 
speak  Spanish.  Send  resume,  clips  to 
Gabriel  Escobar,  City  Editor,  The 
Dispatch,  409  39th  St.,  Union  City,  NJ 
07(387. 


COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  imm^iate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  com  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 


COPY  EDITOR  for  metro  NY  AM  daily. 
Excellent  editing,  headline  and  layout 
skills  a  must.  One  year’s  experience 
preferred.  Send  resume  to  Box  1586, 
Editor  &  Publisher. 


COPY  EDITOR 

The  Jackson  Sun,  a  West  Tennessee 
afternon  daily  of  37,000,  has  an  open¬ 
ing  for  a  copy  editor.  Need  sharp  editor, 
strong  in  spelling,  grammar  and  page 
design,  who  can  handle  slot  duties.  1-2 
years  experience  preferred.  Send 
resume,  references  and  samples  of  work 
to  Lisa  Green,  News  Editor,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson,  TN 
38302. 


COPY  EDITORS,  reporters  and  photo¬ 
graphers  needed  for  a  large  Zone  5 
company.  Send  resume,  references  and 
4  work  samples  to  Project  Director, 
Suburban  Newspapers  of  Greater  St. 
Louis,  1714  Deer  Tracks  Trail,  St. 
Louis,  MO  63131  No  phone  calls. 


COPY  EDITOR 

The  Herald,  a  12,500-circulation  PM 
daily  in  southern  Indiana,  seeks  a  copy 
editor  who  is  a  community  journal¬ 
ist.  Candidates  should  demonstrate  a 
strong  command  of  the  English  lang¬ 
uage,  be  able  to  write  bright,  accurate 
headlines  and  have  a  flair  for  packaging 
and  layout.  Send  resume,  references, 
design  samples  and  a  letter  describing 
your  newspaper  philosophy  tO: 

John  Rumbach,  Managing  Editor,  The 
Herald,  PO  Box  31,  Jasper,  IN  47546. 


COPY  EDITORS 

We’re  seeking  copv  editors  who  have  a 
firm  command  or  grammar,  spelling 
and  syntax.  We’re  looking  for  copy 
editors  who  know  how  to  make  gorxl 
stories  better.  We’re  looking  for  copy 
editors  who  know  and  enjoy  bright 
layout  and  are  not  intimidated  by  a 
challenging  newshole.  We’re  a  30,000 
circulation  5-day  PM  and  an  AM  on 
Saturday  and  Sunday.  Some  daily  news¬ 
paper  experience  is  essential.  Send 
resume  and  samples  of  layout  to  Per¬ 
sonnel  Manager,  The  Telegraph,  PO  Box 
1008,  Nashua,  NH  03061. 
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HELP  WANTED 
EDITORIAL 
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HELP  WANTED 
EDITORIAL 


MIAMI  BUREAU 

Major  newspaper  group  seeks  exper¬ 
ienced  reporter  for  1  person  bureau. 
Emphasis  on  enterprise,  breaking  news 
sidebars  and  fresh  second  day  follows 
from  South  Florida.  Must  speak  fluent 
Spanish.  Send  resume  to  Box  1591, 
Editor  &  Publisher. 


NATION'S  LARGEST  religious  news¬ 
weekly  needs  experienced  journalist 
who  believes  religious  news  should  be 
covered  in  interesting,  credible  way. 
Ideal  person  will  have  degree  in  journal¬ 
ism;  several  years  solid  work  experi¬ 
ence;  high  levels  of  energy,  curiousity 
and  creativity;  an  active  interest  in  reli¬ 
gious  events  and  movement.  Work  envi¬ 
ronment  offers  creative  mix  of  group 
process  and  individual  initiative. 
Person  being  replaced  has  brought 
honor,  occasional  notoriety  and  many 
awards  to  our  publication.  Salary 
competitive  with  dailies  or  better.  Equal 
Opportunity  Employer.  Contact  Person¬ 
nel  Director,  United  Methodist  Repor¬ 
ter,  Box  660275,  Dallas,  TX  75266. 


COPY  EDITOR  for  the  features  desk  of 
The  Arizona  Republic.  Three  years  mini¬ 
mum  desk  experience.  Utility  person 
who  can  demonstrate  news  judgment, 
solid  layout-editing-headline  skills. 
One-week  tryout  required.  Send  resume 
to  Linda  Vachata,  News  Editor — 
features.  The  Arizona  Republic,  PO 
Box  1950,  Phoenix,  AZ  85001. 


REPORTER:  Experienced.  Police, 
courts  and  general  assignment  reporter 
needed  for  small  daily  newspaper  in 
Michigan’s  Upper  Thumb.  Top-notch 
recent  J-school  graduate  will  be  consid¬ 
ered.  Send  clips  and  resume  to  Huron 
Daily  Tribune,  211  N.  Heisterman  St. 
Bad  Axe,  Ml  48413. 


SMALL  TEXAS  DAILY  seeks  sports 
editor  with  interest  in  providing  top- 
notch  local  sports  coverage.  Must  have 
proven  writing  ability  and  some  layout 
experience.  Ability  to  shoot  photos  a 
plus.  Send  resume,  clips  and  letter 
detailing  salary  requirements  to  Box 
1600,  Editor  &  Publisher. 


SPORTS  EDITOR 

Small  Southern  California  daily  looking 
for  an  aggressive  lindividual  to  take 
charge  of  our  one  person  sports  depart¬ 
ment.  Send  resume  to  the  Santa  Paula 
Daily  Chronicle,  PO  Box  30,  Santa 
Paula,  CA  93060.  _ 


NEWS  EDITOR  NEEDED  for  12,000 
circulation  7-day  AM.  Demonstrated 
copy  editing  skills,  ability  to  make 
deadlines  and  layout  interesting  pages 
essential.  We're  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only.  Inter¬ 
view  required.  Send  resume  and  letter 
explaining  qualifications  to  George 
Arnold,  Managing  Editor,  The  News- 
Times,  PO  Box  912,  El  Dorado,  Ark. 
71730. 


NEWSPAPER  GROUP  seeks  exper¬ 
ienced  reporter  to  work  in  state 
capital  bureau.  Great  opportunity. 
Unlimited  challenges  to  follow  stories 
as  far  as  they  will  take  you.  Zone  5. 
Equal  Opportunity  Employer.  Box 
1603,  Editor  &  Publisher. 


SPORTS  NEWS  EDITOR 
Experienced  AM  layout  person  needed 
by  100,000  plus  circulation  Midwest 
daily.  Will  be  responsible  for  appear¬ 
ance  of  large  sports  section  including 
big  Saturday  and  Sunday  editions. 
Particular  skills  in  organization,  layout, 
graphic  design,  working  with  color  and 
ability  to  handle  large  volume  of  incom¬ 
ing  news  necessary.  Top  salary  and 
benefits.  Please  send  samples  espe¬ 
cially  weekends.  Contact  Paul  King, 
Sports  Editor,  Journal  Star,  1  News 
Plaza,  Peoria,  IL  61643,  (309) 
686-3131. 


TWO  JOBS  The  Island  Packet,  5  day  AM 
serving  one  of  America’s  finest  resort 
communities,  has  two  openings:  entry 
level  copy  editing  position  and  night 
sports  editor.  Latter  job  requires  sharp 
layout  skills,  ability  to  work  with  mini¬ 
mal  supervision.  Send  letter,  resume, 
work  samples  to  Editor,  Terry  Plumb, 
PO  Box  5727,  Hilton  Head,  SC  29938. 
No  calls. 


UNIVERSAL  DESK 

The  Citrus  County  Chronicle,  a  14,000 
6-day  daily  in  Central  Florida  is  accept¬ 
ing  applications  for  a  desk  editor.  Appl¬ 
icants  should  have  strong  copy  editing, 
layout  and  planning  skills.  Send  resume 
and  samples  to  the  Editor,  PO  Box 
1899,  Inverness,  FL  32651. 


WANTED:  COPY  EDITOR  for  Chicago 
community  weekly.  Experience  in  page 
layout  and  production  essential.  Pay 
commensurate  with  experience.  Seek¬ 
ing  sharp,  alert  person  looking  for 
editorial  advancement.  Box  1569, 
Editor  &  Publisher. 


WEEKEND  EDITOR-3  days  copy  desk. 
At  least  2  years  experience.  Advance¬ 
ment  potential.  Immediate  opening. 
Contact  Joe  Matasich,  Editor,  Ypsilanti 
Press,  Ypsilanti,  Ml  (313)  482-2000  or 
write  same  20  E.  Michigan  Ave.,  Ypsi¬ 
lanti,  Ml  48198. 


WE'VE  GOT  A  GREAT  JOB  for  a  great 
sportwriter.  Come  cover  the  pack-10 
Washington  State  Cougars  for  us.  Send 
resume  and  clips  to  Jeff  Jordan,  Sports 
Editor,  The  Spokesman  Review  — 
Spokane  Chronicle,  PO  Box  2160, 
Spokane,  WA  99210. 

ZONE  8  COMMUNITY  DAILY  seeking 
managing  editor  with  sharp  people 
skills.  Must  be  excellent  communicator, 
good  writer,  experienced  layout  person 
whose  hard  work  and  vision  will  help 
make  a  good  newspaper  better.  Reply  to 
Box  1584,  Editor  &  Publisher. 


_ UBRARY _ 

THE  PALM  BEACH  POST  in  West  Palm 
Beach,  Florida  is  seeking  a  chief  libra¬ 
rian.  Person  must  have  experience.as  a 
newspaper  librarian,  preferably  with  an 
electronic  library  system.  Chief  librarian 
will  be  responsible  for  supervising  staff, 
budget,  library  collections,  online 
database  searching,  and  prepapring  for 
automated  ''brary  system  The  Palm 
Beach  Post  is  a  rapidly  growing  news¬ 
paper  in  a  competitive  area.  Send 
resume  and  references  immediately  to 
Randy  Schultz,  Managing  Editor,  Palm 
Beach  Post,  PO  Drawer  T,  West  Palm 
Beach,  FL  33402. 


MAILROOM 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  fonward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources 


COPY  EDITORS 

Leading  business  and  financial  news  wire  is  inter¬ 
ested  in  receiving  applications  for  openings  that  deve¬ 
lop  from  time  to  time. 

Work  entails  copy  editing,  headline  writing  and  taking 
stories  by  phone  from  reporters  in  the  field.  Speed, 
precision  and  ability  to  work  under  pressure  on  VDTs 
essential.  Applicants  should  have  a  minimum  of  one 
years’  wire  service  or  daily  editing  and  reporting 
experience.  Pays  top  competitive  rates.  New  York 
City  location.  Our  staff  knows  of  this  ad. 


PHOTOGRAPHER 

PHOTOGRAPHERS 

Two  openings  for  photographers  on 
50,0(10  PM  daily.  Experience  with  color 
preferred.  Some  darkroom  responsibli- 
ties.  Send  resume  and  clips  to  Saul 
Shapiro,  Waterloo  Courier,  PO  Box  540, 
Waterloo,  lA  50704. 


STAFF  PHOTOGRAPHER  needed  for 
30,000  circulation  afternoon  daily  in 
Pavrtucket,  Rl.  Attractive  pay,  benefits 
plan.  Send  resume,  samples  to  Randy 
Szyba,  Assistant  Managing  Editor,  The 
Evening  Times,  Pavrtucket,  Rl  02860. 
No  calls  olease. 


PRESSROOM 


Please  send  resume 
and  salary  history  to 

P.O.  Box  226  —  Dept.  2 
CHURCH  STREET  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Employer  M/F 


PRESSROOM  FOREMAN  needed  at  the 
Medford  (Ore.)  Mail  Tribune,  30,000 
circulation,  5  day  PM  and  Sunday  AM 
newspaper.  Must  have  5  years  experi¬ 
ence  in  all  aspects  of  press  and  plate¬ 
making  including  full  process  color 
experience.  Will  supen/ise  staff  of  7  on 
6  unit  Goss  press.  Excellent  benefits. 
Send  resume  and  salary  requirements 
by  January  8  to  Tudy  Schiveley,  Person¬ 
nel  Manager,  The  Mail  Tribune,  PO  Box 
1108,  Medford,  OR  97501. 


ATTENTION  !!! 

1986-1987 

JOURNALISM 

SCHOOL 

GRADUATES 

Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  3,  1987  issue.  In 
addition,  if  you  run  your 
ad  one  more  time  you  will 
be  charged  the  two  time 
rate  of  $2.90  per  line  for 
the  second  ad.  If  you  run 
your  ad  two  more  times 
you  will  be  charged  the 
three-time  rate  of  $2.50 
per  line  for  the  second 
and  third  issues,  and  if 
you  run  your  ad  three 
more  times  you  will  be 
charged  the  four-time  rate 
of  $2.30  per  line  for  each 
of  the  last  three  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  3,  1987 
REVIEW  &  FORECAST 
issue  is  free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  resen/e  the  right 
to  edit  copy  to  fit  space 
requirements. 

2.  Use  of  E&P  box 
numbers  will  not  be 
accepted. 

3.  Journalism  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4.  All  ads  must  be  MAIL¬ 
ED  to  E&P  with  prepay¬ 
ment  enclosed  for  addi¬ 
tional  insertions.  No  tele¬ 
phone  calls,  please. 

5.  Deadline  for  receipt  of 
ads;  December  15,  1986. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
journalism! 
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HELP  WAHTED 


_ PRESSROOM _ 

COMMERCIAL  PRESSPERSON  needed 
for  Zone  7  daily  with  growing  printing 
operations.  Experience  on  Goss  Urba¬ 
nite  essential,  bcellent  hunting,  fish¬ 
ing,  boating,  weather.  Nice  place  to 
work,  beautiful  family-type  community 
to  live  in.  Apply  in  confidence  to  Box 
1578,  Editor  &  Publisher. 


_ PRODUCTION _ 

COLOR  SCANNER  OPERATOR 
Philadelphia  suburban  daily  requires 
experienced  scanner  operator  for  its 
new  Crosfield  screen  scanner.  Excellent 
pay  and  benefits.  Send  resume  to  Bill 
Hollis,  Production  Superintendent,  The 
Delaware  County  Daily  Times,  500 
Mildred  Ave.,  Primes,  PA  19018. 


MAILROOM  MANAGER 
Seven  day  a  week  AM  operation  is  look¬ 
ing  for  a  mailroom  manager.  Applicants 
should  have  thorough  knowledge  of 
Muller  227,  be  able  to  do  set  up  and 
maintenance.  Located  in  central  Zone 
2,  this  job  will  pay  $23-26K  plus  full 
benefits.  Women  and  minority  applic¬ 
ants  are  welcome.  Please  send  resume 
with  salary  history  to  Box  1566,  Editor 
&  Publisher.  _ 


PUBUC  RELATIONS 

EXPERIENCED  PERSON  with  fundrais¬ 
ing,  marketing,  management  skills 
sought  by  46-year  old  progressive 
ecumenical  journal.  Resume,  salary 
requirements  to  Christianity  &  Crisis, 
537  W.  121  St.,  New  York,  NY  10027. 

SEEKING  ENERGETIC  person  tor  mark¬ 
eting  oriented  PR  staff  of  dynamic  phar¬ 
maceutical  company  in  Zone  2.  3-5 
years  experience  in  health  care  PR  or 
medical  reporting  required.  Box  1585, 
Editor  &  Publisher 


_ SALES _ 

VICE  PRESIDENT  SALES 
The  Tucson  Division  of  a  Fortune  500 
communications  company  has  an  im¬ 
mediate  opening  for  a  VP  sales.  The 
candidate  must  have  5  years  of  outside 
sales  management  experience  with 
strengths  in  planning,  budgeting,  re¬ 
cruiting,  training  and  motivating  the 
sales  force.  Please  send  resume  and 
salary  history  to  HHEM/Tucson,  Attn: 
President.  1861  W.  Grant  Road. 
Tucson,  AZ  85745. 


WANTED — News  service  sales  rep.  The 
N  Y  Times  Syndication  Sales  Corp. 
seeks  aggressive,  experienced  news¬ 
paper  salesperson  to  sell  new  and 
unique  wire  services  to  newspapers  and 
newspaper  groups  in  the  U.S.  and 
Canada.  We’re  looking  for  someone 
with  wire  service  sales  experience  as 
well  as  editorial  savvy.  Heavy  travel. 
Send  cover  letter  and  resume  to  Sales 
Manager,  N  Y  T  Syndication  Sales 
Corp.,  130  Fifth  Ave.,  New  York,  NY 
10011. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

BUSINESS  MANAGER/CONTROLLER- 
energetic  team  member  with  over  15 
years  experience,  strong  budgeting  and 
variance  analysis  background,  good 
management  and  people  skills.  Have 
experience  in  AM/PM  conversion,  labor, 
new  plant,  remodeling,  problem 
solving.  Seeks  Financial  Management 
position  with  daily  and/or  small  news¬ 
paper  group.  Will  relocate  all  Zones. 
Contact  Bill  Nicholson  (714) 
495-7195. 


POSITIONS  WANTED 


ADMINISTRATIVE 


FINANCIAL  OPERATIONS  DIRECTOR 
...15  years  financial  experience... Last 
5  years  at  200,000-1-  newspaper. 
Initiated  extensive  improvements  thru 
creative  system  changes  and  revised 
workflow  organization  and 
control. ..Expertise  in  Budgeting/ 
Planning. ..Responsible  for  Internal 
Auditing/Billing/Credit/Collections/ 
Personnel.  Have  coordinated  develop¬ 
ment  of  major  Advertising/Financial/ 
Cost  systems.  Call  Mike  Reibling  at 
(817)  249-2434.. 


NEED  A  publisher  to  propel  your  new 
acquisition  to  profitability???  Executive 
with  proven  bottom  line  results  on  daily 
and  weekly  publications — Experience  in 
tough  competitive  markets — Innovative 
marketing  and  promotional  skills — 
Proven  leader  and  motivator— Public 
relations  and  community  involvement  a 
specialty — Can  do  it  all — Excellent 
references — Available  January  1, 

1987.  (818)  359-2449. 


PUBLISHER/GENERAL  MANAGER 
20  years  experience  in  advertising  and 
general  management.  Last  10  years  as 
president  or  GM  with  dailies  of  30,000 
-  115,000  circulation  In  competitive 
and  non-competitive  markets.  Have 
successfully  engineered  turnarounds. 
43  year  old  newspaper  executive  seeks 
#1  or  #2  position  with  daily. 

Prefer  proi^rties  with  problems  and/or 
competition  in  Zones  1,  2  or  5.  Will 
consider  others.  Please  contact  Barry 
Hopwood  (717)  347-6456  Days  or 
(717)  274-3149  evenings. 


PUBLISHER/EDITOR/GM  -  25  years 
experience  in  all  aspects  of  newspaper 
publishing/editing/advertising.  Com¬ 
munity  minded  family  man,  48,  seeks 
position  with  daily  or  weekly.  Zones  3,  4 
preferred.  Hamrick  (404)  889-3659. 

SEEKS  RELOCATION 
20  years  experience  in  newspaper,  tele¬ 
vision  as  vice  president,  general  mana¬ 
ger  of  daily  with  weekly  group,  shopper 
and  commercial  print  plant  plus  televi¬ 
sion  group.  Stock  interest  re-purchased 
reason  for  opportunity  to  move.  Proven 
record,  references.  Interested  in  news 
paper  or  related  field  in  Zones  3  or  4. 
Box  1581,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  MANAGER  with  proven 
track  record.  Over  17  years  exper¬ 
ience  in  newspaper,  T.V.  and  magazine 
ad  sales  in  the  New  York  City  market, 
seeks  management  position  with  New 
York  City,  New  Jersey,  Connecticut 
newspaper  or  publishing  group.  (212) 
MU7-0810  (9-5). 


_ CIRCULATION _ 

CIRCULATION  DISTRICT  MANAGER. 
15  years  Zone  9.  Business  degree. 
Seeks  challenging  position.  Consider  all 
locations.  Contact  Marvin  Clapp.  (206) 
695-5989. 


CIRCULATION  MANAGER,  13,000 
daily.  Employed,  experienced  man 
wants  to  relocate.  Box  1557,  Editor  & 
Publisher. 


YOUNG  BRITISH 
CIRCULATION  MANAGER 
with  6  years  experience  of  distribution 
on  weekly,  monthly,  free  and  paid  mag¬ 
azines  seeks  employment  in  the  U.S. A. 

I  will  be  in  America  for  4  weeks  com¬ 
mencing  1/26/87,  please  contact  me  at 
this  address  tor  more  information  about 
myself  or  if  you  have  an  opening  coming 
up  for  which  I  could  be  considered.  Ian 
Cruickshank,  106  Carnforth  Grdns,  Elm 
Park,  Hornchurch,  Essex.  RM12  5DP 
ENGLAND.  Any  position  in  any  location 
will  be  considered.  Salary  not  important 
until  I  have  shown  what  I  can  do. 


POSITIONS  WANTED 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR  i., 
Northeast  seeks  Managing  Editor  post 
on  mid-size  daily  where  quality  and 
continuity  count.  Any  zone.  No  razzle- 
dazzle,  just  solid  record  of  growth, 
accomplishment.  Box  1604,  Editor  & 
Publisher. 


BRIGHT  HARD-NEWS  reporter  (age  23) 
for  NY  metro-area  daily  seeks  full-time 
reporting  job.  Any  area.  Box  1582, 
Editor  &  Publisher. 


COPY  EDITOR/REPORTER,  five  years 
weekly  experience,  seeks  work  N.C.  or 
S.C.  Box  5701,  Bethesda,  MD  20814. 


EDITORIAL  PAGE  editor-writer.  A  real 
professional  loaded  with  experience. 
Prolific  award-winner.  Bright  pages. 
Box  1564,  Editor  &  Publisher. 


EDITOR-MANAGER.  Seasoned,  sensi¬ 
tive,  vigorous.  Box  1593,  Editor  & 
Publisher. 


NATIONAL  AWARD-WINNING  reporter 
with  20  years  Washington,  D.C. 
experience  seeks  more  independence. 
Would  like  to  head  investigative  team  or 
bureau  of  smaller  newspapers.  Broke 
CIA  mining  of  Nicaragua’s  harbors  and 
many  other  exclusives.  Appears  regular¬ 
ly  on  TV  News  programs.  Reply  Box 
1548,  Editor  &  Publisher. 


SOUTH  EAST  ASIA  SPECIALIST 
accepting  freelance  or  stringer  assign¬ 
ments  for  upcoming  ASEAN  tour. 
Experienced  newspaper  and  magazine 
writer  with  journalism  MA.  Knowledge 
runs  the  gamut  from  military  to  culture. 
Box  1556,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR.  Seven  years  of 
pro  beat  experience  for  major  AM.  Now 
sports/news  director  of  radio  station. 
Want  back  in  business,  but  no  more 
road  work.  Outside  perspective  makes 
for  quality  inside  idea  man.  Box  1589, 
Editor  &  Publisher. 


FILM  CRITIC  currently  writing  exclusive 
weekly  column  for  a  35,000  daily  seeks 
full-time  writing  position  on  arts/ 
entertainment  staff  of  Philadelphia- 
area  daily.  Experience  includes  exten¬ 
sive  TV/video  reporting  background.  Box 
1597,  Editor  &  Publisher. 


HOME  IS  WHERE  THE  STORY  IS 
And  that’s  not  at  formerly  progressive 
corporation  which  has  increasingly 
adopted  fortress  mentality.  It  you  want 
two  decades  plus  of  in-depth  story  tell¬ 
ing — for  dailies,  news  agency,  weeklies 
and  magazines,  I  need  to  get  back  in  a 
job  where  the  story  and  readers  are  what 
count.  Box  1575,  Editor  &  Publisher. 

MANAGEMENT  POSITION  sought  by 
experienced,  efficient,  award-winning 
editor-writer.  Box  1545,  Editor  & 
Publisher. 


POSITIONS  WANTED 


_ EDITORIAL _ 

EVERYTHING  FROM  news  to  features 
to  lifestyle  to  editorial  —  have  written 
and  edited  all.  Fifteen-year  profession¬ 
al,  yet  only  37.  J-degree  plus  experi¬ 
ence  as  newspaper  owner.  Family 
member.  Seeks  Zones  8  or  9  position, 
preferably  central-southern  California. 
Daily,  weekly  experience  plus  maga¬ 
zines.  John  Ponce,  3630  Newburg 
Road,  Fortuna,  CA  95540. 


EXPERIENCED  BOOK  REVIEWER 
seeks  job  as  staff  literary  critic  or  book 
editor  for  metro  daily.  Will  also  write 
arts  features.  Have  fresh,  lively  style 
and  clips  from  N.Y.  Times,  Wall  Street 
Journal,  Washington  Post.  Size  and 
location  of  paper  no  object  but  commit¬ 
ment  ot  quality  writing  is  a  must.  PO 
Box  439,  Cambridge,  MA  02238, 
(617)  742-9793. 


YOUNG  SPORTS  REPORTER  with 
experience  weeks  position  in  active 
sports  market  where  writing  and  handi¬ 
capping  skills  can  be  used  in  horse 
racing  coverage.  David  Wessel,  6827 
Copper  Falls  Ct.,  St.  Louis,  MO  63129 
(314)  846-8377. 


YOUNG  WIFE  AND  HUSBAND  team 
with  superb  reporting,  editing  and 
management  skills  seeks  weekly  to  run. 
19  years  experience  in  daily  newspaper- 
ing.  Looking  for  paper  committed  to 
serious  journalism.  Box  1602,  Editor  & 
Publisher. 


_ PRESSROOM _ 

VETERAN  WEB  OFFSET  PRESSMAN. 
Experienced  on  Goss-Metros,  Urbanite, 
Rotogravure  Presses,  25  years  in  news¬ 
paper,  magazine  (Parade).  5  years  DM 
Circulation,  excellent  resume  and  refer¬ 
ences.  Edw.  Nolte:  (618)  475-2804. 


_ PRODUCTION _ 

YOUNG,  EXPERIENCED  and  multi¬ 
talented  composing  room  manager 
wants  a  challenge.  Especially  interested 
in  a  rehab  job  or  an  expanding  company 
that  is  interested  in  keeping  labor  costs 
stable  and  improve  quality.  Expert  on 
Advantages  and  Camex  systems  and 
can  easily  adapt  to  pagination  systems. 
Currently  at  large  Chicago  community 
newspaper  group.  Hoping  to  stay  in 
area.  Will  consider  Zones  2,  5  or  9. 

Box  1605,  Editor  &  Publisher. 


PHOTOGRAPHY 

BACK  TO  SHOOTING 
Talented  BFA  in  photojournalism  with 
creative  vision  enhanced  by  6  years 
picture  editing  experience  looking  to  get 
back  to  shooting  at  medium-sized  daily. 
Very  enthusiastic,  willing  to  work  very 
hard.  Portfolio  and  references  avail¬ 
able  upon  request.  Box  1611,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


China  j*school  students  are  eager  to  cover  the  space  program 


By  Kenneth  Starck 

China’s  space  program  has  taken 
off  —  and  the  nation’s  future  jour¬ 
nalists  are  eager  to  cover  the  story. 

At  least  I  can  speak  for  the  future 
journalists  in  my  class  in  the  Depart¬ 
ment  of  Journalism  of  the  Chinese 
Academy  of  Social  Sciences.  There 
are  21  in  the  English  News  Reporting 
and  Editing  Specialty.  They  are  all 
M.A.  students.  Most  have  had  exten¬ 
sive  experience  with  the  English  lan¬ 
guage  as  interpreters  or  teachers. 
They  come  from  all  over  China  and 
passed  a  stiff  examination  to  get  into 
this  program. 

Upon  graduation,  16  will  be 
employed  by  Xinhua,  China’s  inter¬ 
national  news  agency,  and  five  will 
join  China  Daily,  China’s  internation¬ 
ally-distributed  English-language 
daily  newspaper. 

In  several  of  my  classes,  I  dis¬ 
cussed  with  students  the  recent  Jour- 
nalist-in-Space  Project  carried  out  for 
NASA  by  the  Association  of  Schools 
of  Journalism  and  Mass  Communica¬ 
tion  (ASJMC)  in  the  United  States. 
They  were  excited  by  it.  That  project, 
in  which  40  national  finalists  were 
chosen  from  among  1,705  applicants, 
has  been  placed  on  indefinite  hold  by 
NASA. 

While  the  U.S.’s  space  program 
has  been  stalled  since  the  Jan.  28 
Challenger  tragedy,  other  nations, 
including  China,  have  stepped  up 
their  programs.  China’s  recent 
reforms,  notably  its  open  door  policy, 
have  spurred  China’s  space  industry. 

Whether  the  doors  will  ever  swing 
wide  enough  to  permit  a  journalist  to 
board  a  Chinese  space  shuttle 
remains  to  be  seen.  To  date,  the  Chin¬ 
ese  have  concentrated  on  unmanned 
space  flights. 

China  traces  its  modern  astronau¬ 
tics  industry  to  1956  when  the  Minis¬ 
try  of  National  Defense  established  a 
department  to  develop  missiles.  Its 
first  man-made  satellite  was  launched 
in  1970.  Since  then  it  has  sent  18 
satellites  into  space  with  one  failure, 
that  in  1974. 

Some  Chinese,  perhaps  mindful 
they  are  part  of  the  world’s  oldest 


(Starck  is  former  director  of  the  Uni¬ 
versity  of  Iowa  School  of  Journalism 
and  Mass  Communication.  During 
1986-87  he  is  a  Fulbright  professor  in 
the  Department  of  Journalism  of  the 
Chinese  Academy  of  Social  Sciences  in 
Beijing.) 


Journalism  students  Li  Jianghong  (front  left)  and  Yan  Xiaobing  (front  right) 
work  on  a  reporting  assignment  with  their  classmates  as  part  of  their  master's 
program  in  the  Department  of  Journalism  at  the  Chinese  Academy  of  Social 
Sciences,  Beijing. 


continuing  civilization,  claim  their 
space  program  began  in  the  Ming 
dynasty  around  1500.  That  was  when 
a  scientist  named  Wan  Hu  tied  47 
gunpowder  rockets  to  the  back  of  a 
chair,  lit  the  fuses  and  blasted  off.  He 
died  in  the  explosion  but  his  fame 
lives.  His  name  was  given  to  one  of 
the  craters  of  the  moon  in  recognition 
of  his  attempt  at  flight. 


Hubei  Province,  described  what  must 
have  thrilled  many  Chinese  in  1969 
when  American  astronauts  landed  on 
the  moon  and  described  what  they 
saw. 

“Oh,  I  found  it!’’  she  wrote  pro¬ 
jecting  herself  aloft.  “The  Great  Wall! 
It  looks  like  a  gold  dragon.  Yes,  it  is  a 
great  dragon,  which  is  the  symbol  of 
China.  As  a  Chinese,  I  was  really 


“Man  is  bom  to  explore  what  is  strange  and  unknown 
to  him,  and  journalists  shoulder  the  first  responsibility.” 


“The  story  also  serves  as  further 
proof  that  the  rocket  was  invented  in 
China,’’  a  writer  commented  in  an 
editorial-page  article  about  China’s 
space  program  in  the  China  Daily  of 
Oct.  6. 

Asked  to  reflect  on  the  possibility 
of  being  the  first  Journalist  in  space, 
my  students  saw  it  as  offering  a  vari¬ 
ety  of  opportunities,  from  satisfying 
natural  curiosity  to  promoting  the 
equality  of  women,  from  fulfilling 
journalistic  responsibility  to  spread¬ 
ing  peace  and  understanding. 

Naturally  one,  Ms.  Yan  Xiaobin, 
who  at  33  is  the  oldest  member  of  the 
class,  the  mother  of  a  son  and  from 


impressed  by  the  huge  construction 
that  began  more  than  2,000  years 
ago.’’ 

For  S.W.  Zhao,  31,  a  former 
English-language  teacher,  father  of  a 
two-year-old  son  and  from  Zhejiang 
Providence  in  southeast  China,  the 
trip  satisfies  an  innate  need:  “Man  is 
born  to  explore  what  is  strange  and 
unknown  to  him,  and  journalists 
shoulder  the  first  responsibility." 

Why  should  a  journalist  go  into 
space?  Wang  Xiangwei,  2 1 ,  from  Jilin 
Province  in  the  north,  noted  that 
other  civilians  have  made  the  trip. 

“If  a  reporter  were  given  a  chance 
{Continued  on  page  45) 
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''One  call  to  ACB 
puts  me  in  touch  with 


i,  700  newspapers? 


BOB  HOUGHTLIN 

Vice  President,  Media  Director 
LEO  BURNETT  CO.,  INC. 


NEWYOBK,NY  CHICAGO,  a  COLUMBUS,  OH  MEMPHIS,  TN  SANTA  ROSA,  CA  ORLANDO,  FL  TEMPE,  AZ 

212-685-7300  312-648-0500  614-861-6000  901-526-3281  707-576-3900  305-898-7680  602-438-2320 


we  aon  t  use  tnem  an,  oi 
course,  but  we  use  a  lot  of  them. 

I  could  call  them  one  at  a  time. 

But  I  don’t.  When  I  need  missing  or 
extra  tearsheets,  I  call  ACB.  That  one  call 
gets  me  all  the  tearsheets  I  need. 

“When  there’s  an  account  change,  it 
works  the  same  way.  We  teU  ACB  of 
the  change,  and  they  mark  their 
records.  It’s  that  simple.  Sure  beats 
calling  several  hundred  p£4)ers. 


aCb 


“The  newspapers  that  make  this 
system  possible  are  a  more  attractive  buy 
for  advertisers.  If  I  had  to  handle  them  one 
on  one,  I  can’t  imagine  what  size  staff  I’d 
have  to  have.  Now  ACB  sends  us  one 
bundle,  usually  once  a  day.  We’ve  even 
^  hired  ACB  to  check  the  tearsheets  and 
verify  that  the  advertising  meets  the 
requirements  of  our  insertion  orders. 
One  call  to  reach  1,700  p8q)ers?  I’d  say 
that’s  two  minutes  well  spent.” 


THE  ADVEHnSING  CHECKING  BUREAU,INC 
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SOOPPS  HOWfiRD  NEWS  SERVICE¬ 
COVERING  THE  ua 


Scripps  Howard  News  Service  has 
grown  more  than  1,000  percent  in  less 
than  three  yeara 

Why  this  rapid  growth?  Editors 
across  tiie  country  say  it’s  because 
they  find  lively  enterprise,  tight  editing 
and  compelling  content  in  the  highly 
usable  daily  package. 

Small-town  dailies  Major  metro 
markets  Our  more  than  200  clients 
agree  that  Scripps  Howard  is  in  tune 
with  the  typic^  newspaper’s  needs 
Our  clients  span  the  continent: 
Lewiston  (Maine)  Sun-Journal;  Provi¬ 
dence  Journal-Bulletin;  New  York  Daily 


News;  Carroll  County  (Md.)  Times; 
Winter  Haven  (Fla.)  News-Chief;  In¬ 
dianapolis  Star;  Chicago  Thbune; 
Kenosha  (Wis)  News;  Minneapolis 
Star  and  Thbune;  Kansas  City  Star; 
Kansas  City  Times;  Bartlesville  (OHa) 
Examiner-Enterprise;  Fort  WDrth  Star- 
Telegram;  Houston  Chronicle;  Yuma 
(Ariz.)  Daily  Sun;  San  Diego  Thbune; 
Vista  (Cakf.)  Morning  Press;  San  Fran¬ 
cisco  Examiner;  Seattle  Times 
Every  single  client  is  important. 

gS  SCRIPPS 
ill  HOWARD 


